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				SUMMARY

				This book presents the results of the research project on political polarization through social media carried out by researchers from El Colegio de México and sponsored by the National Electoral Institute of Mexico (ine). The first part explains the main theoretical considerations used to introduce the topic. In particular, the key concept guiding this study is that of strategic polarization. The second and third parts present the results of the analysis of a network of Twitter users in the period between 2017 and the first weeks of 2021. The fourth section presents the design and results of an experiment that sought to explore the effects of political polarization on Twitter. Finally, the last section includes the general conclusions of the study and a set of interpretations in light of the current political context in Mexico.

				Political polarization is a phenomenon that has raised concerns among commentators and analysts; it is a potentially pathological form of estrangement and opposition between political alternatives that can have perverse effects, including institutional paralysis and the abandonment of democratic debate, as well as the induction of behaviors and discourses which may justify the infringement of legal procedures and jeopardize fairness in democratic competition. This study is based on the idea that, although polarization can be understood in different 
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				ways, it can also be, fundamentally, the result of deliberate actions by governmental and nongovernmental political actors.

				Polarization can manifest itself in different ways and in different arenas. However, social media networks—such as Twitter—are particularly prone to this type of phenomenon. This is due to a number of reasons, including the possibility of creating user communities that are increasingly detached from one another and the ability to reproduce messages within these communities. In this sense, the analysis of polarization on Twitter during the 2021 electoral process opens the opportunity to study to what extent and how polarizing messages are transmitted among users.

				From our analysis of Twitter networks, we were able to identify seventeen clusters of accounts grouped into five different communities of politicians, opinion leaders, academics, influencers, and communicators who, as time passed, became more distant from each other, thus generating a process of growing polarization, particularly between those who supported the government and those who declared themselves against it. The analysis revealed that people on the Twitter network who follow each other tend to share the same stance regarding the current government (opposition or support). In addition, people who retweet each other the most also tend to share the same stance towards the current government and the same profile (political/nonpolitical). There is a positive trend in the modularity of retweet networks, representing a greater number of retweets inside a cluster than outside it. This result, in particular, tells us that communication between people with similar ideologies increases and communication between people with different ideologies decreases (a phenomenon consistent with the notion of echo chambers). Otherwise, during this period, and considering the people studied, it seems that potentially polarizing events produce changes in the trend of follower gain that affect several 
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				individuals simultaneously. Analyzing a particular event—the accident on line 12 of the Mexico City Metro on Monday, May 3, 2021—we see that it produced abrupt changes in the number of followers of people related to the event. Furthermore, on average, fewer people from the clusters supporting the current administration (known as the 4T, after “cuarta transformación” or “fourth transformation”) tweeted about the accident than people from the clusters opposing it. 

				Likewise, our monitoring of the network made it evident that President Andrés Manuel López Obrador is the most relevant political actor and the one who exerts the greatest influence on the digital conversation. The president’s tweets are highly influential in the networks studied, representing between 4 and 6% of the total retweets per semester. Furthermore, the random walks in the retweet network show that those of the president have the greatest reach, representing up to 60% of the random walks per semester. In fact, the “conversation” of the communities closest to the government begins and ends in more than 70% of the cases in the president’s message, i.e., it is not so much a conversation, but rather the continuous repetition of the same message.

				Moreover, the classification of 32,000 tweets sent during the first half of 2020 and the first half of 2021 shows that the political-electoral topic was more relevant in 2021 than in 2020, and, undoubtedly, this trend was reinforced by the start of the political campaign, in April 2021. However, it is surprising that polarization (at least understood as the posting of polarizing tweets) did not increase during the electoral period, but rather decreased. In other words, the data we analyzed show that the preponderance of polarizing tweets was not restricted to the electoral period but that, in fact, apparently it happened earlier.

				To go beyond the simple identification of group or community networks and pro- and anti-4T polarization dynamics, we conducted an experiment through which we wanted to rule 
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				out the possibility that some consequences of polarization in networks overflowed the digital space. Our results lend credence to the idea that polarizing messages do reinforce the political identities of both supporters and opponents of the government; in addition, those who identify with the government rate both progovernment politicians and public policies higher and are less severe in their condemnation of illegitimate actions. For example, if a participant identifies with a candidate, the participant is more likely to support the candidate even if there is information about possible corruption. Similarly, a lack of identification with a candidate can lead to playing down or not condemning with the same severity an act of violence against that candidate.

				This study is one of the first analyses of political polarization in social media networks in Mexico. Among its most important findings is that the very structure of public debate (at least on Twitter) is strongly marked by Mexican presidentialism. The study also shows the existence of communities with clear political affinities that reinforce each other and tend to create echo chambers, both on electoral and nonelectoral periods. The experimental evidence further indicates that the significant reach of strategic communication in social media can have important effects outside of these platforms because a polarizing discourse reinforces political identities and can trigger support for them.
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				What Is Polarization and Why Does It Matter?

				Different academics and commentators have warned that Mexico, like other democracies, is immersed in a process of increasing political polarization (e.g., Aziz Nassif, 2007; Escalante, 2005; González Pérez, 2008; Martínez, 1997; Moreno, 2018 and 2019). The fundamental problem seems to lie in the growing estrangement and division between political factions that tend to deny or question the legitimacy of their counterparts in the political process (Barber and McCarty, 2015; Fiorina and Abrams, 2008). This situation, at least at first sight, is concerning because it may not only limit the possibility of a constructive dialogue between the government and the opposition, but may also lead to political and social behaviors that could potentially affect the integrity of democratic institutions. The objective of this project is to test this concern and provide empirical elements to assess whether it is justified in the case of Mexico in 2021, with a special focus on the effect that polarization in social media may have.

				The first section of this report offers a succinct review of the relevant literature. The objective is to offer a theoretical starting point that may be useful to understand the nature and dynamics of the phenomenon in Mexico, specifically in highly politicized social media networks, such as Twitter.
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				The Problem of Polarization

				According to studies on democratization in Mexico, the process of transition and development of democracy in the country has been characterized in recent decades by the growing importance of partisan identification and differentiation. Specifically, during the 2000, 2006, 2012, and 2018 general elections these two factors played an increasingly important role (Aziz Nassif, 2007; Martí, Ortega, Somuano, and Wright, 2014; Moreno, 2018; Ortega, 2017). However, while the first political alternation, in the 2000 general elections, was the result of a coalition movement of right-wing and center-left opposition voters, the 2006, 2012 and 2018 elections saw a process of polarization fostered by campaign messages that emphasized contrasts and the estrangement between segments of the political class and the general population. In other words, the last three federal electoral processes have been characterized by divisive campaigns and by increasingly polarizing messages and strategies of persuasion and influence.

				The difference between the usual division (or fragmentation) expected in any democratic system and polarization is not trivial since, as Moreno states (2019), “polls show that Mexicans are divided on some issues and polarized on others. The former means that the positions or points of view of the population are divided in almost equal proportions […] Polarization means having points of view not only opposed but [increasingly] distant from each other.” Although some degree of distancing between political or ideological options is desirable in any pluralist system, as it allows for the representation of different interests, polarization refers to a potentially pathological form of distancing between political alternatives. In this sense, polarization is related not only to the disagreement on how to solve public problems—something deemed normal in any democracy—but also implies an estrangement, akin to tribalism, that promotes the segregation 
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				of political alternatives and the electorate. Polarization promotes a vision of politics as a zero-sum game in which negotiation, compromise, and consensus are not necessarily conceived as normal forms of political conflict management, but as forms of betrayal or regression.

				While polarization may have some benefits, such as a greater affinity and affective identification with political parties, in general, studies suggest that it has predominantly negative effects. Broadly speaking, there are at least four reasons that justify concern over growing polarization in democracies such as Mexico. First, it makes institutional paralysis more likely. Evidence suggest that highly polarized environments have a negative effect on the performance of some institutions (as congresses or the public administration). For instance, greater polarization may limit in some cases the possibility of obtaining representative majorities or achieving consensus about the legitimacy of norms or policies (McCarty, 2007; Sunstein, 1999). Second, polarization has nontrivial sociological effects, such as increased spatial segregation, opposition and conflict among people with polarized political identities, and decreased interpersonal trust and ability to cooperate in the short and medium term (Chen and Rohla, 2018; Johnston, Manley, and Jones, 2016). Another important consequence is that polarization can lead to antagonism and denial of the legitimacy of opposing interests, which in turn incites social conflict (Warner and Villamil, 2017). Finally, polarized environments may also lead to attitudinal and behavioral changes that can be detrimental to institutions and the democratic process. This is because polarization favors a sectarian view of institutions, which in principle are supposed to be impartial and universal. Furthermore, highly polarized environments can provide justification for violence, corruption, institutional capture, and other forms of undesirable or ethically questionable political behavior (Fiorina and Abrams, 2008).
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				The problem of political polarization has become particularly relevant in recent years due to the accelerated expansion of the digital space and the increasingly important role played by social media platforms such as Twitter, Facebook, or YouTube in shaping political preferences and attitudes (Chenou, Velandia, and Marin, 2020; McDevitt, Kiousis, and Wahl Jorgensen, 2003). Social media can boost polarization on different issues by creating communities where the pluralistic debate that democracy presupposes is abandoned. For their part, these digital communities foster the formation of “echo chambers” by like-minded people where they find confirmation of their preferences, but also tend to radicalize and distance themselves from other communities over time (DellaPosta, 2015).

				Disinformation and polarization campaigns in social media have also been on the limelight following the Russian intervention in the 2016 US presidential election. During this process, misinformation was spread through fake news and a campaign that used thousands of social media accounts falsely attributed to ordinary citizens. This phenomenon, known as astroturfing, involved the strategic manipulation of public opinion. In any case, as the episode demonstrates, exposure to polarizing messages in social media platforms may promote exclusion, discrimination, and hate speech dynamics against groups perceived as external or opposed (Bail, Argyle, Brown, Bumpus, Chen, Hunzaker, Lee, Mann, Merhout, and Volfovsky, 2018; Howard, 2020). Moreover, polarization on the digital space allows legitimating myths and discourses associated with domination structures, authoritarian attitudes, and conspiracy theories (Hindriks, Verkuyten, and Coenders, 2014). Hence, studying the mechanisms and consequences of political polarization through social media is a point of interest, particularly in the context of an election.1

				
					1 For a detailed analysis of Russian intervention in the 2016 US presidential election, see the comprehensive report of the Intelligence Committee of the Senate of the Uni-
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				Political Fragmentation, Competition, and Polarization

				The structural basis of polarization lies on the characteristics of the electoral system and the party system. One of the first studies on contemporary political parties was carried out by Maurice Duverger (1954), who, in addition to distinguishing between cadre parties and mass parties, proposed the famous Duverger Laws. These stablish a relationship between electoral systems and party systems. Specifically, Duverger posited that the “simple-majority single-ballot system favours a two-party system” and “the double ballot majority system and proportional representation tend toward multipartism” (Duverger, 1954: 247 and 269).

				Sartori (1990), for his part, in his analysis of party systems, advanced both on the classification of party systems and in the dynamics of electoral competition, using ideological distance as a key factor to distinguish between the different party systems. In his classical model, Sartori argued that it is necessary to have rules to determine the relevance of parties. For a party to be relevant and count in a party system, it must have at least one of these two characteristics: (1) it must have formed a government or have been part of a governing coalition, or (2) it must have “blackmail power,” which, in Sartori’s terms, means that it must be able to change the direction of party competition from one distinguished by being centripetal to one characterized by being centrifugal, tending toward the extremes.

				As shown in the graphs in figure 1, the ideological distribution of voters affects the type of party competition strategies. In the case of panel (a), the electorate has a unimodal distribution, with half positioned to the right and the other half to the left of the 

				
					ted States, “(U) Report of the Select Committee on Intelligence United States Senate on Russian Active Measures Campaigns and Interference in the 2016 U.S. Election, vol. 5: Counterintelligence Threats and Vulnerabilities” (U.S.A. Senate, n.d.).
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				ideological spectrum (assuming a unidimensional spectrum). In this case, two political parties will seek to move towards the center to get the most votes and thus win the election. This is known as centripetal competition. On the contrary, in the case of panel (b), since the ideological distribution is bimodal and, therefore, the ideological center is empty (i.e., the electorate is polarized), parties will tend to go to the extremes. This is known as centrifugal competition. 

				Figure 1. Centripetal and Centrifugal Competition

				As we can see in the diagram in figure 2, there are different types of party systems, depending on the number of relevant parties, polarization, and the type of competition involved. Two-party systems have two relevant parties, and when their polarization is low, they tend to centripetal competition (a classic case is the British political system). In systems of moderate pluralism there are up to five relevant parties. When polarization is low, these systems also tend to centripetal competition (the German political system is an example). The same happens in segmented multiparty systems (as in the Netherlands and
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				Figure 2. Sartori’s Political Polarization Model (1990)

				Belgium). On the contrary, in polarized plural systems there are usually more than five relevant parties, the ideological distance between them is greater, and the type of competition is centrifugal; in addition, they include antisystem parties, which entails the presence of parties that reject the existing political system (the clearest historical example is the Weimar Republic before its destruction). Sartori’s model states that an increasing polarization of the electoral and party systems leads to centrifugal competition. This, in turn, tends to deepen polarization. Therefore, it can induce perverse cycles of increasing estrangement.
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				Strategic Polarization

				Conventionally, political polarization has been studied in terms of ideological-political positions or attitudes. The central variable is the ideological distance between the elites (parties, politicians, and opinion leaders) or among voters (DiMaggio, Evans, and Bryson, 1996). Thus understood, polarization is the product of differences on resources or ideology (e.g., left/right), or of different forms of socialization or political education (Collins, 1979). This is the preponderant way of understanding the phenomenon in public opinion studies and it has been used, in the context of Western democracies, as a key element to understand the divergent opinions of the electorate and policy choices on controversial issues such as discrimination, migration, or gender (Dixit and Weibull, 2007).

				An alternative view that has recently become popular in empirical studies holds that polarization has less to do with ideological positions than with sociopolitical identities or with conflicting political affections. Thus, for example, wholly or partially exclusionary identities, such as “native” versus “migrant” or “urban” versus “rural,” tend to create and maintain environments of high political polarization (Tajfel, Turner, Austin, and Worchel, 1979; Tropp and Pettigrew, 2005). This second, more affective approach acknowledges that polarization can lead to the creation of political communities that see themselves as antagonistic to other communities. This, in turn, implies a paradox: people tend to experience the political environment as more homogenous than it actually is (Barber and McCarty, 2015). In this sense, polarization and its reinforcement are phenomena with an ecological and not only attitudinal dimension (Baldassarri and Bearman, 2007).

				A third possibility is to understand polarization as a strategy, at least partially deliberate, of parties and other political actors. 
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				Following Sartori (1990, 174), it can be argued that polarization is, at least in part, the result of the work of parties, their spokespersons, and candidates and their campaign strategies. In her study on the fall of democracies, Bermeo (2023) showed that their breakdown in the interwar period in Europe and in the 1960s and 1970s in Latin America was more the result of a process of polarization among elites than among the citizens. It was political leaders and the economic, political, and military elites who became polarized in the 1920s and 1930s and ended up undermining democracy, even though voters were not polarized (but did maintain strong partisan identities). Hence, global polarization may be less than perceived, since, from this perspective, it occurs first among political parties and political actors (including activist bases) than among the electorate at large (Baldassarri and Bearman, 2007).

				As part of partisan competition, political parties seek to broaden their support bases or coalitions or to undermine those of others. The logic behind the use of certain divisive and polarizing issues, messages, or discourses is precisely to draw attention to some attributes of one’s own group, fragment the electorate, and weaken the rival coalition. This phenomenon has been widely studied and measured in two-party systems. Following E.E. Schattschneider, “a party should be seen as coalition of minor interests held together by a major or dominant interest” (1960: 69–70). Political parties have links with their sympathizers and voters, as well as with certain agendas that organize the position of the leaders and activists regarding specific topics and discourses. In the case of multiparty systems, in general, the left/right dimension usually guides the actions of parties and their responses to new issues (Pierce, 1999). However, in these cases certain topics can create divisions within coalitions. Examples of such issues are abortion, gay marriage, migration, racism, environmental protection, renewable energy, gun control, privatization of certain industries, and so forth. When there 
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				is no consensus within a party, these issues can be used by the opposition to increase divisions in the governing coalition, or the governing coalition can use them to divide the opposition.

				The literature has focused on two possible ways of using these strategic polarization tactics. On the one hand, there is a voter-focused view, and on the other, a party-focused view. The first one is based on the idea that voters have multiple and intersecting preferences and identities. Strategic polarization therefore involves creating divisions and selectively and systematically aggravating them. For instance, emphasis may be placed on an issue or discourse that voters consider legitimate and important, and then “lead them to believe that their party’s candidate will ignore the policy or issue or that he or she is against it” to induce them to change their electoral preference (Hillygus and Shields, 2008: 38). In the party-focused view, the crux of strategic polarization lies in taking advantage of their internal divisions and those of the elites (which may include opinion leaders, academics, public officers, businesspeople, and so on). Not only can this type of polarization affect the stability of a coalition, but also, due to the public exposure of political actors, a growing polarization among them can end up indirectly influencing segments of the electorate—even those that were not previously polarized. In both cases, whether the strategic polarization focuses on voters or on the political actors, the purpose is to achieve a political realignment using issues, discourses, and symbols strategically.

				Thus, it can be stated that polarization is due not only to different political preferences and differentiated ideological positions or to the existence of different (potentially conflicting) identities and affections, but also to the fact that political actors can activate certain issues and discourses, generating a process of differentiation and estrangement that may be electorally profitable. By “profitable,” in this context, we mean that polarization can be instrumental in (a) broadening support for an electoral option 
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				or weakening others, (b) establishing or widening the differences between political alternatives, or (c) influencing the terms and issues of public debate.

				Beyond the logic of electoral competition, the possibility that polarization may have strategic value can have negative consequences. For example, polarization tactics can be used to promote hostile discourses that inhibit debate and, instead, attack, objectify, or stigmatize individual or collective adversaries (Tucker, Guess, Barbera, Vaccari, Siegel, Sanovich, Stukal, and Nyhan, 2018). Polarization can also inhibit debate between political parties and segments of the electorate by generating “echo chambers” in which the same messages are replicated among the same actors (Conover, Ratkiewicz, Francisco, Gonçalves, Flammini, and Menczer, 2011). Moreover, highly polarized environments are particularly inclined to the dissemination of false beliefs and biased information (Flynn, Nyhan, and Reifler, 2020).

				Strategic Polarization in Social Media: The Case of Twitter


				
				Social media has become an important part of the public debate and is key for the dissemination of information and propaganda during contemporary electoral processes (Woolley and Howard, 2019). Networks such as Twitter, Facebook, YouTube, Reddit, or TikTok facilitate exchanges between individuals and political organizations on a massive scale and with high frequency and intensity. In addition, unlike traditional media, social media networks include interactive elements, often in real time, and hyper-personalization options that make them particularly attractive as outlets for information consumption, discussion, and political participation. However, these same attributes make 
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				social media networks particularly suitable spaces for initiating and reproducing strategies and dynamics of political polarization (Cho, Ahmed, Hilbert, Liu, and Luu, 2020; Woolley and Howard, 2019).

				The deliberative ideal of pluralist democracy requires exchange environments that foster debate and competition. However, social media networks not only facilitate communication and debate, but also induce the segregation of users into segments that are increasingly estranged from each other (Conover et al., 2011). Social media sites are not neutral spaces, and the kind of communication and interaction achieved in them depends on certain attributes. For example, the dynamics of communication and exchange among users, their usage habits, and the algorithms designed to keep them hooked tend to produce echo chambers and communities that are increasingly closed and, therefore, prone to polarization. As Sunstein (1999) already pointed out, under such conditions debate tends to intensify the differences between groups and induce users and actors to assume increasingly antagonistic positions. As shown by experiments conducted by Banks, Calvo, Karol, and Telhami (2020), exposure to negative and repeated messages in social media can lead to attitudinal changes and, potentially, to greater voter polarization.

				The structure and usage patterns of social media networks facilitate and incentivize the implementation of polarizing strategies, and they also strengthen estrangement dynamics that, on the one hand, affect user’s attitudes and beliefs and, on the other, allow opposing discourses to be selectively exposed or confronted, which ends up reinforcing the beliefs of a community (O’Connor and Weatherall, 2019; Woolley and Howard, 2019). These effects can be particularly pronounced among activist users or among focal actors, such as politicians or opinion leaders (Hwang, Kim, and Huh, 2014; Lee, Shin, and Hong, 2018).
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				Twitter has been described as a “hyperpoliticized social media platform” and a “political field” (Conover et al., 2011; Takikawa and Nagayoshi, 2017). This microblogging site is characterized by the use of short messages that are (re)distributed among communities of followers, either through a primary sender or through retweets between followers. As Boyd, Golder, and Lotan (2010) point out, Twitter spreads messages within networks of interconnected actors rather than confining them to delimited spaces (such as a chat room or a forum). This allows users to feel that they are participating in a conversation with different political actors and public figures. These characteristics make Twitter a particularly interesting network for analyzing strategic polarization dynamics because it allows the study of communities created on the basis of political and partisan affinities, as well as on the basis of interaction between users and messages (O’Connor and Weatherall, 2019). Moreover, due to the high exposure that some messages can have (for example, thanks to multiple “likes,” replies, and retweets, or the use of hashtags), Twitter also allows studying the way in which some polarizing messages are received and processed by the network of users. An additional reason to study possible polarization dynamics on Twitter is the prospect that exposure to this type of messages and dynamics may spill over from this network. In other words, it is possible that the exchange and consumption of information in a network such as Twitter affects people’s attitudes and behavior beyond the “online world.”

				In the following sections of this study we include, first, an analysis of polarization dynamics in a Twitter network in Mexico. Then, we provide evidence for our hypothesis on the effects of polarizations in networks. The objective in both cases is to find and evaluate empirical elements that allow us to understand how strategic polarization works through social networks in Mexico.
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				Macroscopic Analysis of aTwitter Network

				In the first part of this project, we focused the empirical analysis on a group of N=398 Twitter accounts. This set includes politicians, candidates running for office during 2021, academics, opinion leaders, businesspeople, public servants, and institutions of the federal government and Mexico City’s government, as well as representatives and official accounts of the main political parties (see Annex 1 for the complete list of accounts/people included in the study). For each account, basic data were obtained both manually—political party (if any), position, age, sex, educational level, stance with respect to the government—and in an automated way—additional Twitter data. The latter were obtained using Twitter’s api for Academic Research and include information on followers, tweets, retweets, and replies.

				We obtained the original tweets of the mentioned participants (excluding retweets, quotes, and replies) published every week from the first half of 2020 to the first half of 2021. From the total tweets obtained, a weekly sample was randomly drawn that includes the most popular tweets based on the number of replies, as well as a random sample of the rest. These tweets were manually classified according to seven parameters:
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					* T. According to the Diccionario del Español de México (DEM) (https://dem.colmex.mx/Ver/chairo), chairo is an offensive term for a “[p]erson who defends social and poli-tical causes against the ideologies of the right, but to whom a lack of real commitment to what he or she claims to defend is attributed; person who is self-satisfied with his or her attitudes.” For its part, fifi refers to an entitled person who defends class privilege and the status quo, and is associated with political conservatism or with politically conservative positions.
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				Expression of explicit support for or attack to the federal government, the president, the Movimiento Regeneración Nacional (Morena), Morena’s governments, or the 4T.

				Reference to political, governmental, or related issues.

				Explicit reference to elections, electoral issues, the ine, parties, or candidates.

				Reference to a difference between two or more groups (e.g., them/us, chairos/fifís,* government/opposition).

				Explicit mention of a politician, leader, official, or candidate.

				Explicit offenses or insults against a person or organization.

				Expression of feelings of revulsion, contempt, or desire to harm other people.

				This classification of tweets allowed us to understand user behavior in greater detail and, combined with the information obtained manually, to assess whether specific groups or communities within the network of accounts were polarizing. More precisely, we wanted to find out whether we could identify dynamics of strategic polarization within the network, as well as polarizing forms of communication such as insults or attacks to defend and promote an agenda, party, or candidacy. Importantly, longitudinal monitoring throughout the 2021 electoral campaign also allowed us to assess whether these dynamics changed over time.

				Another type of data used for the analysis included the number of followers of each account studied. This data was collected daily starting on March 8, 2021, and allowed us to better understand 
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				atypical dynamics related to the number of followers during and after the 2021 electoral contest.

				More generally, during the first part of the empirical analysis we used networks both at the macroscopic and microscopic levels. In the first approach, people are represented by nodes, and edges represent their interactions (for example, retweeting, replying, or following someone). In the second, we wanted to analyze in greater depth the information flows and the nature of specific messages, as well as the dynamics of the replies to (potentially) polarizing tweets. When analyzing tweets, we studied their content and the frequency with which polarizing messages occurred.

				
				Macroscopic Analysis of the Network

				Network of Followers

				The first approach we used for the macroanalysis of the Twitter user network was based on the observation of followers’ connections. The objective was to determine whether account interactions were sufficient to group participants according to specific characteristics, such as their position, their closeness or affiliation to a political party, or their opposition to the current government. This is important because it implies that the communities we intended to study depend fundamentally on the type of interactions that take place in the Twitter environment and not necessarily on personal attributes. Therefore, users who a priori share partisan affiliation or show support for or opposition to the government may belong to different communities in our analysis (and, therefore, exhibit different behaviors).

				Using Twitter’s api platform, we were able to obtain data on people following each other within the network of accounts included in this study. Representing this as a directed network, 
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				we obtain a node for each person, and there is a directed edge from node A to node B if person A follows person B. From this network, we can also define an undirected network, again with the participants represented as nodes, but now with an edge between A and B only if both persons follow each other. Through this kind of relationship, we considered symmetric interactions than can be interpreted as communication flows between people.

				To analyze the networks, we used the graph-tool Python library (Peixoto, 2014b) to detect communities in the undirected network. The algorithm used obtains clusters by means of stochastic models, which represent communities with greater interaction between accounts (Peixoto, 2014a). The algorithm gave us seventeen clusters and, based on the analysis of the information obtained about the participants, we noticed that the main similarities within these clusters are mainly due to two individual attributes: (a) whether they are political actors (e.g., deputies, candidates, or local or federal government officials) or nonpolitical actors (e.g., academics, businesspeople, or opinion leaders), and (b) whether they frequently manifest support for or opposition to the current government. Given these differences between the clusters, we observed a greater probability that participants follow people with similar ideologies and backgrounds (i.e., political actors tend to follow other political actors and, conversely, nonpolitical actors tend to follow nonpolitical actors).

				To visualize this, we assigned each person a value according to their political participation (1 if they are political actors, -1 if they are not, and 0 if not known or unclear) and another value according to their position regarding the current government (1 if they support it, -1 if they oppose it, and 0 if not known or unclear). These data were collected manually. Taking the average of these two values for a given group of individuals allows us to get an idea of its composition: values close to 1 or -1 represent a homogenous group, while values closer to 0 represent a more 
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				diverse group regarding each of the two axes. Figure 3 shows the seventeen clusters graphed along these to axes.

				Figure 3. Clusters of followers plotted according to the average position of their members regarding the current government (Opposition/Support) and as political or nonpolitical actors (Political)

				

				Subsequently, we divided the clusters into quadrants and assigned the two that were along the axes (clusters 7 and 12) to the nearest adjacent quadrant. This gave us a total of four clusters of people in the quadrant represented by opposition political actors, five in the quadrant of opposition nonpolitical actors, and eight in the quadrant of political actors who support the current government.

				We can see that in the quadrants there are clusters closer to 0 (on both axes) and more extreme clusters. In the quadrant 
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				corresponding to opposition political actors, there are higher averages on the Political axis, while in the quadrant corresponding to political actors who support the current government the Political axis has a greater variety of values. On the Opposition/Support axis we find the opposite behavior: the first of the aforementioned quadrants has slightly more varied values than the second. A possible interpretation of this outcome is that there is more interaction between political and nonpolitical actors that support the current government, which results in clusters with averages closer to 0 on the Political axis, but almost all with values closer to 1 on the Opposition/Support axis. On the other hand, there is less interaction between opposition political and nonpolitical actors, which is represented as clusters located further to the extremes of the Political axis and that, in fact, end up in different quadrants.

				Network of Retweets

				Retweets are interesting interactions because they can be interpreted as forms of endorsement or support for particular messages or users. That is, a Twitter user is more likely to retweet a message with which they sympathize (Boyd, Golder, and Lotan, 2010). We have data on all the retweets from members of the network from January 1, 2017, to June 30, 2021. We split this data into nine semesters to analyze whether and how behaviors and interactions have changed since then. Specifically, this allows us to assess how networks have changed from 2017, prior to the 2018 federal elections, until now (including the July 6, 2021, election).

				For each semester, we built a network in which the nodes represent people and the edges represent a number of retweets in a given time period. A directed edge of weight n from node A to node B represents that person A retweeted person B n times during the period. We filtered the edges to keep the 0.5 quantile 
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				of interactions with the most weight in each network. To identify how participants are clustered, we performed a community detection analysis with Peixoto’s algorithm (2014a), which is stochastic and can return different numbers of clusters. We specified five clusters per network, which also allows us to follow the evolution of specific clusters.

				This algorithm enumerates clusters randomly. To make better comparisons between them, we counted them according to the average on the Opposition/Support axis and on the Political axis, as defined in the previous section. The numbering considers both axes, so that cluster 0 is the highest in the presence of pro-4T politicians, favorable to the president or Morena (the president’s party); cluster 4 is the highest in the presence of opposition politicians, and the intermediate clusters have a lower presence of politicians and are organized from lowest to highest (1 to 3), according to the Opposition/Support axis.

				The clusters can be viewed by placing them in a graph with the mentioned axes, as shown in figure 4. Figure 5 shows the corresponding networks. The arrangement of the nodes in the network allows us to understand how the clusters relate to each other, since this arrangement corresponds to their interactions. That is, not only is there greater interaction within the nodes of the same cluster; also, closer nodes interact more than the more distant nodes.
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				Figure 4. Location of retweet communities according to the Opposition/Support and Political axes. The nine semesters are shown, ordered from left to right and top to bottom
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				Figure 5. Retweet networks by semester, colored according to the clusters of each network. The nine semesters are shown, ordered from left to right and top to bottom
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				Modularity and Retweets Inside or Outside a Cluster

				The modularity of a network is a measure that, based on cluster partitioning, compares the number of edges within each cluster with the number of edges between different clusters. A network has high modularity if the connections within the clusters are very high and the connections between clusters are low, and it has low modularity in the opposite case. The possible value of this magnitude ranges from -1 to 1, being positive if the number of edges within clusters is higher than expected and negative in the opposite case.

				In the case of retweet networks, higher modularity represents more retweets inside the clusters than outside them and, consequently, allows us to quantify the change of this behavior over time. We calculated the modularity of each retweet network by semester, from 2017 to 2021, with the partitioning into clusters of retweets as described above. The results are shown in figure 6.

				Figure 6. Modularity of each retweet network, based on the clusters obtained for each network
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				What we see is a positive trend in the modularity; this indicates that, over time, there tends to be more retweets within clusters and fewer between different clusters. This can be interpreted as a decrease in communication between groups with different political roles and positions, and is a sign of polarization. Modularity, in this case, serves as a proxy for polarization because, as network modularity increases, support (retweets) between different ideological communities decreases. The clearest contrast occurs between the first and second semester of 2019; before this, values range from 0.37 to 0.39, and after that, from 0.42 to 0.44, with the maximum value obtained during the second semester of 2019.

				The analysis also can be performed using the clusters defined in a particular network but taking the network of each semester to obtain the modularity. We show the results of doing so by taking the network clusters of the first semester of 2021. This means that we compared the interactions between the same people—who interacted the most in the last semester analyzed—to see how they changed over time. Figure 7 shows the results.

				Figure 7. Modularity of each retweet network, based on the clusters obtained for the network in the first semester of 2021
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				We can see that modularity increases until it reaches 0.43 in the first semester of 2021, which coincides with the result obtained by analyzing the modularity of the clusters corresponding to each semester. In addition, we can see that this increase in modularity is gradual; this is a sign that the communities that we see today have been taking shape over several years and that the interactions between them grew over time.

				Afterwards, we directly considered the number of retweets of each member of the network in relation to the people within their cluster and the number of retweets outside their cluster. We obtained the average per semester per cluster to analyze how this behavior changed between the different clusters and over time. It is common for people to retweet their own tweets, and for this analysis we did not include those cases in the average. The results are shown in figure 8.

				Figure 8. Average percentage of retweets from each cluster per semester, based on the clusters in each semester
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				In general, we expected the percentage of retweets to be high due to how communities are defined. It is important to note that the clusters keep the same trend over time, except for cluster 1 (mostly, pro-4T nonpolitical actors), which shows a considerable increase in three semesters: the second semester of 2018 and both semesters of 2019 (i.e., at the beginning of the current government). Although no significant changes are observed over time, there is a difference in behavior between the different clusters. Specifically, clusters 0 (pro-4T political actors) and 2 (mixed) have the highest average among the percentages of the eight semesters (76 and 75%, respectively), while cluster 1 (pro-4T nonpolitical actors) has the lowest (52%).

				This can suggest different behaviors and gives us a measure of the extent to which members of a cluster “listen” to those of others, since if a member of a cluster retweets a post, this post is more likely to reach the rest of the members of that same cluster. Clusters that, in general, retweet less to outsiders can lead to echo chambers. Information shared within the community is repeated and less communication from the outside is exchanged. This creates conditions for the reinforcement of messages that are confirmative or aligned with a political stance, due to the sustained exposure to them in a community.

				As in the case of modularity, we can repeat the analysis using the clusters of a particular network as a reference and varying the networks according to time periods. If, again, we take the network clusters of the first semester of 2021, we obtain the results shown in figure 9.

				It can be observed that, taking the same clusters across the different networks, the average number of retweets within the cluster slightly increases over time. As before, this reflects a decrease in communication among the different clusters. In this case, the most prominent change occurs in cluster 0 (pro-4T political actors), which shows a more significant increase in the first four semesters.
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				Figure 9. Average percentage of retweets within each cluster in time, based on the clusters in each semester

				Taking a single cluster as a reference, the increase in the percentage mentioned for cluster 1 is not visible. This behavior arises from the retweets of messages from President Manuel López Obrador, who, in the network studied, is located in cluster 0 in the first three and the last three semesters, and in cluster 1 in the other three semesters: the second semester of 2018 and both semesters of 2019. This shows us that some individuals can have a large effect on the behavior that defines communities. In this case, López Obrador tends to be retweeted more by cluster 1 (mainly by political pundits) than by cluster 0 (pro-4T political actors). Figure 10 shows the percentage of retweets from each network that corresponds to tweets from the president over time.
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				Figure 10. Percentage of retweets of the networks, per semester, corresponding to tweets of President Andrés Manuel López Obrador

				Given that each of the networks has an average of 302 individuals over time, the percentages of retweets of the president’s tweets are considerable. Moreover, it is important not to lose sight of the fact that the accounts studied belong to individuals who in many cases have a considerable audience (opinion leaders, politicians, academics, and experts, for example). However, the data show that the president is a central player in the dynamics of the network, particularly in the number of endorsements or comments generated over time. For reference, the president is the only individual in the networks studied who is among the five most retweeted people in the nine semesters analyzed.


				Random Walks in a Network of Retweets

				Nine retweet networks were obtained by considering all retweets issued during nine six-month periods, from January 1, 2017, to June 30, 2021. The changes experienced by these networks over 
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				time allow us to evaluate how interactions between individuals evolved. It should be noted that, for this part of the analysis, we only used the upper half of the interactions and, consequently, not all individuals considered in the analysis appear in all the half-yearly networks, either because they did not have a Twitter account since the first period or because they did not retweet significantly during a certain period.

				Each edge in these networks represents how one person retweets another person, with a representative weight of the number of retweets for the period. As can be seen in the different networks (figure 5, above), the structure of interactions changes over time, and in fact groups tend to move away from each other towards opposite political extremes; that is, there is evidence that Twitter groups polarize. However, to further evaluate these structural changes and how they affect communication between individuals, we performed random walks on the network.

				In a random walk, we start by randomly placing ourselves on a node of the network to represent a person, and then take steps. A step means choosing an edge coming out of that node and moving to the next one. In this case, since the weight corresponds to the number of retweets, the probability of moving from node A to node B will be higher than that of moving from node A to node C, if the number of retweets from A to B is higher than that from A to C; in other words, if there is more interaction between A and B, it is more likely that information will be exchanged or reproduced between these two nodes. Taking several steps, the walk represents a proxy for how and how fast a tweet is transmitted through the network.

				As before, we did not include self-retweets to minimize biases in the walks. There are also nodes that do not have outgoing edges, that is, although they are retweeted by many people, they themselves do not retweet others enough for the interaction to be visible in the network. These nodes are “attractors” in the walks: 
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				when a walk arrives to them, it stays there for the rest of the steps. This pattern is useful because it represents the possible original tweet that traveled through the network, since it is likely that if someone retweets an attractor, the original tweet belongs to that attractor. Hence, the walks represent the possible place of origin of a tweet that is retweeted several times until it reaches the person with whom the walk begins.

				Figure 11. Percentage of retweets originating from each cluster according to the destination cluster, i.e., the cluster in which the original author of the retweeted tweet is located

				In the previous section, we analyzed the distribution of the retweets that make up each network, which showed the percentage of retweets that correspond to tweets from the same cluster. In all semesters, the highest percentage of retweets corresponds to the cluster of origin, which we expected considering the construction and dynamics of the networks. We can consider the percentages of retweets from all the clusters in general, as shown in figure 11, for the networks of the first semester of 2017 and the first semester of 2021 (left and right graphs, respectively). These percentages 
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				give us a reference to analyze how the distribution changes when considering random walks.

				To define the length of the walks, we assessed what percentage of them reach an attractor node (i.e., where the walk no longer continues). We were interested in having most of the walks reach this state so that the final node could be considered to be the one representing the author of the original tweet, but we also kept in mind that the length should reflect how many times a specific message is retweeted. In this sense, we evaluated walks of five, ten, and fifteen steps, iteratively performing one thousand random walks for each node of each of the nine networks. With five steps, 54.2% of the walks reach an attractor; with ten steps, 72.9%, and with fifteen steps, 82.4%. We considered that with fifteen steps there are enough walks in an attractor, and we used that length for the walks to be analyzed. This procedure resulted in an average of 5.94 steps before the walk falls into an attractor; in other words, it represents an average of 5.95 retweets of the original tweet. Figure 12 shows the distribution of the random walks by origin cluster and destination cluster.

				We see that three of the clusters have cluster 1 (made up mostly of pro-4T nonpolitical actors) as the main end of the walk, and the other six have cluster 0 (pro-4T political actors) as the main end of the walk. This coincides with what was previously said about the cluster where President Andrés Manuel López Obrador is located, according to the period of time: in cluster 0, three semesters; in cluster 1, three semesters, and again in cluster 0, three semesters. Moreover, he is the only individual in the list with that exact cluster arrangement over time. This suggests that many of the retweets observed were originated by remarks or messages of the president during the period studied.
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				Figure 12. Percentages of origin clusters and destination clusters of random walks of size 15, which represent the cluster to which the person at the node where the walk starts belongs and the cluster to which the person at the node where the last step arrives belongs. The nine semesters are shown, ordered from left to right and from top to bottom.

				We can calculate the percentage of walks ending at the president over time—both in general and by cluster—to understand how his influence changes the trend of the walks (figure 13). Then, we can consider the walks that end at him, but differentiating between communities so that we can see the retweet distribution in each case.
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				Figure 13. Total percentage of random walks that have President Andrés Manuel López Obrador as last node, according to the semester

				Figure 14. Percentage of the walks originated in each cluster that have President Andrés Manuel López Obrador as last node, according to the semester
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				In both cases, we can see how the president’s influence has grown over time, with the most significant increase between the first and second semesters of 2018 (i.e., after his victory in the presidential election). The percentages by cluster show the same trend as the total percentages, and in general the percentage persists over the last six semesters studied.

				However, when analyzing the data by cluster, a significant difference is observed when comparing the averages of clusters 2, 3 and 4 (formed by a heterogeneous mix of accounts or by a majority of political and non-political actors aligned with the opposition) with the averages of clusters 0 and 1 (both formed mainly by political or non-political actors aligned with the current administration). Although clusters 1 and 2 share several edges in the retweet networks, the influence of the president—in this case represented by the walks ending in him—is much more significant in cluster 1, with an average percentage similar to that of cluster 0, especially in the last four semesters. Even in cluster 4—the furthest away from clusters 0 and 1—the percentage of walks ending in the president is significant: between 22 and 30% for the last six semesters.

				If we now consider the walks that do not end at the president, we can better understand the influence of the other clusters on message transfer throughout the whole network. Figure 15 shows the origin and destination of random walks without the node representing the president. The graph shows a different outlook of the destination of retweets in each group: in most cases, the walks usually end up in the same cluster in which they started. This is true for all semesters and all groups, except for cluster 4 (light green in figure 15), which is also the smallest of all. Interestingly, the retweet network without Andrés Manuel López Obrador best reflects the ideological position of each group with respect to the 4T (i.e., the current government). As mentioned before, a higher proportion of clusters is related to a more antagonistic stance 
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				regarding the 4T, with cluster 4 as the most antagonistic. The evolution of the destinations of each cluster’s walks shows that most of them end up within themselves and, in second place, in the neighboring (ideologically close) cluster. The first semester of 2021 could present a more polarized structure, in which most of the walks of antagonistic cluster groups, such as 0 and 1 with 3 and 4, start and end within the same group.

				Figure 15. Percentages of origin clusters and destination clusters of random walks of size 15, representing the cluster to which the person from the node where the walk starts belongs and the cluster to which the person from the node where the last step arrives belongs, excluding the walks ending at the president. The nine semesters are shown, ordered from left to right and from top to bottom.
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				Temporal Patterns of Followers

				As part of this study, we also collected data on the daily number of followers of each individual in the network, from March 8 through July 16, 2021. We can track this change over time and plot the effect of specific events on the number of followers. We selected the ten individuals with the most followers by June 24, 2021, and we show the change in the number of followers with respect to the first day in figure 16.

				Figure 16. Change in the number of followers over the period studied. The change is shown for the ten individuals with the most followers by the last day of data collection

				The graph shows that there are certain periods in which the number of followers increases and then decreases remarkably. We identified three events that could correlate to these changes: the first (and the one with the greatest effect) was the accident on line 12 of the Mexico City Metro on Monday, May 3, 2021; the second was the purchase of the Deer Park refinery by Petróleos 
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				Mexicanos (Pemex), on May 24, 2021; and the third was the June 6, 2021, elections. The start of the electoral campaigns is also shown, although it does not seem to have had a significant effect on the trend of daily followers.

				In general, it seems that (potentially) polarizing events such as those mentioned above lead to a gradual increase in followers after the event. Subsequently, there seems to be a decline as discussion of the event wanes, as exemplified by the subway accident, which lasted longer on the networks. In figure 16, the horizontal line at 0 indicates whether at the end of the period there were more or fewer followers than there were at the beginning, and we see that, of the 10 people shown, 4 kept the same number of followers or had fewer, while 6 gained followers over the period. Of the 373 people for whom we have data for June 24, 2021, 48 had a number of followers less than or equal to that of March 8, and the rest, 325, had more.

				Another pattern is the irregular increase in followers, in large numbers over short periods. To analyze this, we considered the maximum relative increase over a three-day period, defined as the number of followers on day n+3 minus the number of followers on day n divided by the number of followers on day n. We kept the maximum value for each individual in the network and considered the ten accounts showing the highest values. The change in the number of followers over time is shown in the graphs in figure 17.

				Although a sudden increase in the number of followers may be due to an increase in the popularity of individuals, staggered behaviors in which the number of followers remains stable for a long period, then grows considerably, and subsequently remains stable again, are abnormal. This may be due to the elections, although, as shown in the graph, only four of the ten people were campaigning (Eduardo Enrique Murat Hinojosa, Adela Piña Bernal, Esaú Flores Tapia, and Sandra Xantall Cuevas), and 
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				only one of them (Eduardo Enrique Murat Hinojosa) showed an increase of followers around the elections.

				Figure 17. Change in the number of followers over the period studied. The ten individuals with the greatest relative change over a three-day period are shown
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				The only case that did not return to a static number of followers after a sudden increase is that of journalist Peniley Ramírez, who on June 8—coinciding with the date of the increase—questioned Deputy Secretary Hugo López-Gatell about the CanSino vaccine during his afternoon press conference. Another case in which we can identify the plausible cause of the increase in followers is that of Florencia Serranía, the then general director of Mexico City’s Sistema de Transporte Colectivo Metro, who shows a considerable increase in followers after the Metro accident on May 3, 2021.

				Thus, it seems that polarizing issues also make some accounts more prominent. To study this effect on the change in the number of followers of political actors, we analyzed the case of the Mexico City Metro accident. First, we identified all the tweets referring to the accident from May 3 to June 3, 2021. This allowed us to study the number of tweets related to the accident and the fluctuations in the number of followers of political actors. Once these tweets were identified, we studied which were the clusters that tweeted the most about the accident.

				Figure 18 shows the daily number of original tweets of the individuals studied, as well as the number of tweets that include the words “metro,” “line 12,” or “line12” (without distinguishing between lowercase and uppercase words or between accented and non-accented words). The accident happened on the night of May 3, 2021, and, as can be seen, the highest number of tweets about it occurred the following day, May 4. This was accompanied by a higher-than-average number of tweets, 1,736, compared to the weekday average of 1,488.75. The graph shows the week previous to the accident, for comparison purposes.

				Of the 349 people who tweeted between April 26 and June 3, 2021, 245 tweeted in relation to the accident at least once, representing 70.2% of the tweets. Based on the retweet network for the first semester of 2021, as described before, and on the 
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				clusters obtained from it, we can analyze the behavior of these clusters with respect to the accident.

				Figure 18. Daily tweets from people in the network between April 26 and June 3, 2021. The tweets that refer to the Metro accident and the date on which it occurred are shown. The right axis shows the effect of the accident on the number of followers of President Andrés Manuel López Obrador, Mexico City’s head of government, Claudia Sheimbaum, and the Secretary of Foreign Affairs, Marcelo Ebrard.

				The cluster with the lowest percentage of participants who tweeted about the accident was cluster 0, which corresponds mainly to political actors who favor the current government, with 55.8%. The cluster with the most people tweeting about it was cluster 3, which corresponds mainly to nonpolitical actors ideologically closer to the opposition, with 89.4%. Figure 19 shows the results of the five clusters.

				Another measure we can calculate is the h-index. This index allows us to quantify how controversial the tweets are according to the structure of their response tree; a higher h-index describes a more controversial or polarizing tweet. We performed this analysis for the ten tweets with the most replies per cluster and for the five tweets with the most replies per cluster. Figure 20 shows the 
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				results. In general, we can see that if we take the five tweets with the most replies, the h-index is in average higher than if we take the ten tweets with the most replies. The most polarizing tweets in this case are those whose authors are in cluster 3, followed by those in cluster 0. The least polarizing are those in cluster 4.

				Figure 19. Percentage of people in each cluster who tweeted about the Metro accident in the week following the time it occurred
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				Figure 20. Top: Average h-index of the ten tweets with the most replies from each cluster in the week after the accident. Bottom: Average h-index of the five tweets with the most replies in each cluster in the week after the accident
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				Tweet Analysis

				As already explained, when studying the different clusters or communities of the Twitter network we placed the accounts on two axes: ideological, regarding support or opposition to the current government’s movement, called the Fourth Transformation (4T), and political or nonpolitical. We observed that both the followers/followed network and the retweets network can be fall on these two axes in a polarizing way. This suggests that, at least for the network of actors we have analyzed, polarization dynamics are largely organized by their affinity with the 4T. However, to justify these two polarizing axes, it must be shown that the people who make up the different communities in the networks actually “speak” differently on Twitter. Specifically, it must be confirmed that the position regarding the 4T significantly defines the network community of each person.

				Tweet Classification

				To study the language used by people on the networks over time, we manually classified 32,000 tweets posted in the first twenty-three weeks of 2020 and the first twenty-three weeks of 2021. Seven parameters were used to classify each tweet: its position regarding the 4T; whether or not its topic was political; whether 
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				or not it discussed the June 2021 elections; whether or not it was polarizing; whether or not it was personal in nature; whether or not it contained at least one insult, and finally, whether or not it was negative (table 1).

				Table 1. Classifiers used to code tweets

				
					Classifier

				

				
					Definition

				

				
					Scale

				

				
					4T

				

				
					The tweet expresses support or explicit attack to the federal government, the president, Morena, its governments, or the 4T

				

				
					1 = Support0 = NA-1 = Atack

				

				
					political

				

				
					The tweet refers to a political, government, or related issue

				

				
					1 = Yes0 = NA-1 = No

				

				
					electoral

				

				
					The tweet explicitly refers to an electoral issue, the election, the ine, the parties, or their candidates

				

				
					1 = Yes0 = No

				

				
					polar

				

				
					The tweet makes or refers to a difference between two or more groups (e.g., they/us, chairos/fifís, government/opposition, 4T/conservatives, etc.)

				

				
					1 = Yes0 = NA-1 = No

				

				
					personal

				

				
					The tweet explicitly mentions or “ats” politicians, leaders, officials, or candidates 

				

				
					1 = Sí0 = No

				

				
					insulto

				

				
					The tweet includes explicit affronts or insults to persons or organizations

				

				
					1 = Sí0 = No
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					negativo

				

				
					The tweet expresses feelings of revulsion, contempt, or wish of harm or misfortune to other persons or organizations

				

				
					1 = Yes0 = NA-1 = No

				

				The tweets were taken from a random sample consisting of 50% of popular tweets (more than 1,000 “likes”) and 50% of normal tweets (less than 1,000 “likes”) from the 399 individuals involved. To study the evolution of the character of the tweets, the first semester of 2021 and the first semester of 2020 were compared.

				Temporal Evolution of the Tweeting Discourse

				As expected, the tweets of 2021 have a much higher political-electoral character than those of 2020 (figure 21). Whether we aggregate them by days or by weeks, we can see an increase in interest in electoral issues at the start of the electoral campaign on April 4, 2021. Aggregation by days shows that the increase occurs at the start of the electoral campaign and persists until week 23 of 2021. In contrast, electoral tweets are null throughout 2020, with an approximate value of 0 in the first 20 weeks of that year.

				On the other hand, polarizing tweets have similar values in 2021 and 2020. However, they seem to be distributed differently over time in those two years. It is interesting to note that, contrary to what might be expected, polarization in Twitter discourse drops (and does not rise) after the start of the electoral campaign of 2021. This is even more significant when considering that the electoral discourse increased after that date. The same pattern is visible in tweets containing negative sentiments or insults: they accumulate in the weeks close to the official start of the electoral campaign and then drop significantly.
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				Figure 21. Evolution of political-electoral tweets (top) and polarizing tweets (bottom) in the first weeks (left) and days (right) of 2020 (pink) and 2021 (purple). The start of the electoral campaign is shown as reference
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				Clusters and Their Discourse, on Two Axes

				The clusters obtained from the network of followers presented above are based on people’s position with respect to the 4T, as shown in figure 22. There is an almost linear relationship between the percentage of 4T political actors and a community’s discourse in favor of President López Obrador’s government. In this sense, it seems that communities not only mirror structures of like-minded followers, but also turn into spaces that reproduce similar or relevant discourses.
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				Figure 22. Percentage of 4T political actors vs. average pro- or anti-4T discourse (1 or -1, respectively) in the tweets of the seventeen clusters obtained from the network of followers

				Figure 23. Percentage of political actors vs. average electoral discourse (1 or -1, respectively) in the tweets of the seventeen clusters obtained from the network of followers
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				Another relationship within the seventeen network clusters found in the evaluation of the classified tweets is that between electoral discourse and the percentage of political actors in each cluster (figure 23). As expected, the electoral discourse reflected in the content of the tweets increases as the percentage of political actors within a community also increases.

				These results are relevant because they suggest that, beyond the macrostructural characteristics previously observed, seemingly the content of the messages is also affected by the network and the type of community in which a given account is located. For example, we can see that communities sympathetic to the 4T are much more likely to reproduce messages whose purpose is to reinforce a discourse favorable to it. It is also interesting to note that the electoral discussion on Twitter follows a similar pattern to that which would be observed in nondigital environments and, furthermore, that communities characterized by having a “more political” composition also tend to discuss more electoral issues. Finally, it should be noted that polarization, understood as the emission of particularly polarizing messages in the different communities, does not necessarily occur during the electoral campaign, but rather in the previous weeks.
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				Effects of Polarization Outside of Twitter

				Do polarization dynamics in social networks have external effects? We are interested in testing the hypothesis that exposure to polarizing messages may affect people’s political behavior; that is, that consumption and exposure to political information on social media may have effects that, strictly speaking, overflow the digital environment. This possibility is particularly worrisome from the point of view of the quality of the democratic process, since there is evidence not only of such effects in other cases (e.g., the 2016 presidential election in the United States), but also of the possibility that the integrity of the democratic process and public opinion may be manipulated or affected.

				As several authors have suggested (for example, Bail et al., 2018; Hindriks et al., 2014; Howard, 2020), exposure to information and the dynamics of interaction in social media could foster processes of exclusion, discrimination, and rationalization of hatred and violence. This is particularly concerning when distinctions between groups are involved or when the differences between them are heightened (as in the case of environments with high political polarization). The expectation underlying the second part of this empirical study is to obtain data that will allow us to understand whether the attitudes and self-positioning of individuals with regards to politics and to situations that objectively reduce the quality of democracy change or remain 
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				constant under conditions of strategic polarization (online). Furthermore, the information obtained could shed light on the “profitability” of polarization as a strategy of political positioning during an election.

				To achieve this, besides analyzing the Twitter network, we conducted an experimental study with open participation of users of this social network. The objective was to obtain data about the mechanism of polarization of individuals who interact or consume information in this network, as well as about the potential for their strategic manipulation. The experiment, conducted from June 1 to June 20, 2021, turned out N=581 complete and validated responses (a 25% attrition rate of the initial response). Assuming a cohort of 9.5 million active Twitter accounts in Mexico (Bonilla, 2021) and a confidence interval of 95%, the sample obtained allows estimates with a margin of error of ±3.9%. The procedures, expectations, and measurements of the experiment are detailed below. The main results are presented afterwards.

				Political Identities and the Effects of Polarization in Networks

				To develop the experiment, in addition to the considerations about polarization presented in the first section of this report, we relied on social identity theory (Tajfel, Turner, Austin, and Worchel, 1979). This theory posits that membership in social groups is a crucial source of self-esteem and organization for individuals. Belonging to groups or categories allows people to feel part of the social world, that is, it gives them a social identity.

				This theory holds that intergroup differentiation (i.e., between groups or social categories) stems from the search for a positive and clearly distinct identity. It asserts that members of 
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				a group tend to differentiate their own group (endogroup) from other groups (exogroups). One implication of this is that a real or perceived threat to the distinction or to the positive appraisal of the endogroup may trigger (cognitive and behavioral) efforts to preserve and restore the differentiation and positive image of the endogroup. This happens because individuals are biased in favor of the endogroup. Thus, for example, a threat—such as dissonant information—will tend to be filtered through this bias, which may prompt efforts from the individual that perceives it to reject, resist, or mitigate it. Conversely, information that nurtures the difference or confirms the positive image of the endogroup will tend to be more appreciated and reinforced.

				This differentiation mechanism tends to be more marked in individuals with a stronger identification with the endogroup. For them, threats to the distinctive identity or the positive evaluation of the group will be more pressing and, consequently, they will be more motivated to (re)establish the differences and a positive image. This is consistent with belief congruence theory (Byrne, 1971), which holds that individuals with similar identities will tend to create homophily through feelings of mutual sympathy and affinity. In other words, the endogroup bias tends to be more easily activated in people with prominent or well-defined identities, and, as a consequence, these individuals will tend to feel more affinity to others with the same social identity.

				As we have seen, political parties and political actors seek to expand their support bases or coalitions, or they try to erode those of others as part of partisan competition. Political actors—politicians, candidates, opinion leaders, etc.—can trigger and mobilize certain topics and discourses to generate a process of differentiation that may be electorally profitable. In this sense, the purpose of polarizing strategies is to draw attention to certain attributes of the political endogroup, fragment the electorate, and weaken competing exogroups. This can be achieved, for 
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				example, either by emphasizing the real or perceived weaknesses of an exogroup or by highlighting the virtues of the endogroup, particularly if these are presented in relation to a specific exogroup.

				Strategic polarization involves creating divisions and systematically accentuating them. In other words, a polarized environment should show greater attention to differentiation and, thus, a greater effort by individuals to maintain the distinction between groups, underpin a good image of the endogroup, and compensate for or eliminate dissonances that could affect that good image, particularly among those who already have a high degree of identification or have a low educational level. The outcome of this process, in political terms, would be an increase in support or rejection of political options compatible or incompatible, respectively, with the endogroup of the individual. Moreover, since the mechanism is anchored to a cognitive-affective process, the relationship between polarization and response could be activated in both physical and digital environments. Our expectation was to be able to activate identities and assess the effect of polarizing stimuli on the prospective attitudes and behaviors of the participants in the study.

				Hypothesis to refute:

				Participants exposed to polarizing messages (consistent with their identity) in social media will tend to reassert their political identity.

				Participants exposed to polarizing messages (consistent with their identity) in social media will tend to better rate politicians with a similar political identity.

				Participants exposed to polarizing messages (consistent with their identity) in social media will tend to better rate policies 
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				concordant with their political identity.

				Participants exposed to polarizing messages (consistent with their identity) in social media will tend to condemn with less severity illegitimate actions committed by political actors with a similar political identity.

				The above effects will be more marked for those participants who, before being exposed to polarizing messages, identified more clearly with a specific political identity.

				The higher the level of educational attaintment, the lesser the effect of polarizing messages on participants.

				Procedures and Measurements

				The experiment was conducted entirely in a digital environment. This is important because it allows us to more closely replicate the way in which individuals obtain information and interact in networks such as Twitter. The procedure was divided into four stages. In the first one, information about the study was provided and informed consent was obtained from all participants. In the second stage (pretest), the political identity (pro-4T, anti-4T, or neutral) of the participants was activated and recorded by means of an abbreviated questionnaire and a self-allocation procedure. Individuals were then assigned, randomly and with equal probability, to one of the four experimental conditions or to the control condition. In the posttest stage, participants answered new questions about their political identity (in favor or against the public policies and politicians of the 4T), and their opinions were obtained regarding three vignettes showing illegitimate actions that objectively undermine the quality of the democratic process (corruption, violation of the electoral process, and political violence).
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				Informed Consent and Sample

				According to the ethics and confidentiality protocol, consent is understood to be that given by the participants under the following conditions: (i) they understand what they can expect during the development of the study and what their participation implies, (ii) they understand the possible risks of their participation in the study, (iii) they understand the possible benefits of their participation in the study, (iv) they understand their rights regarding privacy and confidentiality, and (v) they know who they can contact in case they have questions. Upon entering the experiment, participants were presented with the text (landing page) in figure 24. All participants included in the study sample (N=581) gave their informed consent.

				The full sample has a mean age of 36.6 years (SD = 12.4) and is 31% female. Most of the participants have higher education (86% said they had obtained a bachelor’s or postgraduate degree). In general, the sample is made up of people who said they are regular users of social media such as Twitter (93% use social media frequently or very frequently).

				Pretest

				The pretest stage was divided into two parts. First, each participant answered a political identity questionnaire based on Mirisola, Sibley, Boca, and Duckitt (2007); Reynolds, Turner, Haslam, Ryan, Bizumic, and Subasic (2001), and Unsworth and Fielding (2014). The goal was for participants to self-classify and to “activate” a particular political identity. Specifically, participants were asked to produce words associated, in their minds, with people who support the government of the 4T and people who do not support it. The idea was that people with a pro-4T identity would be much more likely to come up 
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				with positive words about their endogroup and negative words about the exogroup. Conversely, we expected that people who explicitly oppose the 4T or self-identify as opponents would produce more negative words regarding the government. This procedure also makes it possible to activate both identities. This was verified with a subsequent question explicitly asking whether participants considered themselves as pro- or anti-4T (the option of nonidentification, that is, neutrality, was also offered).

				The self-assignment procedure seems to have been successful. Approximately 25% (N = 147) of the individuals in the sample explicitly identified themselves as pro-4T and 45.7% (N = 265) as anti-4T. The remaining individuals (N = 169), equivalent to 29.3% of the sample, said they did not identify with either of the two political identities. Corresponding with the expectations of the procedure, those who explicitly identified themselves as supporters of the 4T offered positive words such as “idealism,” “hope,” “progress,” or “humanist” to describe their own political identity. In contrast, to refer to people who did not support the 4T, they used negative words such as “uninformed,” “conservative,” “corrupt,” or “traitor.” On the other hand, participants who self-identified as anti-4T described themselves with words such as “educated,” “reasonable,” “prepared,” or “democrat.” In contrast, they used negative words such as “ignorant,” “indoctrinated,” “fanatical,” or “populist” to describe 4T supporters. In this sense, and in accordance with the theory, self-assignment to one of the two identities corresponds to a positive self-perception and entails an effort to differentiate oneself from the exogroup.

				To ensure that identification with any of the political identities studied was reflected in the messages commonly found in an environment such as Twitter, the second part of the pretest consisted in confirming the affinity of the messages. The purpose of this task was to verify that people self-identified as pro- or anti-4T were indeed more likely to reproduce (retweet) 
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				Figure 24. Welcoming text and informed consent

				information favorable to their own identity or, vice versa, less likely to reproduce information that conflicted with their revealed political identity. To verify this, each participant was shown a set of twenty anonymous tweets in random order (annex II). These tweets were a mix of pro- and against-4T messages (for some examples, see figure 25). The tweets were drawn from accounts of 

				
					[image: ]
				

			

		

	
		
			[image: ]
		

		
			
				68

			

		

		
			
				Strategic Polarization in Social MEDIA

			

		

		
			
				the tweet communities identified in the first part of the network analysis (see above, p. 21). The tweets were anonymized in all cases (i.e., participants did not know who had posted the original tweets).

				Figure 25. Examples of pro- and anti-4T tweets (pretest)
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				The expectation was that people explicitly identified as pro-4T would retweet more often messages posted by communities 0 (pro-4T political actors) and 1 (pro-4T nonpolitical actors); conversely, the group of people opposed to the 4T was expected to show a higher rate of retweeting messages from communities 3 (anti-4T nonpolitical actors) and 4 (anti-4T political actors). For individuals who did not explicitly identify with either identity (i.e., pro- or anti-4), intermediate and relatively heterogenous rates were expected for all the communities. As shown in figure 26, these expectations were borne out. Specifically, self-identified pro-4T individuals were slightly more than three times more likely to retweet messages from community 0 and 4.4 times more likely to retweet messages from community 1 than self-identified anti-4T participants.

				Figure 26. Average retweet rates of messages from different communities by revealed political identity
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				In contrast, participants who self-identified as anti-4T were slightly over six times more likely to retweet messages from community 4 and slightly over ten times more likely to retweet messages from community 3. For people who did not identify with either identity, intermediate rates of retweeting are observed in all cases for the different communities. This is in line with theoretical expectations and reflects the greater heterogeneity of the information that members of this group are willing to reproduce.

				In short, the first part of the study seems to have been successful in (a) revealing the political identity of the participants (in this case, modeled as for, against, or neutral towards the current government), (b) activating that identity (and a positive self-image), and (c) establishing that the revealed political identities have behavioral consequences in a digital environment such as Twitter (i.e., they are associated with the consumptions and reproduction of messages in the network).

				Experimental and Control Conditions

				Upon completion of the pretest stage, participants were randomly assigned, with equal probability (p = 0.2), to one of the following conditions:

				Control

				Pro-4T polarization (anonymous)

				Pro-4T polarization (with names))

				Anti-4T polarization ((anonymous)

				Anti-4T polarization (with names)

				Participants assigned to the control condition were immediately directed to the posttest stage (see below). Those assigned to one of the experimental conditions were exposed to a sequence of 
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				tweets that, unlike the pretest tweets, had a clearly polarizing character; by this we mean messages (tweets) that explicitly establish a differentiation between political groups and that, in addition, imply either a positive evaluation of the endogroup or a negative evaluation of the exogroup. As before, the groups were defined in terms of their stance regarding the current government and, therefore, the experimental conditions were designed based on whether they were for or against the 4T. Figure 27 shows some examples of the messages used during the experimental manipulation.

				Figure 27. Examples of tweets in favor (left) and against (right) the 4T (experimental conditions); not anonymized (top) and anonymous (bottom)
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				Participants assigned to the “pro-4T polarization” condition were exposed to a random sequence of ten explicitly polarizing tweets from accounts that support or are associated with the government of the 4T, located in communities 0 or 1 of the network study. Likewise, participants assigned to the “anti-4T polarization” condition were exposed to a sequence of ten polarizing tweets from accounts that do not support or publicly oppose the government of the 4T. The tweets for this condition were drawn from messages issued in communities 2–4, as identified in the network analysis. In both cases, participants were asked if they wanted to retweet each of the messages.

				Furthermore, as shown in figure 27, the tweets did or did not include the name of the issuing account depending on whether they were assigned to the “with names” or the “anonymous” condition. All the tweets used in the different conditions can be read in annex III. Figure 28 summarizes the conditions and manipulations implemented. It is important to clarify that all participants were randomly assigned to different conditions, regardless of their political identity revealed in the pretest stage.

				Figure 28. Experimental Matrix
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				Figure 29 shows the number of cases assigned to each experimental condition (or to the control condition). It also shows the number of individuals with revealed pro-4T, against-4T, or neutral political identity in each condition. As can be seen, random assignment by type of identity is relatively balanced for all the conditions, except for the group of pro-4T individuals in the anonymous anti-4T experimental condition. This subset seems to have undergone greater attrition than the rest of the sample (i.e., more pro-4T participants assigned to that condition decided to drop out of the experiment than the rest). However, we are confident that this situation did not affect the overall conclusions of the analysis (see below).

				Figure 29. Assignment to experimental and control conditions by revealed political identity
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				Measurements and Response Variables

				Once exposed to polarizing messages (or not, in the case of the control group), all participants performed two additional tasks (posttest). First, in task A, they answered an adapted questionnaire about political attitudes (Pew Research Center, 2017). Task B consisted in reading three short vignettes and answering some questions about each of them. Participants were randomly assigned, with equal probability, either task A or B as their first task, and then continued with the other task, A or B.

				Task A allowed us to measure the degree of support for public policies and politicians of the current government. The questionnaire can be consulted in annex IV. This measurement gave us the opportunity to compute a discrete value of support for the 4T. The variable “support for 4T politicians” is the percentage of positive responses, on a scale of 0 to 1, to the five items that mention politicians or officials of the current government or its political group (Morena and allies). Thus, for example, when a participant selected the pro-4T option on all five items, a value of 1.0 was assigned to the variable; on the other hand, if the participant only selected the pro-4T option on two of the five items, a value of 0.4 was assigned. Likewise, the variable “support for 4T policies” captures the percentage of positive responses, on a scale of 0 to 1, to the ten items that mention public policies or government actions of the current administration. The variable “support for the 4T” is the joint indicator; it uses the same scale, but considering all fifteen items (i.e., public policies and politicians of the 4T).

				Meanwhile, task B consisted in the sequential presentation and reading of three vignettes and in answering three questions (two of which measure attitudinal changes and the third one, prospective political behavior; see below) about each of them. Each participant was randomly assigned, with equal probability 
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				(p = 0.5), to one vignette from each possible pair, a or b (three in total for each participant). On the other hand, each vignette had two parts: a generic illustrative image (to foster engagement and represent a news item from a newspaper or news portal) and a short story of up to one hundred words (see annex IV). Vignette sequences a and b were identical in all respects, except for the political affiliation/identity of the characters in the stories (pro- or anti-4T). The first vignette tells the story of a candidate accused of corruption. The second presents the case of a complaint of irregularities in the electoral process (ballot box stuffing, delay in the opening of polling stations, voter hauling, vote buying, and harassment). Finally, the third narrates a case of political violence against a candidate.

				The variable “Credibility regarding corruption” uses a 5-point Likert scale to measure how credible are the allegations of corruption against the character in the first vignette, from barely credible (0) to very credible (4). The variable “Credibility regarding irregularities” measures on the same 5-point scale the credibility of the allegations of irregularities in the electoral process in the second vignette. “Corruption consequences” is a 5-point Likert scale variable that measures how likely it is that the character will be found to actually have committed an act of corruption according to the participants (0 = very unlikely 4 = very likely). In turn, “Consequences of irregularities” measures on the same scale how likely it is that allegations of irregularities will affect the elections.

				In the case of the third vignette (political violence), the variable “Seriousness” measures, on a 5-point Likert scale, how serious the event of violence narrated in the vignette is considered to be, from not serious at all (0) to very serious (4). The variable “Consequences of violence” measures on the same 5-point scale how likely it is that the perpetrators of the violent act narrated in the story will suffer consequences. Participants were asked
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				Table 2. Descriptive statistics of response variables

				
					M

				

				
					SD

				

				
					Min. / Max.

				

				
					Support indicators

				

				
					Support for 4T

				

				
					0.25

				

				
					0.30

				

				
					0 : 1

				

				
					Support for 4T politicians

				

				
					0.27

				

				
					0.38

				

				
					0 : 1

				

				
					Support for 4T policies

				

				
					0.23

				

				
					0.28

				

				
					0 : 1

				

				
					Vignettes

				

				
					Credibility regarding corruption

				

				
					2.47

				

				
					0.95

				

				
					0 : 4

				

				
					Credibility regarding irregularities

				

				
					2.01

				

				
					1.08

				

				
					0 : 4

				

				
					Severity of violence

				

				
					3.17

				

				
					1.01

				

				
					0 : 4

				

				
					Consequences for corruption

				

				
					1.95

				

				
					1.15

				

				
					0 : 4

				

				
					Consequences for irregularities

				

				
					1.47

				

				
					1.06

				

				
					0 : 4

				

				
					Consequences for violence

				

				
					1.32

				

				
					1.11

				

				
					0 : 4

				

				
					Participation (corruption)

				

				
					0.07

				

				
					—

				

				
					0 : 1

				

				
					Participation (irregularity)

				

				
					0.25

				

				
					—

				

				
					0 : 1

				

				
					Participation (violence)

				

				
					0.39

				

				
					—

				

				
					0 : 1
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				whether or not they would be willing to act politically in support of the character presented in each of the three vignettes. Specifically, they were asked if they would be willing to vote for the character, participate in a rally or a sit-in, make graffiti, or donate money in support of the character. Based on this measurement, we calculated a dichotomous index of Participation for each vignette in which 0 means that the person would not participate or support the character and 1 means that the person would support the character through at least one form of political participation (vote, rally, and so forth). Table 2 shows descriptive statistics of all the variables mentioned for the entire sample.

				Results

				The first hypothesis establishes that individuals exposed to polarizing messages and, particularly, to polarizing messages consistent with their political identity will tend to reassert their own identity, that is, they will improve the image of referents consistent with their endogroup. In this sense, a first approach to the data involves contrasting the effects on people with clear-cut political identities who, during the experiment, were exposed to messages consistent with that identity. Thus, a first possibility is that individuals who already had a clear-cut identity before the experiment and who were randomly exposed to tweets consistent with that identity may have a better or worse evaluation of the current administration than the rest of the sample.

				When comparing the group of participants who, before the experimental manipulation, said they identified themselves as pro-4T and who during the experiment were exposed to pro-4T tweets (anonymous or not) with the rest of the sample, there is evidence of a better overall evaluation of the current government. Specifically, the difference between the mean of the group whose 
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				identity was reinforced (M = 0.34) and the mean of the rest (M = 0.24) is statistically significant: t (63.7) = -2.04, p = 0.04.2 Likewise, individuals who explicitly identified themselves as anti-4T and who were exposed to polarizing anti-4T messages during the experiment have a lower mean evaluation of the current government (M = 0.2) than the rest (M = 0.26), including, by the way, other anti-4T individuals. However, in this case the difference in means is statistically significant only if α = 0.1, t (171.9) = 1.77, p = 0.07. Figure 30 shows the boxplots corresponding to these two differences in means, using the variable “Support for the 4T” as the indicator on the vertical.

				This is evidence in favor of hypothesis I. A further possibility related to this hypothesis is that the differences will be particularly marked if the messages come from non-anonymous sources (i.e., if participants can identify the source of the tweet as part of the endogroup). However, we found no statistical evidence of this effect in the pro-4T group. In contrast, in the case of individuals who said they were anti-4T we did find evidence of this effect, but only assuming α = 0.1 as the confidence threshold: t (71.9) = 1.86, p = 0.06.

				Hypotheses II and III state that the effects discussed above should be replicated both in the evaluation of political actors sympathetic to an endogroup and in the public policies promoted by or identified with it. In other words, individuals with a defined political identity, for example, pro-4T, who are exposed to polarizing messages in favor of the current administration should have a better opinion of personalities such as President López Obrador or of policy decisions such as the construction of the Dos Bocas refinery. An initial way to test this argument is by comparing means between groups. In this sense, in the case of political actors sympathetic to the current administration, the pro-4T group whose identity was reinforced has a mean 

				
					2 The t-tests reported in this section use Welch’s adjusted test for unequal variances.
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				Figure 30. Differences between the means of the pro-4T (left) and anti-4T (right) groups that received confirmative polarizing messages and the rest of the groups

				Figure 31. Differences between the means of the pro-4T (left) and anti-4T (right) groups that received confirmative polarizing messages and the rest of the groups, regarding public policies (top) and politicians (bottom)

				
					[image: ]
				

				
					[image: ]
				

			

		

	
		
			[image: ]
		

		
			
				80

			

		

		
			
				Strategic Polarization in Social MEDIA

			

		

		
			
				evaluation (M = 0.59) of public policies promoted by the 4T much higher than the rest of the sample (M = 0.19): t (67.7) = -11.14, p <0.01. Conversely, the anti-4T group that was exposed to confirmative (anti-4T) messages has a significantly lower mean evaluation of 4T policies (M = 0.06) than the rest of the sample (which, again, includes other anti-4T participants: M = 0.27): t (576.8) = 13.9, p < 0.01. Similar effects are found when the comparison is made in relation to pro-4T political figures. Specifically, pro-4T participants exposed to confirmative messages evaluated political actors of the current government significantly better (M = 0.79) than the rest (M = 0.22), t76.6) = -14.4, p < 0.01. Anti-4T participants exposed to anti-4T messages show a much lower mean support for these political actors (M = 0.03) than the rest of the sample (M = 0.33): t (569.6) = 15.6, p <0.01. Figure 31 illustrates these differences, favorable to hypotheses II and III.

				So far, the results reported correspond to the comparison between extreme groups (with a well-defined identity that, in addition, was reinforced) and the rest of the sample. These results support the idea that the observed effects are especially marked among individuals who, even before the experimental manipulation, already showed clear political identities. This is evidence that exposure to polarizing messages may not only reinforce political attitudes and affections, but also increase the likelihood that individuals previously identified with a political option will strengthen their commitment to a particular identity. This may be especially useful in terms of electoral mobilization, although it should be stressed that the observed effects correspond to individuals who did not modify their political preference, at least in the terms of the experiment itself.

				To get a broader vision of the evidence and the effects of the variables on support for the government, its public policies, or its political figures, table 3 synthesizes a series of linear models. The reported coefficients are standardized, so they are comparable. 

			

		

	
		
			[image: ]
		

		
			
				81

			

		

		
			
				Effects of Polarization Outside of Twitter

			

		

		
			
				As shown in models 1 and 2, the main predictors of support for the 4T are individuals’ attributes. Specifically, women in the sample are generally less supportive of the 4T, while older participants tend to show more support. The main predictor in these models is explicit identification with the 4T. In fact, this is the only predictor that seems to be relevant because none of the experimental manipulations nor the reception of confirmative messages appear to have any effect on the scale of support for the 4T. These results imply that, unlike the specific effects observed for individuals who already identified with one of the poles and who received confirmative messages, exposure to polarizing messages is not necessarily in itself a factor that can affect attitudes toward the current government across the entire sample.

				Models 3 and 4 in table 3 present the standardized effects, but on support for public policies of the 4T (model 3) and for politicians (model 4) sympathetic to the 4T. The results are, in general, similar to the previous ones. However, in these cases the revealed identities, for or against the 4T, have opposite effects and both are statistically significant. As before, there appear to be no systematic differences due to the experimental manipulation, except for the non-anonymous pro-4T condition. In this case, and for both models, exposure to polarizing messages from well-known personalities identified with the current administration has a positive effect on support for public policies and politicians sympathetic to the government.

				These results suggest at least three relevant points. First, that the effects of strategic polarization are limited when considering the entire sample. This implies that, when effective, exposure to polarizing messages tends to resonate particularly among those individuals who are in fact more sympathetic to one of the poles. Second, the evidence suggests that revealed identities are crucial for understanding support for specific policies, as well as for personalities related to an endogroup. Finally, contrary to 
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				Table 3. Regression models on general support (1, 2), public policies (3), and politicians of the 4T

				
					Model 1 

					(Support for 4T)

				

				
					Model 2

					(Support for 4T)

				

				
					Model 3

					(Support for 4T public policies)

				

				
					Model 4

					(Support for 4T politicians)

				

				
					Variable

				

				
					B

				

				
					E.E.

				

				
					B

				

				
					E.E.

				

				
					B

				

				
					E.E.

				

				
					B

				

				
					E.E.

				

				
					Woman

				

				
					-0.19***

				

				
					0.03

				

				
					-018***

				

				
					0.02

				

				
					-0.05**

				

				
					0.01

				

				
					-0.04**

				

				
					0.02

				

				
					Age

				

				
					0.08*

				

				
					0.001

				

				
					0.07*

				

				
					0.001

				

				
					0.09***

				

				
					0.001

				

				
					0.02

				

				
					0.001

				

				
					Education

				

				
					-0.06

				

				
					0.02

				

				
					-0.06

				

				
					0.02

				

				
					-0.002

				

				
					0.01

				

				
					0.03

				

				
					0.01

				

				
					Frecuency of network use

				

				
					0.02

				

				
					0.02

				

				
					0.02

				

				
					0.02

				

				
					-0.03

				

				
					0.01

				

				
					-0.01

				

				
					0.01

				

				
					Pro-4T identification

				

				
					0.14***

				

				
					0.03

				

				
					0.12**

				

				
					0.04

				

				
					0.71***

				

				
					0.02

				

				
					0.69***

				

				
					0.03

				

				
					Anti-4T identification

				

				
					0.01

				

				
					0.03

				

				
					0.04

				

				
					0.03

				

				
					-0.22***

				

				
					0.02

				

				
					-0.27***

				

				
					0.03

				

				
					Experimental conditions

				

				
					Pro-4T

				

				
					0.03

				

				
					0.04

				

				
					0.07**

				

				
					0.02

				

				
					0.06**

				

				
					0.03

				

				
					Pro-4T

					(anonymous)

				

				
					0.04

				

				
					0.04

				

				
					0.04

				

				
					0.02

				

				
					0.03

				

				
					0.03

				

				
					Anti-4T

				

				
					0.06

				

				
					0.05

				

				
					0.004

				

				
					0.02

				

				
					0.006

				

				
					0.03

				

				
					Anti-4T

					(anonymous)

				

				
					0.06

				

				
					0.04

				

				
					0.01

				

				
					0.02

				

				
					-0.01

				

				
					0.03

				

				
					Confirmative messages

				

				
					Pro-4T

				

				
					0.05

				

				
					0.06

				

				
					-0.04

				

				
					0.03

				

				
					-0.04

				

				
					0.04

				

				
					Anti-4T

				

				
					-0.09

				

				
					0.05

				

				
					0.04

				

				
					0.02

				

				
					0.04

				

				
					0.03

				

				
					R2

				

				
					 0.06

				

				
					0.07

				

				
					0.68

				

				
					0.71
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				hypothesis VI, participants’ education does not seem to have particularly important effects, whereas participants’ sex turns out to be an attribute with more weight in the sample studied—at least in terms of whether or not they support the current government.

				Regarding the effects of polarization beyond the mere general support for certain politicians or public policies, the three vignettes allow us to study whether polarization and, more specifically, the reinforcement and concordance of identities have effects that could be worrisome from the point of view of democratic processes and the democratic system. As we know, the first vignette presents a case of political corruption, and it suggests that its character is involved and that there are doubts about the character’s integrity. According to the analysis of the data, there are no significant differences in terms of credibility and evaluation of possible consequences between those individuals whose revealed identity coincides with that of the character in the vignette and the rest of the sample. We also found no evidence that exposure to polarizing messages during the experiment affected these two variables in the case of the corruption vignette. However, we did find evidence of a difference related to the probability of supporting the candidate through participation in political actions. Specifically, the data suggests that, if the political identity of the candidate coincides with the revealed identity of the participant, the latter is, on average, twice as likely to participate in support of the hypothetical candidate (M = 0.1) as the rest of the participants (M = 0.05), even if evidence is offered that the candidate may have been involved in a corruption scandal: t (345.1) = -1.78, p = 0.07.

				The second vignette presents a case of irregularities and violation of electoral procedures. Here, the coincidence between the political identity of the hypothetical candidate and the revealed identity of the participant does make a significant 
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				difference in terms of the credibility of the accusations. In particular, if their political identities coincide, individuals are more likely, on average, to lend credence to allegations of procedural violations (M = 2.18) compared to other participants (M = 1.92), t (409.8) = -2.83, p = 0.004. However, we found no evidence of statistical differences regarding the probability of consequences or the probability of political participation. Nor did we find evidence that exposure to polarizing messages implies a difference in either of these indicators for procedural violations.

				Finally, the third vignette presents a case of political violence. As in the previous case, we found no evidence that overlapping identities or exposure to polarizing and confirmative messages lead to differences in participation or in the evaluation of the consequences of the hypothetical event. However, we did find a significant difference regarding the seriousness attributed to the event: participants whose political identity matched that of the character evaluated the aggression, on average, as more serious (M = 3.34) than the other participants (M = 3.07), t (483.53) = -3.08, p = 0.002. This implies, however, that the individuals whose political identity did not match that of the character or who declared themselves neutral may have minimized the seriousness of the act of political violence.

				Overall, these results provide mixed evidence for and against hypothesis IV. Although we found that identity concordance may have some effects in all three hypothetical cases, in none of them are there significant effects of exposure to polarizing messages. In this sense, there seems to be good news and bad news. On the one hand, the mechanisms of identification with the endogroup seem to have effects that overflow the digital environment. For instance, in the sample studied, identification with the character in the vignette may increase the probability of voting for the candidate even if there are doubts about the candidate’s integrity or the credibility of the candidates increases. Conversely, lack of 
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				identification may imply a less severe condemnation of violent acts. On the other hand, these effects, at least for the sample studied, do not seem to be triggered by the experimental manipulation (i.e., exposure to polarizing messages). Consequently, polarizing messages in the form of tweets do not seem to have substantially modified participant’s attitudes towards illegal or questionable acts that may significantly reduce the quality of the democratic system.
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				Conclusions

				

				One of the central objectives of this study was to analyze political polarization in networks, understood in its threefold character: (a) as a process of increasing ideological estrangement between actors in the political system; (b) as a process of construction of political identities that create groups or identities in total or partial conflict, such as “native” versus “immigrant,” “urban” versus “rural,” or, in the Mexican case, “conservative” versus “liberal” or “pro-4T” versus “anti-4T” (cf. Tajfel et al., 1979; Tropp and Pettigrew, 2005); and (c) as a strategy of competing political actors (Sartori, 1990; Bermeo, 2003). We conducted this analysis at three points in time: before the 2021 election campaign, during the campaign, and in the weeks following the elections.

				As we argued in the introduction to this book, polarization is worrisome for at least four reasons. First, because it makes institutional paralysis more likely. Second, because it has sociological effects such as increased segregation, opposition, and conflict between people with polarized identities, as well as a decreased interpersonal trust and ability to cooperate. Third, because it can lead to antagonism and denial of the legitimacy of opposing interests. And finally, because polarized environments can also lead to scenarios that may be detrimental to the quality of democratic institutions.
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				To a large extent, in our study we found evidence that points to the confirmation of the existence of some of these risks for the Mexican case. But before going into detail, it is worth setting the context in which the 2021 midterm elections took place and in which the results and findings of this study are inscribed.

				The most important antecedent of the 2021 midterm elections was the 2018 electoral process, a critical election3 that significantly transformed the party system in Mexico. As shown in table 4, in 2018 the Juntos Haremos Historia coalition, formed by Morena, pt (Partido del Trabajo [Labor Party]), and pes (Partido Encuentro Social [Social Encounter Party]), which supported the candidacy of Andrés Manuel López Obrador, achieved a resounding victory at the polls. In his third attempt to win the presidency, López Obrador obtained more than 53% of the votes and his coalition achieved an absolute majority in the Chamber of Deputies and the Senate, thus forming the first unified government in Mexico since 1994.

				However, most supporters for López Obrador were among men, who tended to vote more for him than women: 46.3% compared to 43.6%. In terms of age, young people between 18 and 29 voted massively for him: 46.5%. When considering the education variable, it is interesting to note how in 2018 university students turned in favor of the candidate of Juntos Haremos Historia (Together We Will Make History), with 45.6% of the vote. These data are relevant for our study because these groups (young people and university educated people) tend to constantly use social media to get informed and actively participate in Twitter.

				
					3 The concept of “critical election” was originally formulated by V. O. Key (1955) in “A Theory of Critical Elections.” Critical elections such as those of 2018 mark a change for both the ruling party and the identities of voters. For an analysis of presidential elections in Mexico in which the concept is used, see Ortega Ortiz (2017: 33–34).
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				Table 4. 2018 election results

				
					Political party

				

				
					Coalition

				

				
					Votes

				

				
					Percentage

				

				
					Morena

				

				
					Juntos Haremos Historia

				

				
					30 113 483

				

				
					53%

				

				
					pt

				

				
					pes

				

				
					pan

				

				
					Por México al Frente

				

				
					12 610 120

				

				
					22%

				

				
					prd

				

				
					Movimiento Ciudadano

				

				
					pri

				

				
					Todos por México

				

				
					9 289 853

				

				
					16%

				

				
					pvem

				

				
					Panal

				

				
					Independent candidate

				

				
					2 961 732

				

				
					5%

				

				
					Void/unregistered

				

				
					1 635 839

				

				
					3%

				

				
					Total

				

				
					 

				

				
					56 611 027

				

				
					100%

				

				Furthermore, with regards to political parties, the steepest drop in 2018 was in the coalition formed by pri (Partido Revolucionario Institucional [Institutional Revolutionary Party]), pvem (Partido Verde Ecologista de México [Green Ecological Party of Mexico]), and Panal (Partido Nueva Alianza [New Alliance Party]), whose candidate, José Antonio Meade, only obtained 16% of the votes, 
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				which contrasts with the 38% obtained by Enrique Peña Nieto in 2012. On the other hand, the candidate of the coalition México al Frente (Mexico to the Front), formed by pan (Partido Acción Nacional [National Action Party]), prd (Partido de la Revolución Democrática [Party of the Democratic Revolution]), and Movimiento Ciudadano (Citizen Movement), Ricardo Anaya, obtained 22% of the votes.

				The expectations created by the winning candidate and his allies were very high. The president even talked about a “fourth transformation” of the country, alluding to the changes brought by the Independence, the Reform, and the Revolution. However, the problems were and still are very serious: a humanitarian crisis caused by the misnamed “war against drugs,” which continues to cause tens of thousands of deaths per year, and a clearly insufficient economic growth—during the first year of the new government, in 2019, the gross domestic product (gdp) decreased by -0.05% and was lower than in 2018, when it barely grew by 2.19%. Additionally, as of March 2020, the onset of the Covid-19 pandemic spawned a double crisis: a health crisis (with more than 250,000 deaths caused by Covid) and the biggest economic crisis since the 1930s, as a result of a gdp drop of more than 8.2% in 2020.

				It is in this context that the midterm elections of 2021 took place. In our analysis of Twitter networks, we were able to identify seventeen clusters of accounts grouped into five different exchange communities of politicians, opinion leaders, and communicators that became more distant from each other over time, thus generating a process of growing polarization, particularly between those who supported the government and those who declared themselves against it. One of the main findings is that this process of estrangement and differentiation was not restricted to the 2021 election but concurred with the crisis of the new regime.
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				The analysis of the networks revealed that people on the Twitter network who follow each other tend to share the same stance regarding the current government (opposition or support). In addition, people who retweet each other the most also tend to share the same stance towards the current government and the same profile (political/nonpolitical). There is a positive trend in the modularity of the retweet networks, representing a greater number of retweets inside a cluster than outside it. This result, in particular, tells us that communication between people with similar ideologies increases and communication between people with different ideologies decreases (a phenomenon akin to the notion of echo chambers). Otherwise, during the period, and considering the people studied, it seems that potentially polarizing events create changes in the trend of follower gain that affect several individuals simultaneously. Analyzing a particular event—the accident on line 12 of the Mexico City Metro—we see that it produced abrupt changes in the number of followers of people related to the event. Furthermore, on average, fewer people from the clusters supporting the 4T tweeted about the accident than people from the clusters opposing it.

				It is also important to highlight that in the follow-up we did between March 8 and July 16, 2021, President Andrés Manuel López Obrador is clearly the most relevant political actor and the one who has the largest number of followers and exerts the greatest influence in the digital conversation. The tweets of the president have a great influence on the networks studied: they represent between 4 and 6% of the total retweets per semester. Furthermore, the random walks—a proxy to study the journey of a tweet on a network—show that the tweets with the greatest reach are those of the president, accounting for up to 60% of the random walks per semester.

				This is not entirely surprising if we consider the structured communication strategy that today’s president has followed since 
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				his tenure as head of government of Mexico City between 2000 and 2005. His famous morning press conferences allow him to decisively influence the country’s political and communication agenda. Since the pioneering text by Bachrach and Baratz (1962) about the second face of power, we are aware of the importance of agenda power. The issues raised by the president each morning have a decisive influence on the topics that enter and leave the national discussion. In these conferences, the president does not always have a dialogue with views at odds with his own. This makes that only his vision of the political problems is offered and gives him considerable leeway to respond to the questioning from the press present at these events. Unlike parliamentary systems, in which the leader of the opposition can submit direct questions to the leader of the government, in presidential systems as Mexico’s the chief of the Executive has the famous power of the pulpit, through which they put on the agenda and defend the issues they consider most relevant (Neustadt, 1960). Furthermore, unlike presidents in the United States, who have very limited control over the members of the Congress, even those of their own party, in Mexico the Executive has more influence over the parliamentarians of their own coalition due to greater partisan discipline and the presidential control over the ruling party (cf. Cosío Villegas, 1974; Carpizo, 2002).

				It is important to highlight that the president’s Twitter followers more than doubled between March 8 and July 16. It is true that, as documented in this study, there are other actors whose following increased significantly. Particularly noteworthy is the case of Carlos Loret de Mola, a journalist critical of the government whose following increased by an average of almost 60,000 per week during the same period. However, being the head of the government and of the state, the president’s privileged position in the Mexican political system is clear. Something that caused surprise during the campaign was the fact that the 
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				president continued with his press conferences throughout the electoral process. He himself had criticized, particularly in the 2006 campaign, the actions of then President Vicente Fox. Although the president, at ine’s request, insisted that he would not talk about the campaign or the candidates, the very occurrence of the daily press conferences was considered by the opposition as a problem for the equity of the electoral contest.

				ine and the Tribunal Electoral del Poder Judicial de la Federación (tepjf [Electoral Tribunal of the Judicial Branch of the Federation]) made a series of exhortations to the president. Thus, on January 13, the president councilor of ine said, in relation to the morning press conferences, that “[n]o one has proposed to suspend or cancel them. The criteria in force and that have been applied in the last two years establish that during electoral campaigns the full transmission of these conferences must be suspended, since it is considered that they constitute government propaganda as they promote the government’s achievements” (Saúl Vela, 2021). On May 6, the magistrates of the Specialized Regional Chamber of the tepjf urged the president to ensure that, during the electoral campaigns and until the conclusion of the electoral process, the information disseminated complies with the constitutional exceptions to government propaganda. And on July 27, the tepjf ruled by majority that “the president did violate the principle of impartiality in the last election with his statements in the morning conference held on December 23, in which he said that the electoral coalition formed by pan, pri, and prd represents the old regime and that they joined together to prevent his project from having a majority in Congress.” On that occasion, the president sustained, “Now they take off their masks, embrace each other, and formally group together to defend privileges” (Vallejo, 2021). Regardless of the controversy, what we are interested in highlighting here is the president’s ability to set the agenda and, above all, to polarize by raising issues and 
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				establishing “sides.” In fact, the president can be considered, in the network studied, as the “great polarizer.”

				Among the positive findings of our study is the fact that citizens pay more attention to public discussion during the electoral process; it is clear that they want to have information to make an informed decision, and this speaks well of them. In our analysis, the start of the campaign had a disruptive effect on the political discourse on Twitter: tweets became less negative and polarizing, while people (politicians, in particular) talked more about the elections.

				Our study of the Twitter network clearly demonstrates the existence of pro- and anti-government groups made up both of politicians and communicators and other actors. It also illustrates how these groups become more distant over time as they have fewer and fewer interactions with each other and replicate the messages of their endogroup. This is problematic because the “communities” we identified increasingly become echo chambers where the very same message is repeated, without plurality, as the data also suggest. Analyzing the communities, we corroborated their separation along two axes: a political axis and a pro- or anti-4T axis. Indeed, we found an almost linear relationship between the proportion of Morena politicians and a positive discourse about the 4T in each of the seventeen clusters. In addition, the higher the proportion of politicians in a cluster the more talk about electoral issues in the cluster.

				Another of the most important findings is that the “conversation” of communities (0 and 1) closest to the government begins and ends more than 70% of the time in the president’s message; in other words, it is not so much a conversation, but rather the continuous repetition of the same message. This situation began in 2017: between 40 and 60% of the conversations were initiated by the now president, but it intensified after his electoral victory. Something that is more surprising is that the 
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				“conversation” of the other three groups analyzed also starts and ends between 22 and 30% of the time on what the president says. In this sense, his control and influence over the public debate seems to extend, even if only partially, to a network like Twitter.

				To do a more fine-grained analysis on the dynamics of polarization in the network, we classified 32,000 tweets issued during the first half of 2020 and the first half of 2021, for comparison. We used different parameters for the classification, including whether the message suggested a pro- or against-4T position, whether or not the tweet had a political theme, and whether or not the tweet was polarizing. Thanks to this analysis, we established that the political-electoral topic was more relevant in 2021 than in 2020, and, undoubtedly, this trend was reinforced by the start of the political campaign, in April 2021. In fact, tweets on electoral issues represented less than 10% in 2020 and reached more than 40% after the start of the electoral period. However, it is surprising that polarization (at least understood as the posting of polarizing tweets) did not increase in the electoral period, but rather decreased. In other words, the data we analyzed show that the prevalence of polarizing tweets is not a phenomenon restricted to the electoral period but that, in fact, seems to occur earlier.

				Now, to go beyond the simple identification of group or community networks and polarization dynamics between pro- and anti-4T opinion leaders and politicians, we conducted an experiment through which we wanted to eliminate the possibility that the effects of network polarization would overflow the digital space. However, our results lend credence to the idea that polarizing messages do reinforce the political identities of both supporters and opponents of the government; in addition, those who identify with the government rate both progovernment politicians and public policies higher and are less severe in their condemnation of illegitimate actions. For example, if a participant 
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				identifies with a candidate, they are more likely to support the candidate even if there is information about possible corruption. Similarly, a lack of identification with a candidate can lead to playing down or not condemning with the same severity an act of violence against that candidate. In the experimental analysis, the education variable did not have a statistically significant effect, probably due to the homogenous nature of the sample studied. On the contrary, it seems that the sex and age of the participants are more important elements in understanding support for the current government.

				Our study is one of the first analyses of political polarization in social media networks in Mexico. Among its most important findings is the very structure of public debate, which (at least on Twitter) is strongly marked by Mexican presidentialism. The study also shows the existence of communities with political affinities that reinforce each other and tend to create echo chambers, both in electoral and nonelectoral periods. Experimental evidence also indicates that the significant reach of strategic communication in social media can have important effects outside of it because a polarizing discourse reinforces political identities and can trigger support for them.

				The midterm elections of 2021 to elect federal deputies resulted, on the one hand, in the victory of the new ruling coalition, now called Juntos Hacemos Historia (Together We Make History), formed by Morena, pt, and pvem, which has an absolute majority in the Chamber of Deputies, and on the other hand, in the victory in eleven (twelve if we count the victory of the pvem in San Luis Potosí) of the fifteen governorships in dispute. The place where the opposition coalition Va por México (It’s for Mexico), formed by pan, pri, and prd, had its best results was Mexico City, where it won nine of the sixteen local boroughs. However, Morena, pt, and pvem can still form a parliamentary majority in the Mexico City Chamber of Deputies.
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				In the 2021 elections, the context was one of political polarization, reinforced by the messages of the political actors, both for and against the government. Polarization can be a successful and electorally profitable strategy. In fact, everything indicates that the future will continue to be one of increasing polarization. Therefore, it is essential that electoral institutions, public opinion, and citizens in general remain alert and look for mechanisms to reduce, as much as possible, confrontation and its adverse effects.

				ine has a series of comprehensive civic education programs that allow to know the evolution of citizens’ political attitudes and support for democratic values. It is imperative that the Institute continues and bolsters these programs, and that in pre-electoral and electoral periods it remains attentive to the discussion, not only in traditional media, such as radio, the printed press, and television, but also in the new digital platforms, such as Twitter, Facebook, and so forth. To some extent, the existence of echo chambers in social media is inevitable: people seek information among citizens with similar ideologies and preferences; what is crucial from the point of view of the electoral authority is to avoid the dissemination of false information or demobilizing misinformation. In the cases where ine detects false information (particularly during precampaign and campaign periods), it must act without delay by forcing political actors to stop disseminating it. Citizens and ine have important allies among investigative journalists and traditional media with whom they must continue to work. Another task of the electoral institutes (national and local) has been the organization of debates in which both the platforms of the parties and the positions of the candidates are presented. Truthful information, public debate, and civic education in the different educational institutions are the most powerful mechanisms to strengthen democratic values, thus avoiding polarization’s negative effects. Recent research on social 
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				networks insists on the need for moderate actors to become more involved in them in order to tone down public discussion and thus achieve a more rational communication4 (Bail, 2021). In terms of Habermas and his theory of communicative action, four assumptions need to be met to reach consensus: (1) intelligibility of what is said, (2) truth of content, (3) rightness, and (4 ) truthfulness: what is said must be what is believed or thought (Habermas, 1981, 1987). For the time being, digital conversation is far from this ideal.

				As a closing reflection, it is clear that those with more resources also have greater responsibility, and, in this sense, whether polarization increases or decreases in the immediate future depends on the behavior of the elites (governmental and nongovernmental). Democracies arise precisely to settle conflict peacefully, but their survival requires a minimum consensus on the rules of the contest, including the notion that polarized and inequitable competition is, in the end, socially costly and undesirable.

				
					4 Chris Bail’s work (2021), Breaking in the Social Media Prism. How to Make our Platforms Less Polarizing, points in that direction.
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				Twitter accounts included in the network analysis

				Accounts included in the network analysis. It is recorded for each person / account his name (Nombre), his party (if any) (Partido), his professional position (Cargo), if he has a political position (1 = yes, -1 = no, 0 = uncertain; Politico), his position regarding the 4T government (1 = Pro, -1 = Anti, 0 = Neutral/uncertain; Posición 4T) and its block identifier on the Twitter follower network.
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					Ioan Grillo

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					21

				

				
					José Martín Padilla Sánchez

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					22

				

				
					Héctor Barrera Marmolejo

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					23

				

				
					Martha Debayle

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					24

				

				
					Yeidckol Polevnsky

				

				
					Morena

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					11

				

				
					25

				

				
					Sonia Corona

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					26

				

				
					Jenaro Villamil

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					12

				

				
					27

				

				
					Silvia Lorena Villavicencio Ayala

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					4

				

				
					28

				

				
					Francisco Javier Saldívar Camacho 

				

				
					pes

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					13

				

				
					29

				

				
					Javier Aparicio

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					3

				

				
					30

				

				
					Ricardo Monreal A.

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					12

				

				
					31

				

				
					Lydia Cacho

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					32

				

				
					Rocío Nahle

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					33

				

				
					José Rafael Ojeda Durán

				

				
					NaN

				

				
					Gobierno federal

				

				
					1

				

				
					NaN

				

				
					11

				

				
					34

				

				
					Humberto Lozano Avilés

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					35

				

				
					Eduardo Santillán Pérez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					36

				

				
					Ivonne Melgar

				

				
					NaN

				

				
					Líder de Opinión

				

				
					-1

				

				
					-1

				

				
					1

				

				
					37

				

				
					Ciro Gómez Leyva

				

				
					NaN

				

				
					Líder de Opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					38

				

				
					Oscar Yasser Noriega

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					0

				

				
					3

				

				
					39

				

				
					Mariana Moguel Robles

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					40

				

				
					Carlos Puig

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					41

				

				
					Damián Zepeda

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					1

				

				
					42

				

				
					Carlos Alonso Castillo Pérez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					43

				

				
					Ma. Guadalupe Aguilar Solache

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					44

				

				
					Eleazar Rubio Aldarán

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					45

				

				
					Renata Turrent

				

				
					NaN

				

				
					Candidata a diputado local

				

				
					1

				

				
					1

				

				
					16

				

				
					46

				

				
					Laura Elena Arellano Gilmore

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					47

				

				
					Víctor Hugo Olmedo Sabater

				

				
					ph

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					NaN

				

				
					0

				

				
					48

				

				
					Arturo Escobar y Vega 

				

				
					pvem

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					1

				

				
					49

				

				
					Karen Castrejón Trujillo

				

				
					pvem

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					0

				

				
					50

				

				
					Miguel Ángel Mancera

				

				
					prd

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					51

				

				
					Luis Cárdenas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					8

				

				
					52

				

				
					Leslie Staines Formoso

				

				
					fxm

				

				
					Candidato a alcaldía

				

				
					1

				

				
					0

				

				
					0

				

				
					53

				

				
					Díaz Aguilar Leticia

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					54

				

				
					Marisela Zúñiga Cerón

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					55

				

				
					Julio Astillero

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					4

				

				
					56

				

				
					Leticia Estrada Hernández

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					57

				

				
					Rosa Martha Loria San Martín

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					58

				

				
					Kenia López Rabadán

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					1

				

				
					59

				

				
					Nacho Lozano

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					8

				

				
					60

				

				
					Christian Damián von Roehrich de la Isla

				

				
					pan

				

				
					Diputado local

				

				
					1

				

				
					-1

				

				
					0

				

				
					61

				

				
					Gabriela Osorio Hernández

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					62

				

				
					Jesús Zambrano

				

				
					prd

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					63

				

				
					Irma Fabiola Bautista Guzmán

				

				
					prd

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					0

				

				
					64

				

				
					Clara Brugada Molina

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					65

				

				
					Nahum Navas Ruiz

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					66

				

				
					Armando González Escoto 

				

				
					pes

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					67

				

				
					María Luisa Albores

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					68

				

				
					Guillermo Lerdo de Tejada Servitje

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					1

				

				
					69

				

				
					Néstor Núñez

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					70

				

				
					Lucía Flores Olivo 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					71

				

				
					José Luis Beato

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					13
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					43

				

				
					Ma. Guadalupe Aguilar Solache

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					44

				

				
					Eleazar Rubio Aldarán

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					45

				

				
					Renata Turrent

				

				
					NaN

				

				
					Candidata a diputado local

				

				
					1

				

				
					1

				

				
					16

				

				
					46

				

				
					Laura Elena Arellano Gilmore

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					47

				

				
					Víctor Hugo Olmedo Sabater

				

				
					ph

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					NaN

				

				
					0

				

				
					48

				

				
					Arturo Escobar y Vega 

				

				
					pvem

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					1

				

				
					49

				

				
					Karen Castrejón Trujillo

				

				
					pvem

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					0

				

				
					50

				

				
					Miguel Ángel Mancera

				

				
					prd

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					51

				

				
					Luis Cárdenas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					8

				

				
					52

				

				
					Leslie Staines Formoso

				

				
					fxm

				

				
					Candidato a alcaldía

				

				
					1

				

				
					0

				

				
					0

				

				
					53

				

				
					Díaz Aguilar Leticia

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					54

				

				
					Marisela Zúñiga Cerón

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					55

				

				
					Julio Astillero

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					4

				

				
					56

				

				
					Leticia Estrada Hernández

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					57

				

				
					Rosa Martha Loria San Martín

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					58

				

				
					Kenia López Rabadán

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					1

				

				
					59

				

				
					Nacho Lozano

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					8

				

				
					60

				

				
					Christian Damián von Roehrich de la Isla

				

				
					pan

				

				
					Diputado local

				

				
					1

				

				
					-1

				

				
					0

				

				
					61

				

				
					Gabriela Osorio Hernández

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					62

				

				
					Jesús Zambrano

				

				
					prd

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					63

				

				
					Irma Fabiola Bautista Guzmán

				

				
					prd

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					0

				

				
					64

				

				
					Clara Brugada Molina

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					65

				

				
					Nahum Navas Ruiz

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					66

				

				
					Armando González Escoto 

				

				
					pes

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					67

				

				
					María Luisa Albores

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					68

				

				
					Guillermo Lerdo de Tejada Servitje

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					1

				

				
					69

				

				
					Néstor Núñez

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					70

				

				
					Lucía Flores Olivo 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					71

				

				
					José Luis Beato

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					13
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					72

				

				
					Roy Campos

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					-1

				

				
					4

				

				
					73

				

				
					José Enrique Alfaro Cázares

				

				
					pri

				

				
					Candidata a Congreso 2018

				

				
					1

				

				
					-1

				

				
					0

				

				
					74

				

				
					Luis Cresencio Sandoval

				

				
					NaN

				

				
					Gobierno federal

				

				
					1

				

				
					NaN

				

				
					11

				

				
					75

				

				
					Jorge Buendía

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					0

				

				
					3

				

				
					76

				

				
					Sergio Negrete Cárdenas

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					6

				

				
					77

				

				
					Patricia Jimena Ortiz Couturier

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					13

				

				
					78

				

				
					Beatriz Olivares

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					13

				

				
					79

				

				
					Violeta Vázquez-Rojas

				

				
					Morena

				

				
					Academia

				

				
					-1

				

				
					1

				

				
					7

				

				
					80

				

				
					Ana Francisca Vega

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					81

				

				
					Javier Martín Reyes

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					3

				

				
					82

				

				
					Daniel Lizárraga

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					83

				

				
					Barrera Badillo Rocío

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					84

				

				
					Santiago Taboada

				

				
					pan

				

				
					Alcalde

				

				
					1

				

				
					-1

				

				
					0

				

				
					85

				

				
					Marco Antonio Temístocles Villanueva

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					86

				

				
					Héctor Jiménez Garcés

				

				
					pvem

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					9

				

				
					87

				

				
					Sergio Mayer Bretón 

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					88

				

				
					Dalia M. Martínez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					89

				

				
					Victor Hugo Lobo Roman

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					90

				

				
					Claudio X. González

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					2

				

				
					91

				

				
					Arturo Elías Ayub

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					0

				

				
					6

				

				
					92

				

				
					Arturo Zaldívar Lelo de Larrea

				

				
					NaN

				

				
					Ministro

				

				
					1

				

				
					1

				

				
					8

				

				
					93

				

				
					Pablo Gómez Álvarez

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					11

				

				
					94

				

				
					Xóchitl Gálvez Ruiz

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					1

				

				
					95

				

				
					Carlos Slim Helú

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					1

				

				
					6

				

				
					96

				

				
					Margarita Saldaña Hernández

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					97

				

				
					Soledad Aragón

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					98

				

				
					Héctor Saul Tellez

				

				
					pan

				

				
					Pre-candidato a diputación federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					99

				

				
					Armando Quintero

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					72

				

				
					Roy Campos

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					-1

				

				
					4

				

				
					73

				

				
					José Enrique Alfaro Cázares

				

				
					pri

				

				
					Candidata a Congreso 2018

				

				
					1

				

				
					-1

				

				
					0

				

				
					74

				

				
					Luis Cresencio Sandoval

				

				
					NaN

				

				
					Gobierno federal

				

				
					1

				

				
					NaN

				

				
					11

				

				
					75

				

				
					Jorge Buendía

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					0

				

				
					3

				

				
					76

				

				
					Sergio Negrete Cárdenas

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					6

				

				
					77

				

				
					Patricia Jimena Ortiz Couturier

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					13

				

				
					78

				

				
					Beatriz Olivares

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					13

				

				
					79

				

				
					Violeta Vázquez-Rojas

				

				
					Morena

				

				
					Academia

				

				
					-1

				

				
					1

				

				
					7

				

				
					80

				

				
					Ana Francisca Vega

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					81

				

				
					Javier Martín Reyes

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					3

				

				
					82

				

				
					Daniel Lizárraga

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					83

				

				
					Barrera Badillo Rocío

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					84

				

				
					Santiago Taboada

				

				
					pan

				

				
					Alcalde

				

				
					1

				

				
					-1

				

				
					0

				

				
					85

				

				
					Marco Antonio Temístocles Villanueva

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					86

				

				
					Héctor Jiménez Garcés

				

				
					pvem

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					9

				

				
					87

				

				
					Sergio Mayer Bretón 

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					88

				

				
					Dalia M. Martínez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					89

				

				
					Victor Hugo Lobo Roman

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					90

				

				
					Claudio X. González

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					2

				

				
					91

				

				
					Arturo Elías Ayub

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					0

				

				
					6

				

				
					92

				

				
					Arturo Zaldívar Lelo de Larrea

				

				
					NaN

				

				
					Ministro

				

				
					1

				

				
					1

				

				
					8

				

				
					93

				

				
					Pablo Gómez Álvarez

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					11

				

				
					94

				

				
					Xóchitl Gálvez Ruiz

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					1

				

				
					95

				

				
					Carlos Slim Helú

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					1

				

				
					6

				

				
					96

				

				
					Margarita Saldaña Hernández

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					97

				

				
					Soledad Aragón

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					98

				

				
					Héctor Saul Tellez

				

				
					pan

				

				
					Pre-candidato a diputación federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					99

				

				
					Armando Quintero

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					100

				

				
					Gabriela Cuevas Barrón 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					8

				

				
					101

				

				
					Carlos Bravo Regidor

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					102

				

				
					Vidal Llerenas

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					4

				

				
					103

				

				
					Rafael Pérez Gay

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					2

				

				
					104

				

				
					Jacobo García

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					105

				

				
					Emilio Azcárraga

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					0

				

				
					6

				

				
					106

				

				
					Rafael Cabrera

				

				
					NaN

				

				
					Periodista

				

				
					-1

				

				
					-1

				

				
					7

				

				
					107

				

				
					Antonio Silva

				

				
					pvem

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					9

				

				
					108

				

				
					Mariana Aideé Ortega Segovia

				

				
					pvem

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					9

				

				
					109

				

				
					Marco Polo Carballo Calva

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					110

				

				
					María Guadalupe Morales Rubio

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					111

				

				
					Blanca María del Socorro Alcalá Ruiz

				

				
					pri

				

				
					Lista a diputado dederal plurinominal

				

				
					1

				

				
					-1

				

				
					0

				

				
					112

				

				
					Peniley Ramírez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					113

				

				
					Nora del Carmen Bárbara Arias Contreras

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					114

				

				
					Héctor Serrano Cortés

				

				
					pt

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					115

				

				
					Aida Arregui Guerrero

				

				
					pes

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					5

				

				
					116

				

				
					Témoris Grecko

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					117

				

				
					Vicente Fox Quesada

				

				
					pan

				

				
					Expresidente

				

				
					1

				

				
					-1

				

				
					6

				

				
					118

				

				
					Sergio Sarmiento

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					119

				

				
					Alfonso Ramírez Cuéllar

				

				
					Morena

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					16

				

				
					120

				

				
					Esperanza Villalobos Pérez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					121

				

				
					Alfredo Lecona

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					122

				

				
					Verónica Delgadillo

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					123

				

				
					José Emmanuel Vargas Bernal

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					124

				

				
					Sofía Dinorah Trejo

				

				
					ph

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					NaN

				

				
					0

				

				
					125

				

				
					Javier Risco

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					126

				

				
					Ana Paula Ordorica

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					2

				

				
					127

				

				
					América Alejandra Rángel Lorenzana

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

			

		

	
		
			[image: ]
		

		
			
				117

			

		

		
			
				Appendix

			

		

		
			
				
					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					100

				

				
					Gabriela Cuevas Barrón 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					8

				

				
					101

				

				
					Carlos Bravo Regidor

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					102

				

				
					Vidal Llerenas

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					4

				

				
					103

				

				
					Rafael Pérez Gay

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					2

				

				
					104

				

				
					Jacobo García

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					105

				

				
					Emilio Azcárraga

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					0

				

				
					6

				

				
					106

				

				
					Rafael Cabrera

				

				
					NaN

				

				
					Periodista

				

				
					-1

				

				
					-1

				

				
					7

				

				
					107

				

				
					Antonio Silva

				

				
					pvem

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					9

				

				
					108

				

				
					Mariana Aideé Ortega Segovia

				

				
					pvem

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					9

				

				
					109

				

				
					Marco Polo Carballo Calva

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					110

				

				
					María Guadalupe Morales Rubio

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					111

				

				
					Blanca María del Socorro Alcalá Ruiz

				

				
					pri

				

				
					Lista a diputado dederal plurinominal

				

				
					1

				

				
					-1

				

				
					0

				

				
					112

				

				
					Peniley Ramírez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					113

				

				
					Nora del Carmen Bárbara Arias Contreras

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					114

				

				
					Héctor Serrano Cortés

				

				
					pt

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					115

				

				
					Aida Arregui Guerrero

				

				
					pes

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					5

				

				
					116

				

				
					Témoris Grecko

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					117

				

				
					Vicente Fox Quesada

				

				
					pan

				

				
					Expresidente

				

				
					1

				

				
					-1

				

				
					6

				

				
					118

				

				
					Sergio Sarmiento

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					119

				

				
					Alfonso Ramírez Cuéllar

				

				
					Morena

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					16

				

				
					120

				

				
					Esperanza Villalobos Pérez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					121

				

				
					Alfredo Lecona

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					122

				

				
					Verónica Delgadillo

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					123

				

				
					José Emmanuel Vargas Bernal

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					124

				

				
					Sofía Dinorah Trejo

				

				
					ph

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					NaN

				

				
					0

				

				
					125

				

				
					Javier Risco

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					126

				

				
					Ana Paula Ordorica

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					2

				

				
					127

				

				
					América Alejandra Rángel Lorenzana

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

			

		

	
		
			[image: ]
		

		
			
				118

			

		

		
			
				Strategic Polarization in Social MEDIA

			

		

		
			
				
					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					128

				

				
					Marko Cortés

				

				
					pan

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					129

				

				
					Fernández Noroña Gerardo

				

				
					pt

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					130

				

				
					Guadalupe Ramos Sotelo 

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					131

				

				
					Olga Sánchez Cordero

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					132

				

				
					Marco A. Fernández

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					3

				

				
					133

				

				
					María Guadalupe Chávez Contreras

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					134

				

				
					Anahí Benítez Sánchez

				

				
					pri

				

				
					Lista a diputado federal plurinominal

				

				
					1

				

				
					-1

				

				
					0

				

				
					135

				

				
					Félix Salgado Macedonio

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					11

				

				
					136

				

				
					Patricia Aceves

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					137

				

				
					Laura Martínez González 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					138

				

				
					Alessandra Rojo de la Vega Piccolo

				

				
					pvem

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					10

				

				
					139

				

				
					Víctor Villalobos Arámbula

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					140

				

				
					Alejandra Frausto Guerrero

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					141

				

				
					Denise Maerker

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					142

				

				
					Irma Eréndira Sandoval

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					16

				

				
					143

				

				
					Leticia Esther Varela Martínez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					144

				

				
					Carolina Viggiano

				

				
					pri

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					145

				

				
					Javier Márquez

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					0

				

				
					3

				

				
					146

				

				
					Francisco Chíguil

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					147

				

				
					Mauricio Kuri

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					6

				

				
					148

				

				
					Rocío del Pilar Villarauz Martínez

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					149

				

				
					Román Meyer Falcón

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					150

				

				
					Francisco Martin Moreno

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					6

				

				
					151

				

				
					Salomon Chertorivsko Woldenberg

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					1

				

				
					152

				

				
					Carlos Hernández Mirón

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					153

				

				
					Pablo Ferri

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					154

				

				
					Hidalgo Ponce Javier Ariel

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					155

				

				
					Enrique Quintana

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					2
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					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					128

				

				
					Marko Cortés

				

				
					pan

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					129

				

				
					Fernández Noroña Gerardo

				

				
					pt

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					130

				

				
					Guadalupe Ramos Sotelo 

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					131

				

				
					Olga Sánchez Cordero

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					132

				

				
					Marco A. Fernández

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					3

				

				
					133

				

				
					María Guadalupe Chávez Contreras

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					134

				

				
					Anahí Benítez Sánchez

				

				
					pri

				

				
					Lista a diputado federal plurinominal

				

				
					1

				

				
					-1

				

				
					0

				

				
					135

				

				
					Félix Salgado Macedonio

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					11

				

				
					136

				

				
					Patricia Aceves

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					137

				

				
					Laura Martínez González 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					138

				

				
					Alessandra Rojo de la Vega Piccolo

				

				
					pvem

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					10

				

				
					139

				

				
					Víctor Villalobos Arámbula

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					140

				

				
					Alejandra Frausto Guerrero

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					141

				

				
					Denise Maerker

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					142

				

				
					Irma Eréndira Sandoval

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					16

				

				
					143

				

				
					Leticia Esther Varela Martínez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					144

				

				
					Carolina Viggiano

				

				
					pri

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					1

				

				
					145

				

				
					Javier Márquez

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					0

				

				
					3

				

				
					146

				

				
					Francisco Chíguil

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					147

				

				
					Mauricio Kuri

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					6

				

				
					148

				

				
					Rocío del Pilar Villarauz Martínez

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					149

				

				
					Román Meyer Falcón

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					150

				

				
					Francisco Martin Moreno

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					6

				

				
					151

				

				
					Salomon Chertorivsko Woldenberg

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					1

				

				
					152

				

				
					Carlos Hernández Mirón

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					153

				

				
					Pablo Ferri

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					154

				

				
					Hidalgo Ponce Javier Ariel

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					155

				

				
					Enrique Quintana

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					2
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					156

				

				
					Cristóbal Arias Solis

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					11

				

				
					157

				

				
					Lucía Riojas

				

				
					Sin partido

				

				
					Diputado federal

				

				
					1

				

				
					-1

				

				
					7

				

				
					158

				

				
					Donají Ofelia Olivera Reyes

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					159

				

				
					Paola Félix Díaz

				

				
					Morena

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					15

				

				
					160

				

				
					Cynthia Iliana López Castro

				

				
					pri

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					161

				

				
					Ale Wera Reynoso

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					1

				

				
					162

				

				
					Tinieblas

				

				
					NaN

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					NaN

				

				
					0

				

				
					163

				

				
					José Alfonso Suárez del Real

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					15

				

				
					164

				

				
					Ernesto Alarcón Jiménez

				

				
					pri

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					165

				

				
					Beatriz Pagés

				

				
					pri

				

				
					Candidata a Congreso 2018

				

				
					1

				

				
					-1

				

				
					1

				

				
					166

				

				
					Carlos Loret de Mola

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					167

				

				
					Jesús Sánchez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					6

				

				
					168

				

				
					Joel David Santiago Villa

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					14

				

				
					169

				

				
					Thalia Shaylene Rojano Garcia

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					170

				

				
					Víctor Hugo Romo

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					15

				

				
					171

				

				
					Liliana del Carmen Huitrón Hernández

				

				
					pvem

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					10

				

				
					172

				

				
					Efraín Morales Sánchez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					173

				

				
					Isabela Rosales Herrera

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					174

				

				
					Teresa Ramos Arreola

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					175

				

				
					Hernán Gómez Bruera

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					12

				

				
					176

				

				
					María Gabriela Salido Magos

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					177

				

				
					Javier Alatorre

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					178

				

				
					Porfirio Muñoz Ledo

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					12

				

				
					179

				

				
					Lidia Pérez Bárcenas

				

				
					Morena

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					180

				

				
					Layda Sansores

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					15

				

				
					181

				

				
					Evelyn Parra Álvarez

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					182

				

				
					Viri Ríos

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					183

				

				
					Valentina Valia Batres Guadarrama

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					156

				

				
					Cristóbal Arias Solis

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					11

				

				
					157

				

				
					Lucía Riojas

				

				
					Sin partido

				

				
					Diputado federal

				

				
					1

				

				
					-1

				

				
					7

				

				
					158

				

				
					Donají Ofelia Olivera Reyes

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					159

				

				
					Paola Félix Díaz

				

				
					Morena

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					15

				

				
					160

				

				
					Cynthia Iliana López Castro

				

				
					pri

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					161

				

				
					Ale Wera Reynoso

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					1

				

				
					162

				

				
					Tinieblas

				

				
					NaN

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					NaN

				

				
					0

				

				
					163

				

				
					José Alfonso Suárez del Real

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					15

				

				
					164

				

				
					Ernesto Alarcón Jiménez

				

				
					pri

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					165

				

				
					Beatriz Pagés

				

				
					pri

				

				
					Candidata a Congreso 2018

				

				
					1

				

				
					-1

				

				
					1

				

				
					166

				

				
					Carlos Loret de Mola

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					167

				

				
					Jesús Sánchez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					6

				

				
					168

				

				
					Joel David Santiago Villa

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					14

				

				
					169

				

				
					Thalia Shaylene Rojano Garcia

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					170

				

				
					Víctor Hugo Romo

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					15

				

				
					171

				

				
					Liliana del Carmen Huitrón Hernández

				

				
					pvem

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					10

				

				
					172

				

				
					Efraín Morales Sánchez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					173

				

				
					Isabela Rosales Herrera

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					174

				

				
					Teresa Ramos Arreola

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					175

				

				
					Hernán Gómez Bruera

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					12

				

				
					176

				

				
					María Gabriela Salido Magos

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					177

				

				
					Javier Alatorre

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					178

				

				
					Porfirio Muñoz Ledo

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					12

				

				
					179

				

				
					Lidia Pérez Bárcenas

				

				
					Morena

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					180

				

				
					Layda Sansores

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					15

				

				
					181

				

				
					Evelyn Parra Álvarez

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					182

				

				
					Viri Ríos

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					183

				

				
					Valentina Valia Batres Guadarrama

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9
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					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					184

				

				
					Patricia Urriza

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					14

				

				
					185

				

				
					Fernando Nieto Morales

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					7

				

				
					186

				

				
					Fernando González Sánchez

				

				
					prsp (Redes Sociales

					progresistas)

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					5

				

				
					187

				

				
					Citlalli Hernández M.

				

				
					Morena

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					16

				

				
					188

				

				
					Roberto Capuano

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					4

				

				
					189

				

				
					José Cárdenas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					8

				

				
					190

				

				
					Felipe Calderón

				

				
					pan

				

				
					Expresidente

				

				
					1

				

				
					-1

				

				
					6

				

				
					191

				

				
					Larisa Ortiz Quintero

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					192

				

				
					Adela Micha

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					193

				

				
					Ana Patricia Baez Guerrero

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					194

				

				
					Jesús Ricardo Fuentes Gómez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					195

				

				
					Andrea Geraldina Ayala Arevyan

				

				
					pt

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					196

				

				
					Gibrán Ramírez Reyes

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					16

				

				
					197

				

				
					Sandra Carolina Gil Lamadrid Grajales

				

				
					Morena

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					15

				

				
					198

				

				
					Rigoberto Salgado Vázquez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					199

				

				
					Eduardo Enrique Murat Hinojosa

				

				
					pri

				

				
					Lista a diputado federal plurinominal

				

				
					1

				

				
					-1

				

				
					14

				

				
					200

				

				
					Raymundo Martínez Vite

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					201

				

				
					Fernández Cruz Nayeli Arlen

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					0

				

				
					202

				

				
					Fernando José Aboitiz Saro

				

				
					pes

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					10

				

				
					203

				

				
					Nacho Rodríguez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					11

				

				
					204

				

				
					Pedro Carrizales El Mijis

				

				
					Morena

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					7

				

				
					205

				

				
					Alejandro Hope

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					206

				

				
					Jesús Orta Rodríguez

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					207

				

				
					Enrique Krauze

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					208

				

				
					Emilio Álvarez Icaza Longoria

				

				
					Sin partido

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					3

				

				
					209

				

				
					Emiliano Aguilar Esquivel

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					210

				

				
					Armando Tonatiuh González Case

				

				
					pri

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					184

				

				
					Patricia Urriza

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					14

				

				
					185

				

				
					Fernando Nieto Morales

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					7

				

				
					186

				

				
					Fernando González Sánchez

				

				
					prsp (Redes Sociales

					progresistas)

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					5

				

				
					187

				

				
					Citlalli Hernández M.

				

				
					Morena

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					16

				

				
					188

				

				
					Roberto Capuano

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					4

				

				
					189

				

				
					José Cárdenas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					8

				

				
					190

				

				
					Felipe Calderón

				

				
					pan

				

				
					Expresidente

				

				
					1

				

				
					-1

				

				
					6

				

				
					191

				

				
					Larisa Ortiz Quintero

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					192

				

				
					Adela Micha

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					193

				

				
					Ana Patricia Baez Guerrero

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					194

				

				
					Jesús Ricardo Fuentes Gómez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					195

				

				
					Andrea Geraldina Ayala Arevyan

				

				
					pt

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					196

				

				
					Gibrán Ramírez Reyes

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					16

				

				
					197

				

				
					Sandra Carolina Gil Lamadrid Grajales

				

				
					Morena

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					15

				

				
					198

				

				
					Rigoberto Salgado Vázquez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					199

				

				
					Eduardo Enrique Murat Hinojosa

				

				
					pri

				

				
					Lista a diputado federal plurinominal

				

				
					1

				

				
					-1

				

				
					14

				

				
					200

				

				
					Raymundo Martínez Vite

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					201

				

				
					Fernández Cruz Nayeli Arlen

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					0

				

				
					202

				

				
					Fernando José Aboitiz Saro

				

				
					pes

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					10

				

				
					203

				

				
					Nacho Rodríguez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					11

				

				
					204

				

				
					Pedro Carrizales El Mijis

				

				
					Morena

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					7

				

				
					205

				

				
					Alejandro Hope

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					206

				

				
					Jesús Orta Rodríguez

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					207

				

				
					Enrique Krauze

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					208

				

				
					Emilio Álvarez Icaza Longoria

				

				
					Sin partido

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					3

				

				
					209

				

				
					Emiliano Aguilar Esquivel

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					210

				

				
					Armando Tonatiuh González Case

				

				
					pri

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					211

				

				
					José Ramón Cossío

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					212

				

				
					Carlos Bremer

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					0

				

				
					6

				

				
					213

				

				
					Ariadna Lobo

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					214

				

				
					Delfina Gómez

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					16

				

				
					215

				

				
					Martha Patricia Ruiz Anchondo

				

				
					Morena

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					5

				

				
					216

				

				
					Alfredo Pérez Paredes

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					217

				

				
					Andrés Manuel López Obrador

				

				
					Morena

				

				
					Presidente

				

				
					1

				

				
					1

				

				
					11

				

				
					218

				

				
					Miguel Ángel Osorio Chong

				

				
					pri

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					6

				

				
					219

				

				
					Martí Batres

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					16

				

				
					220

				

				
					Pablo Orozco de la Garza

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					1

				

				
					221

				

				
					Blanche Petrich

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					222

				

				
					Genaro Lozano

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					4

				

				
					223

				

				
					María de Lourdes Paz Reyes

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					224

				

				
					Miguel Torruco

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					225

				

				
					Antonio Attolini

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					12

				

				
					226

				

				
					Martha Tagle Martínez

				

				
					pmc

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					-1

				

				
					4

				

				
					227

				

				
					Alavez Ruiz Aleida

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					228

				

				
					Paula Andrea Castillo Mendieta

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					229

				

				
					Amílcar Ganado Díaz

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					230

				

				
					Malillany Marin

				

				
					prsp (Redes Sociales

					progresistas)

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					1

				

				
					6

				

				
					231

				

				
					Toshimi Hira

				

				
					prsp

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					6

				

				
					232

				

				
					Abraham Mendieta

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					16

				

				
					233

				

				
					Julio César Moreno Rivera

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					13

				

				
					234

				

				
					Mauricio García Jarquin

				

				
					prd

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					235

				

				
					Luis Beauregard

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					236

				

				
					Gabriel Quadri de la Torre

				

				
					pan

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					6

				

				
					237

				

				
					Elizabeth Mateos Hernández

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					211

				

				
					José Ramón Cossío

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					212

				

				
					Carlos Bremer

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					0

				

				
					6

				

				
					213

				

				
					Ariadna Lobo

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					214

				

				
					Delfina Gómez

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					16

				

				
					215

				

				
					Martha Patricia Ruiz Anchondo

				

				
					Morena

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					5

				

				
					216

				

				
					Alfredo Pérez Paredes

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					217

				

				
					Andrés Manuel López Obrador

				

				
					Morena

				

				
					Presidente

				

				
					1

				

				
					1

				

				
					11

				

				
					218

				

				
					Miguel Ángel Osorio Chong

				

				
					pri

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					6

				

				
					219

				

				
					Martí Batres

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					16

				

				
					220

				

				
					Pablo Orozco de la Garza

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					1

				

				
					221

				

				
					Blanche Petrich

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					222

				

				
					Genaro Lozano

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					4

				

				
					223

				

				
					María de Lourdes Paz Reyes

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					224

				

				
					Miguel Torruco

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					225

				

				
					Antonio Attolini

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					12

				

				
					226

				

				
					Martha Tagle Martínez

				

				
					pmc

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					-1

				

				
					4

				

				
					227

				

				
					Alavez Ruiz Aleida

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					15

				

				
					228

				

				
					Paula Andrea Castillo Mendieta

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					229

				

				
					Amílcar Ganado Díaz

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					230

				

				
					Malillany Marin

				

				
					prsp (Redes Sociales

					progresistas)

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					1

				

				
					6

				

				
					231

				

				
					Toshimi Hira

				

				
					prsp

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					6

				

				
					232

				

				
					Abraham Mendieta

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					16

				

				
					233

				

				
					Julio César Moreno Rivera

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					13

				

				
					234

				

				
					Mauricio García Jarquin

				

				
					prd

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					235

				

				
					Luis Beauregard

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					236

				

				
					Gabriel Quadri de la Torre

				

				
					pan

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					6

				

				
					237

				

				
					Elizabeth Mateos Hernández

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					238

				

				
					Karen Quiroga Anguiano

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					239

				

				
					Octavio Rivero

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					4

				

				
					240

				

				
					Tere Vale

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					1

				

				
					241

				

				
					Mauricio Tabe Echarte

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					242

				

				
					Carlos Urzúa

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					5

				

				
					243

				

				
					Dolia Estévez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					244

				

				
					Jorge Carrasco Araizaga

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					245

				

				
					Pablo Hiriart

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					246

				

				
					Beatriz Rojas Martínez

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					247

				

				
					Gabriela Warkentin

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					248

				

				
					Isaac Katz

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					249

				

				
					Saúl López Noriega

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					2

				

				
					250

				

				
					Javier Lozano

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					251

				

				
					Jorge Gaviño Ambriz

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					252

				

				
					Tatiana Clouthier

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					12

				

				
					253

				

				
					Luis Estrada

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					254

				

				
					Oliverio Orozco Tovar

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					255

				

				
					Alberto Anaya Gutiérrez

				

				
					pt

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					5

				

				
					256

				

				
					Jannete Elizabeth Guerrero Maya

				

				
					pt

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					257

				

				
					Marina Robles García

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					258

				

				
					Claudia Sheinbaum

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					16

				

				
					259

				

				
					Rosaura Ruíz

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					260

				

				
					Dante Delgado

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					261

				

				
					Federico Döring Casar

				

				
					pan

				

				
					Diputado local

				

				
					1

				

				
					-1

				

				
					10

				

				
					262

				

				
					David Daniel Razo Uribe

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					263

				

				
					Isaac Alberto Sánchez Badillo

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					264

				

				
					Fernando del Collado

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					265

				

				
					Azucena Uresti

				

				
					NaN

				

				
					Periodista

				

				
					-1

				

				
					-1

				

				
					8
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					238

				

				
					Karen Quiroga Anguiano

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					239

				

				
					Octavio Rivero

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					4

				

				
					240

				

				
					Tere Vale

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					1

				

				
					241

				

				
					Mauricio Tabe Echarte

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					242

				

				
					Carlos Urzúa

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					5

				

				
					243

				

				
					Dolia Estévez

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					244

				

				
					Jorge Carrasco Araizaga

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					245

				

				
					Pablo Hiriart

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					246

				

				
					Beatriz Rojas Martínez

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					247

				

				
					Gabriela Warkentin

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					248

				

				
					Isaac Katz

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					249

				

				
					Saúl López Noriega

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					2

				

				
					250

				

				
					Javier Lozano

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					251

				

				
					Jorge Gaviño Ambriz

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					252

				

				
					Tatiana Clouthier

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					12

				

				
					253

				

				
					Luis Estrada

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					254

				

				
					Oliverio Orozco Tovar

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					255

				

				
					Alberto Anaya Gutiérrez

				

				
					pt

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					5

				

				
					256

				

				
					Jannete Elizabeth Guerrero Maya

				

				
					pt

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					257

				

				
					Marina Robles García

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					258

				

				
					Claudia Sheinbaum

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					16

				

				
					259

				

				
					Rosaura Ruíz

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					260

				

				
					Dante Delgado

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					261

				

				
					Federico Döring Casar

				

				
					pan

				

				
					Diputado local

				

				
					1

				

				
					-1

				

				
					10

				

				
					262

				

				
					David Daniel Razo Uribe

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					263

				

				
					Isaac Alberto Sánchez Badillo

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					264

				

				
					Fernando del Collado

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					265

				

				
					Azucena Uresti

				

				
					NaN

				

				
					Periodista

				

				
					-1

				

				
					-1

				

				
					8
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					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					266

				

				
					Nazhuly Yathzin Ortiz Mena

				

				
					prsp

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					267

				

				
					Fernando Avilez Tostado

				

				
					prsp

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					268

				

				
					Yuriri Ayala Zuñiga

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					269

				

				
					Jesús Ramírez Cuevas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					11

				

				
					270

				

				
					Julio Patán

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					271

				

				
					Sergio Aguayo

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					3

				

				
					272

				

				
					Diego Orlando Garrido López

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					273

				

				
					Daniel Moreno

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					274

				

				
					Gabriela Rodríguez

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					275

				

				
					Adela Piña Bernal 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					276

				

				
					Mario Campos

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					277

				

				
					Marcelo Ebrard

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					278

				

				
					Luna Dolores Padierna

				

				
					Morena

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					15

				

				
					279

				

				
					Emilio Lezama

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					280

				

				
					Ernestina Godoy Ramos

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					13

				

				
					281

				

				
					Alejandra Ibarra Chaoul

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					282

				

				
					Giselle Hernadez Garcia

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					283

				

				
					Nazario Norberto Sánchez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					284

				

				
					José de Jesús Martín del Campo Castañeda

				

				
					Sin partido

				

				
					Diputado local

				

				
					1

				

				
					-1

				

				
					9

				

				
					285

				

				
					Lorenzo Meyer

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					1

				

				
					3

				

				
					286

				

				
					Omar García Harfuch

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					12

				

				
					287

				

				
					Arnoldo Cuéllar

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					8

				

				
					288

				

				
					Estefanía Veloz

				

				
					Morena

				

				
					Sociedad civil

				

				
					-1

				

				
					1

				

				
					12

				

				
					289

				

				
					Guadalupe Ramos Sotelo

				

				
					Morena

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					290

				

				
					Simón Levy

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					11

				

				
					291

				

				
					Leo Zuckermann

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					292

				

				
					Alejandro Moreno

				

				
					pri

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					0

				

				
					293

				

				
					Jenny Tamara Ibarra Ruiz

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					294

				

				
					Carlos Mackinlay Grohmann

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					266

				

				
					Nazhuly Yathzin Ortiz Mena

				

				
					prsp

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					267

				

				
					Fernando Avilez Tostado

				

				
					prsp

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					268

				

				
					Yuriri Ayala Zuñiga

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					269

				

				
					Jesús Ramírez Cuevas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					11

				

				
					270

				

				
					Julio Patán

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					271

				

				
					Sergio Aguayo

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					3

				

				
					272

				

				
					Diego Orlando Garrido López

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					273

				

				
					Daniel Moreno

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					274

				

				
					Gabriela Rodríguez

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					275

				

				
					Adela Piña Bernal 

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					276

				

				
					Mario Campos

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					277

				

				
					Marcelo Ebrard

				

				
					Morena

				

				
					Gobierno federal

				

				
					1

				

				
					1

				

				
					11

				

				
					278

				

				
					Luna Dolores Padierna

				

				
					Morena

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					15

				

				
					279

				

				
					Emilio Lezama

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					3

				

				
					280

				

				
					Ernestina Godoy Ramos

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					13

				

				
					281

				

				
					Alejandra Ibarra Chaoul

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					282

				

				
					Giselle Hernadez Garcia

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					283

				

				
					Nazario Norberto Sánchez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					284

				

				
					José de Jesús Martín del Campo Castañeda

				

				
					Sin partido

				

				
					Diputado local

				

				
					1

				

				
					-1

				

				
					9

				

				
					285

				

				
					Lorenzo Meyer

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					1

				

				
					3

				

				
					286

				

				
					Omar García Harfuch

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					12

				

				
					287

				

				
					Arnoldo Cuéllar

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					8

				

				
					288

				

				
					Estefanía Veloz

				

				
					Morena

				

				
					Sociedad civil

				

				
					-1

				

				
					1

				

				
					12

				

				
					289

				

				
					Guadalupe Ramos Sotelo

				

				
					Morena

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					290

				

				
					Simón Levy

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					11

				

				
					291

				

				
					Leo Zuckermann

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					292

				

				
					Alejandro Moreno

				

				
					pri

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					0

				

				
					293

				

				
					Jenny Tamara Ibarra Ruiz

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					294

				

				
					Carlos Mackinlay Grohmann

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					295

				

				
					Circe Camacho Bastida

				

				
					pt

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					296

				

				
					Almudena Ocejo

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					4

				

				
					297

				

				
					Claudia López Rayón 

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					298

				

				
					Esaú Flores Tapia

				

				
					prsp

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					0

				

				
					299

				

				
					Macías Rábago Julieta

				

				
					pmc

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					-1

				

				
					14

				

				
					300

				

				
					Indira Kempis

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					301

				

				
					Leonor Gómez Otegui

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					302

				

				
					Néstor Vargas Solano

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					0

				

				
					303

				

				
					Edgardo Iram Cerda Martínez

				

				
					fxm

				

				
					Candidato a alcaldía

				

				
					1

				

				
					0

				

				
					0

				

				
					304

				

				
					José Gonzalo Espina Miranda

				

				
					pan

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					305

				

				
					José Valentín Maldonado Salgado

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					306

				

				
					Manuel Negrete

				

				
					prd

				

				
					Alcalde

				

				
					1

				

				
					-1

				

				
					0

				

				
					307

				

				
					Rosa Icela Rodríguez Velázquez

				

				
					NaN

				

				
					Exgobierno Local

				

				
					0

				

				
					1

				

				
					15

				

				
					308

				

				
					Lorena Becerra

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					-1

				

				
					3

				

				
					309

				

				
					José Manuel Delgadillo

				

				
					pan

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					310

				

				
					Sofía Castro Guerrero

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					311

				

				
					Ana María Rodríguez Ruiz

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					312

				

				
					Luis Gerardo Quijano Morales

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					313

				

				
					Héctor Villegas

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					9

				

				
					314

				

				
					Guillermo Calderón

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					5

				

				
					315

				

				
					Ingrid Aurora Gómez Saracibar

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					13

				

				
					316

				

				
					Hugo Eric Flores Cervantes

				

				
					pes

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					5

				

				
					317

				

				
					Pascal Beltrán del Río

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					1

				

				
					318

				

				
					Angélica Lisbeth Bravo Bonilla

				

				
					pvem

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					0

				

				
					319

				

				
					Liliana Eugenia Rossbach Suárez

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					320

				

				
					Lila Abed

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					1

				

				
					321

				

				
					Raymundo Riva Palacio

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					322

				

				
					Óscar Eugenio Gutiérrez Camacho

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					13

				

				
					323

				

				
					Carlos Elizondo Mayer-Serra

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					295

				

				
					Circe Camacho Bastida

				

				
					pt

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					296

				

				
					Almudena Ocejo

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					4

				

				
					297

				

				
					Claudia López Rayón 

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					298

				

				
					Esaú Flores Tapia

				

				
					prsp

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					0

				

				
					299

				

				
					Macías Rábago Julieta

				

				
					pmc

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					-1

				

				
					14

				

				
					300

				

				
					Indira Kempis

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					301

				

				
					Leonor Gómez Otegui

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					302

				

				
					Néstor Vargas Solano

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					0

				

				
					303

				

				
					Edgardo Iram Cerda Martínez

				

				
					fxm

				

				
					Candidato a alcaldía

				

				
					1

				

				
					0

				

				
					0

				

				
					304

				

				
					José Gonzalo Espina Miranda

				

				
					pan

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					305

				

				
					José Valentín Maldonado Salgado

				

				
					Sin partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					306

				

				
					Manuel Negrete

				

				
					prd

				

				
					Alcalde

				

				
					1

				

				
					-1

				

				
					0

				

				
					307

				

				
					Rosa Icela Rodríguez Velázquez

				

				
					NaN

				

				
					Exgobierno Local

				

				
					0

				

				
					1

				

				
					15

				

				
					308

				

				
					Lorena Becerra

				

				
					NaN

				

				
					Encuestador

				

				
					-1

				

				
					-1

				

				
					3

				

				
					309

				

				
					José Manuel Delgadillo

				

				
					pan

				

				
					Precandidato a diputación federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					310

				

				
					Sofía Castro Guerrero

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					14

				

				
					311

				

				
					Ana María Rodríguez Ruiz

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					312

				

				
					Luis Gerardo Quijano Morales

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					313

				

				
					Héctor Villegas

				

				
					NaN

				

				
					Exgobierno local

				

				
					0

				

				
					1

				

				
					9

				

				
					314

				

				
					Guillermo Calderón

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					5

				

				
					315

				

				
					Ingrid Aurora Gómez Saracibar

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					13

				

				
					316

				

				
					Hugo Eric Flores Cervantes

				

				
					pes

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					5

				

				
					317

				

				
					Pascal Beltrán del Río

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					1

				

				
					318

				

				
					Angélica Lisbeth Bravo Bonilla

				

				
					pvem

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					0

				

				
					319

				

				
					Liliana Eugenia Rossbach Suárez

				

				
					Morena

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					1

				

				
					9

				

				
					320

				

				
					Lila Abed

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					1

				

				
					321

				

				
					Raymundo Riva Palacio

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					322

				

				
					Óscar Eugenio Gutiérrez Camacho

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					13

				

				
					323

				

				
					Carlos Elizondo Mayer-Serra

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					324

				

				
					Luis de la Calle

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					2

				

				
					325

				

				
					Mario Delgado

				

				
					Morena

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					12

				

				
					326

				

				
					Lilly Téllez

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					8

				

				
					327

				

				
					Cuauhtémoc Betanzos Martínez

				

				
					pri

				

				
					Lista a diputado federal plurinominal

				

				
					1

				

				
					-1

				

				
					0

				

				
					328

				

				
					Sandra Xantall Cuevas

				

				
					prd

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					5

				

				
					329

				

				
					Oscar Balmen

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					330

				

				
					María Scherer

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					331

				

				
					Berenice Hernández Calderón

				

				
					Morena

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					9

				

				
					332

				

				
					Samuel García

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					333

				

				
					Francisco de Souza Mayo

				

				
					prsp

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					0

				

				
					334

				

				
					Zorayda Gallegos

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					335

				

				
					Marcela Turati

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					336

				

				
					Clemente Castañeda H.

				

				
					pmc

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					14

				

				
					337

				

				
					Jorge Triana Tena

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					1

				

				
					338

				

				
					Yessica González

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					339

				

				
					Ricardo Ruiz Suárez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					340

				

				
					Alejandro Candelaria Maximino

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					341

				

				
					Alberto Tavira

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					8

				

				
					342

				

				
					María Amparo Casar

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					2

				

				
					343

				

				
					Martha Lucía Mícher Camarena

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					12

				

				
					344

				

				
					Judith Vanegas Tapia

				

				
					Morena

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					5

				

				
					345

				

				
					Miguel Ángel Macedo Escartín

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					346

				

				
					Elias Camhaji

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					347

				

				
					Jorge Fernández M.

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					6

				

				
					348

				

				
					Maricela Gastelu Userralde

				

				
					prd

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					349

				

				
					Oliva López Arellano

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					350

				

				
					Adriana María Espinosa de los Monteros García

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					351

				

				
					Alfa Eliana González Magallanes

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

			

		

	
		
			[image: ]
		

		
			
				133

			

		

		
			
				Appendix

			

		

		
			
				
					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					324

				

				
					Luis de la Calle

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					2

				

				
					325

				

				
					Mario Delgado

				

				
					Morena

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					12

				

				
					326

				

				
					Lilly Téllez

				

				
					pan

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					8

				

				
					327

				

				
					Cuauhtémoc Betanzos Martínez

				

				
					pri

				

				
					Lista a diputado federal plurinominal

				

				
					1

				

				
					-1

				

				
					0

				

				
					328

				

				
					Sandra Xantall Cuevas

				

				
					prd

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					5

				

				
					329

				

				
					Oscar Balmen

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					330

				

				
					María Scherer

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					331

				

				
					Berenice Hernández Calderón

				

				
					Morena

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					9

				

				
					332

				

				
					Samuel García

				

				
					pmc

				

				
					Senado

				

				
					1

				

				
					-1

				

				
					14

				

				
					333

				

				
					Francisco de Souza Mayo

				

				
					prsp

				

				
					Candidato a alcaldía

				

				
					1

				

				
					1

				

				
					0

				

				
					334

				

				
					Zorayda Gallegos

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					335

				

				
					Marcela Turati

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					336

				

				
					Clemente Castañeda H.

				

				
					pmc

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					-1

				

				
					14

				

				
					337

				

				
					Jorge Triana Tena

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					1

				

				
					338

				

				
					Yessica González

				

				
					pes

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					0

				

				
					339

				

				
					Ricardo Ruiz Suárez

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					340

				

				
					Alejandro Candelaria Maximino

				

				
					Morena

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					5

				

				
					341

				

				
					Alberto Tavira

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					8

				

				
					342

				

				
					María Amparo Casar

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					2

				

				
					343

				

				
					Martha Lucía Mícher Camarena

				

				
					Morena

				

				
					Senado

				

				
					1

				

				
					1

				

				
					12

				

				
					344

				

				
					Judith Vanegas Tapia

				

				
					Morena

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					1

				

				
					5

				

				
					345

				

				
					Miguel Ángel Macedo Escartín

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					346

				

				
					Elias Camhaji

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					347

				

				
					Jorge Fernández M.

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					6

				

				
					348

				

				
					Maricela Gastelu Userralde

				

				
					prd

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					349

				

				
					Oliva López Arellano

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					350

				

				
					Adriana María Espinosa de los Monteros García

				

				
					Morena

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					351

				

				
					Alfa Eliana González Magallanes

				

				
					prd

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					352

				

				
					Mauricio Alonso Toledo Gutiérrez 

				

				
					pt

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					0

				

				
					353

				

				
					Alberto Martínez Urincho

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					0

				

				
					354

				

				
					Héctor Aguilar Camín

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					2

				

				
					355

				

				
					John Ackerman

				

				
					NaN

				

				
					Líder de Opinión

				

				
					-1

				

				
					1

				

				
					16

				

				
					356

				

				
					Reginaldo Sandoval Flores

				

				
					pt

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					357

				

				
					Luz Elena Escobar

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					358

				

				
					Andrea Noel

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					359

				

				
					Lilia María Sarmiento Gómez

				

				
					pt

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					360

				

				
					Ana Laura Magaloni Kerpel

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					361

				

				
					Pedro Haces Barba

				

				
					pfsm (Fuerza Social por México)

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					11

				

				
					362

				

				
					Rosete María

				

				
					pt

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					363

				

				
					Sharon María Teresa Cuenca Ayala

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					364

				

				
					Alberto Manuel Athie Gallo

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					2

				

				
					365

				

				
					Fadlala Akabani

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					13

				

				
					366

				

				
					Jorge Gómez Naredo

				

				
					Morena

				

				
					Academia

				

				
					-1

				

				
					1

				

				
					11

				

				
					367

				

				
					José Antonio Crespo

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					368

				

				
					Alejandro Moreno Álvarez

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					369

				

				
					Juan José Serrano Mendoza

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					9

				

				
					370

				

				
					Florencia Serranía

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					5

				

				
					371

				

				
					Pablo Montes de Oca del Olmo

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					372

				

				
					Patricia Armendáriz

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					1

				

				
					8

				

				
					373

				

				
					Juan E. Pardinas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					374

				

				
					Ignacio Rodríguez Reyna

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					375

				

				
					Macario Schettino

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					376

				

				
					Sebastián Garrido

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					377

				

				
					Ricardo Salinas Pliego

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					1

				

				
					6

				

				
					378

				

				
					Epigmenio Ibarra

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					12
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					352

				

				
					Mauricio Alonso Toledo Gutiérrez 

				

				
					pt

				

				
					Diputado federal de representación proporcional

				

				
					1

				

				
					1

				

				
					0

				

				
					353

				

				
					Alberto Martínez Urincho

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					0

				

				
					354

				

				
					Héctor Aguilar Camín

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					2

				

				
					355

				

				
					John Ackerman

				

				
					NaN

				

				
					Líder de Opinión

				

				
					-1

				

				
					1

				

				
					16

				

				
					356

				

				
					Reginaldo Sandoval Flores

				

				
					pt

				

				
					Diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					357

				

				
					Luz Elena Escobar

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					5

				

				
					358

				

				
					Andrea Noel

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					359

				

				
					Lilia María Sarmiento Gómez

				

				
					pt

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					360

				

				
					Ana Laura Magaloni Kerpel

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					361

				

				
					Pedro Haces Barba

				

				
					pfsm (Fuerza Social por México)

				

				
					Líderes de partidos nacionales

				

				
					1

				

				
					1

				

				
					11

				

				
					362

				

				
					Rosete María

				

				
					pt

				

				
					Diputada federal

				

				
					1

				

				
					1

				

				
					5

				

				
					363

				

				
					Sharon María Teresa Cuenca Ayala

				

				
					pri

				

				
					Candidato a alcalde 2018-2021

				

				
					1

				

				
					-1

				

				
					0

				

				
					364

				

				
					Alberto Manuel Athie Gallo

				

				
					pmc

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					2

				

				
					365

				

				
					Fadlala Akabani

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					13

				

				
					366

				

				
					Jorge Gómez Naredo

				

				
					Morena

				

				
					Academia

				

				
					-1

				

				
					1

				

				
					11

				

				
					367

				

				
					José Antonio Crespo

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					368

				

				
					Alejandro Moreno Álvarez

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					369

				

				
					Juan José Serrano Mendoza

				

				
					NaN

				

				
					Gobierno local

				

				
					0

				

				
					1

				

				
					9

				

				
					370

				

				
					Florencia Serranía

				

				
					NaN

				

				
					Servidor público

				

				
					0

				

				
					NaN

				

				
					5

				

				
					371

				

				
					Pablo Montes de Oca del Olmo

				

				
					pan

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					10

				

				
					372

				

				
					Patricia Armendáriz

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					1

				

				
					8

				

				
					373

				

				
					Juan E. Pardinas

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					374

				

				
					Ignacio Rodríguez Reyna

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					7

				

				
					375

				

				
					Macario Schettino

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					-1

				

				
					2

				

				
					376

				

				
					Sebastián Garrido

				

				
					NaN

				

				
					Academia

				

				
					-1

				

				
					0

				

				
					3

				

				
					377

				

				
					Ricardo Salinas Pliego

				

				
					NaN

				

				
					Empresarial

				

				
					-1

				

				
					1

				

				
					6

				

				
					378

				

				
					Epigmenio Ibarra

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					1

				

				
					12
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					379

				

				
					Eduardo Bohórquez

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					3

				

				
					380

				

				
					Jorgina Gaxioala Lezama

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					14

				

				
					381

				

				
					Miguel Ángel Salazar Martinez

				

				
					pri

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					382

				

				
					Ana Karina Rojo Pimentel

				

				
					pt

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					13

				

				
					383

				

				
					Teresa Montserrat Vilches Vilches Herrera 

				

				
					pt

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					384

				

				
					Luis Alberto Mendoza Acevedo

				

				
					pan

				

				
					Diputada federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					385

				

				
					José Luis Rodríguez Díaz de León

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					386

				

				
					Denise Dresser

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					387

				

				
					Xavier Gonzalez Zirion

				

				
					pan

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					388

				

				
					Ricardo Alemán

				

				
					NaN

				

				
					Líder de Opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					389

				

				
					Adrián Rubalcava

				

				
					pri

				

				
					Alcalde

				

				
					1

				

				
					-1

				

				
					0

				

				
					390

				

				
					Karla Ávila Anaya

				

				
					fxm

				

				
					Candidato a diputado federal

				

				
					1

				

				
					0

				

				
					0

				

				
					391

				

				
					Joaquín López-Dóriga

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					392

				

				
					Ricardo Rocha

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					8

				

				
					393

				

				
					Edna Jaime

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					3

				

				
					394

				

				
					Lizette Clavel Sánchez

				

				
					Sin Partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					395

				

				
					Gabriela Quiroga Anguiano

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					396

				

				
					José Carlos Acosta

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					397

				

				
					María Guadalupe Chavira de la Rosa

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					398

				

				
					Lía Limón García

				

				
					pan

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					1
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					Índice

				

				
					Nombre

				

				
					Partido

				

				
					Cargo

				

				
					Político

				

				
					Posición 4T

				

				
					Bloque

				

				
					379

				

				
					Eduardo Bohórquez

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					3

				

				
					380

				

				
					Jorgina Gaxioala Lezama

				

				
					pmc

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					14

				

				
					381

				

				
					Miguel Ángel Salazar Martinez

				

				
					pri

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					0

				

				
					382

				

				
					Ana Karina Rojo Pimentel

				

				
					pt

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					13

				

				
					383

				

				
					Teresa Montserrat Vilches Vilches Herrera 

				

				
					pt

				

				
					Candidato a diputado federal

				

				
					1

				

				
					1

				

				
					5

				

				
					384

				

				
					Luis Alberto Mendoza Acevedo

				

				
					pan

				

				
					Diputada federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					385

				

				
					José Luis Rodríguez Díaz de León

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					13

				

				
					386

				

				
					Denise Dresser

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					3

				

				
					387

				

				
					Xavier Gonzalez Zirion

				

				
					pan

				

				
					Candidato a diputado federal

				

				
					1

				

				
					-1

				

				
					0

				

				
					388

				

				
					Ricardo Alemán

				

				
					NaN

				

				
					Líder de Opinión

				

				
					-1

				

				
					-1

				

				
					6

				

				
					389

				

				
					Adrián Rubalcava

				

				
					pri

				

				
					Alcalde

				

				
					1

				

				
					-1

				

				
					0

				

				
					390

				

				
					Karla Ávila Anaya

				

				
					fxm

				

				
					Candidato a diputado federal

				

				
					1

				

				
					0

				

				
					0

				

				
					391

				

				
					Joaquín López-Dóriga

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					-1

				

				
					2

				

				
					392

				

				
					Ricardo Rocha

				

				
					NaN

				

				
					Líder de opinión

				

				
					-1

				

				
					0

				

				
					8

				

				
					393

				

				
					Edna Jaime

				

				
					NaN

				

				
					Sociedad civil

				

				
					-1

				

				
					-1

				

				
					3

				

				
					394

				

				
					Lizette Clavel Sánchez

				

				
					Sin Partido

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					395

				

				
					Gabriela Quiroga Anguiano

				

				
					prd

				

				
					Diputado local de representación proporcional

				

				
					1

				

				
					-1

				

				
					9

				

				
					396

				

				
					José Carlos Acosta

				

				
					Morena

				

				
					Alcalde

				

				
					1

				

				
					1

				

				
					5

				

				
					397

				

				
					María Guadalupe Chavira de la Rosa

				

				
					Morena

				

				
					Diputado local

				

				
					1

				

				
					1

				

				
					9

				

				
					398

				

				
					Lía Limón García

				

				
					pan

				

				
					Candidato a alcaldía

				

				
					1

				

				
					-1

				

				
					1
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				II

				Pre-test tweets (Spanish)

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Clúster

				

				
					Apoyo4T

				

				
					T01

				

				
					-No hay dinero para equipar hospitales.

					-Millones de mexicanos no tienen empleo.

					-No hay medicamentos para los niños con cáncer.

					Pero López Obrador gasta 89 millones de pesos en un equipo de béisbol…

					Qué falta de humanidad y ética. Es terrible lo que se vive en México.

				

				
					1348865245360640000

				

				
					4

				

				
					No

				

				
					T02

				

				
					Dice el Fondo Monetario Internacional que México tenía margen de maniobra para enfrentar la crisis económica y no lo hizo.

					En apoyos y estímulos fiscales nos tienen en el último lugar junto con Uganda.

					Tu bienestar y el de tu familia no le importan al presidente, su prioridad es el béisbol.

				

				
					1350099408508030000

				

				
					4

				

				
					No

				

				
					T03

				

				
					Nuevo máximo de casos #Covid_19 en México; suma 13 mil 734 en un día.

					Las cifras siguen creciendo alarmantemente, mientras el gobierno insiste en decir que todo está bajo control.

				

				
					1347365502868460000

				

				
					4

				

				
					No

				

				
					T04

				

				
					La simulación y show es característico del oficialismo. La ineficacia también.

					El principal medio de transporte en la CDMX detenido por la falta de mantenimiento e inversión por el Gobierno de Sheinbaum.

					Miles de ciudadanos afectados. 

				

				
					1348060368514500000

				

				
					4

				

				
					No

				

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Clúster

				

				
					Apoyo4T
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				II

				Pre-test tweets (Spanish)

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Clúster

				

				
					Apoyo4T

				

				
					T01

				

				
					-No hay dinero para equipar hospitales.

					-Millones de mexicanos no tienen empleo.

					-No hay medicamentos para los niños con cáncer.

					Pero López Obrador gasta 89 millones de pesos en un equipo de béisbol…

					Qué falta de humanidad y ética. Es terrible lo que se vive en México.

				

				
					1348865245360640000

				

				
					4

				

				
					No

				

				
					T02

				

				
					Dice el Fondo Monetario Internacional que México tenía margen de maniobra para enfrentar la crisis económica y no lo hizo.

					En apoyos y estímulos fiscales nos tienen en el último lugar junto con Uganda.

					Tu bienestar y el de tu familia no le importan al presidente, su prioridad es el béisbol.

				

				
					1350099408508030000

				

				
					4

				

				
					No

				

				
					T03

				

				
					Nuevo máximo de casos #Covid_19 en México; suma 13 mil 734 en un día.

					Las cifras siguen creciendo alarmantemente, mientras el gobierno insiste en decir que todo está bajo control.

				

				
					1347365502868460000

				

				
					4

				

				
					No

				

				
					T04

				

				
					La simulación y show es característico del oficialismo. La ineficacia también.

					El principal medio de transporte en la CDMX detenido por la falta de mantenimiento e inversión por el Gobierno de Sheinbaum.

					Miles de ciudadanos afectados. 

				

				
					1348060368514500000

				

				
					4

				

				
					No

				

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Clúster

				

				
					Apoyo4T
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					T05

				

				
					¡Increíble!

					López Obrador le grita a Fox “cállate chachalaca”, y luego promovió una reforma para silenciar al presidente durante campañas electorales.

					 

					Hoy, como presidente, se queja de que el ine lo quiere silenciar con la reforma que el mismo impulsó.

					 

				

				
					1349035959342430000

				

				
					3

				

				
					No

				

				
					T06

				

				
					El presidente López Obrador y el zar del coronavirus Hugo López Gatell pueden decir lo que les plazca sobre su estrategia en el combate al coronavirus, pero no pueden esconder la realidad de su fracaso. 

				

				
					1349962015607930000

				

				
					3

				

				
					No

				

				
					T07

				

				
					México sólo otorgó apoyos por el equivalente al 1.1% del pib para enfrentar la pandemia. Es la incompetencia e indolencia de un gobierno rebasado e insensible. Será un sexenio perdido. 

				

				
					1349399022105020000

				

				
					3

				

				
					No

				

				
					T08

				

				
					No hay dinero para medicinas, menos para organismos autónomos. Pero para el béisbol siempre hay. Y mucho más si queda en familia. 

				

				
					1348828270754720000

				

				
					3

				

				
					No

				

				
					T09

				

				
					Aquí López Obrador miente para desacreditar / destruir al inai. inai no reserva información; lo hacen instituciones de gobierno como el suyo sobre vacunas, Tren Maya, Cienfuegos, Dos Bocas, Santa Lucía, Guardia Nacional‚ otros datos‚ la mañanera, etc. 

				

				
					1349797356552790000

				

				
					2

				

				
					No

				

				
					T10

				

				
					La suspensión de las conferencias matutinas del presidente durante el periodo electoral no es censura, es aplicar la ley. Las mañaneras han servido al Poder Ejecutivo para dar línea a sus legisladores, imponer datos falsos y tramposos y, sobre todo, hacer campaña. 

				

				
					1349931834419890000

				

				
					2

				

				
					No

				

				
					T11

				

				
					Le preguntan a AMLO sobre las vacaciones de Gatell.

					Dice que le pregunten a él, pero que ha trabajado mucho y que hay que reconocer a los servidores públicos.

					 

					¿Sabe quiénes también han trabajado mucho por 10 meses, sí han hecho buen trabajo y no fueron a Zipolite? 

					—El personal médico. 

				

				
					1346112161677000000

				

				
					2

				

				
					No

				

				
					T12

				

				
					Hoy en la mañana el presidente dijo que el inai podía suplirse por una oficina en la Función Pública. La idea no sólo es grave por sus implicaciones, también es profundamente ignorante del proceso de construcción institucional en transparencia de este país. Muy lamentable. 

				

				
					1346156677150730000

				

				
					2

				

				
					No

				

				
					T13

				

				
					Mi apoyo al compañero presidente López Obrador y a nuestro gobierno ya no es al cien, es al mil por ciento.

				

				
					1350290878959550000

				

				
					1

				

				
					Sí

				

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Clúster

				

				
					Apoyo4T
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					T05

				

				
					¡Increíble!

					López Obrador le grita a Fox “cállate chachalaca”, y luego promovió una reforma para silenciar al presidente durante campañas electorales.

					 

					Hoy, como presidente, se queja de que el ine lo quiere silenciar con la reforma que el mismo impulsó.

					 

				

				
					1349035959342430000

				

				
					3

				

				
					No

				

				
					T06

				

				
					El presidente López Obrador y el zar del coronavirus Hugo López Gatell pueden decir lo que les plazca sobre su estrategia en el combate al coronavirus, pero no pueden esconder la realidad de su fracaso. 

				

				
					1349962015607930000

				

				
					3

				

				
					No

				

				
					T07

				

				
					México sólo otorgó apoyos por el equivalente al 1.1% del pib para enfrentar la pandemia. Es la incompetencia e indolencia de un gobierno rebasado e insensible. Será un sexenio perdido. 

				

				
					1349399022105020000

				

				
					3

				

				
					No

				

				
					T08

				

				
					No hay dinero para medicinas, menos para organismos autónomos. Pero para el béisbol siempre hay. Y mucho más si queda en familia. 

				

				
					1348828270754720000

				

				
					3

				

				
					No

				

				
					T09

				

				
					Aquí López Obrador miente para desacreditar / destruir al inai. inai no reserva información; lo hacen instituciones de gobierno como el suyo sobre vacunas, Tren Maya, Cienfuegos, Dos Bocas, Santa Lucía, Guardia Nacional‚ otros datos‚ la mañanera, etc. 

				

				
					1349797356552790000

				

				
					2

				

				
					No

				

				
					T10

				

				
					La suspensión de las conferencias matutinas del presidente durante el periodo electoral no es censura, es aplicar la ley. Las mañaneras han servido al Poder Ejecutivo para dar línea a sus legisladores, imponer datos falsos y tramposos y, sobre todo, hacer campaña. 

				

				
					1349931834419890000

				

				
					2

				

				
					No

				

				
					T11

				

				
					Le preguntan a AMLO sobre las vacaciones de Gatell.

					Dice que le pregunten a él, pero que ha trabajado mucho y que hay que reconocer a los servidores públicos.

					 

					¿Sabe quiénes también han trabajado mucho por 10 meses, sí han hecho buen trabajo y no fueron a Zipolite? 

					—El personal médico. 

				

				
					1346112161677000000

				

				
					2

				

				
					No

				

				
					T12

				

				
					Hoy en la mañana el presidente dijo que el inai podía suplirse por una oficina en la Función Pública. La idea no sólo es grave por sus implicaciones, también es profundamente ignorante del proceso de construcción institucional en transparencia de este país. Muy lamentable. 

				

				
					1346156677150730000

				

				
					2

				

				
					No

				

				
					T13

				

				
					Mi apoyo al compañero presidente López Obrador y a nuestro gobierno ya no es al cien, es al mil por ciento.

				

				
					1350290878959550000

				

				
					1

				

				
					Sí

				

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Clúster

				

				
					Apoyo4T
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					T14

				

				
					Cuando buscan silenciar las mañaneras olvidan lo qué pasó cuando intentaron silenciar a López Obrador con el desafuero.

					#MañaneraSí 

				

				
					1349176560213900000

				

				
					1

				

				
					Sí

				

				
					T15

				

				
					Yo me pronuncio vs el intento de censura del ine al presidente López Obrador.

					Las y los mexicanos tenemos derecho a que nuestro gobierno nos informe diariamente y se exponga al escrutinio de la prensa.

					Este ejercicio democrático inédito debe continuar.

				

				
					1349023566155670000

				

				
					1

				

				
					Sí

				

				
					T16

				

				
					En la nueva relación México-EUA, los temas de la agenda serán armas, migración, drogas, comercio, energía, pandemia y, obviamente, el nuevo marco jurídico para agentes del extranjero. Nuestro país actuará con dignidad y decoro en su seguridad nacional. Respaldemos al Ejecutivo.

				

				
					1350608853302470000

				

				
					1

				

				
					Sí

				

				
					T17

				

				
					Como dice el presidente, ¡no hay ningún poder por encima del interés general!

				

				
					1348978647240060000

				

				
					0

				

				
					Sí

				

				
					T18

				

				
					Con el respaldo popular la #CuartaTransformación avanza. El 62% de los mexicanos apoya a López Obrador y lo quiere como presidente, avanzamos con paso firme para consolidar la lucha de todos los mexicanos por bienestar, igualdad y justicia. 

				

				
					1346177076353780000

				

				
					0

				

				
					Sí

				

				
					T19

				

				
					Todas las encuestas muestran que la mayoría de la gente aprueba la forma en que está trabajando el presidente López Obrador y quiere que continúe la transformación.

					Vamos a organizarnos, a trabajar con unidad para que esa preferencia sea una realidad. 

				

				
					1347269903754130000

				

				
					0

				

				
					Sí

				

				
					T20

				

				
					Insistimos en la necesidad de que todos los partidos donen la mitad de su presupuesto para ayudar a la compra de vacunas contra el #COVID19.

					Prioricemos la salud de la gente por encima de las campañas electorales. 

				

				
					1346272461499880000

				

				
					0

				

				
					Sí
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					T14

				

				
					Cuando buscan silenciar las mañaneras olvidan lo qué pasó cuando intentaron silenciar a López Obrador con el desafuero.

					#MañaneraSí 

				

				
					1349176560213900000

				

				
					1

				

				
					Sí

				

				
					T15

				

				
					Yo me pronuncio vs el intento de censura del ine al presidente López Obrador.

					Las y los mexicanos tenemos derecho a que nuestro gobierno nos informe diariamente y se exponga al escrutinio de la prensa.

					Este ejercicio democrático inédito debe continuar.

				

				
					1349023566155670000

				

				
					1

				

				
					Sí

				

				
					T16

				

				
					En la nueva relación México-EUA, los temas de la agenda serán armas, migración, drogas, comercio, energía, pandemia y, obviamente, el nuevo marco jurídico para agentes del extranjero. Nuestro país actuará con dignidad y decoro en su seguridad nacional. Respaldemos al Ejecutivo.

				

				
					1350608853302470000

				

				
					1

				

				
					Sí

				

				
					T17

				

				
					Como dice el presidente, ¡no hay ningún poder por encima del interés general!

				

				
					1348978647240060000

				

				
					0

				

				
					Sí

				

				
					T18

				

				
					Con el respaldo popular la #CuartaTransformación avanza. El 62% de los mexicanos apoya a López Obrador y lo quiere como presidente, avanzamos con paso firme para consolidar la lucha de todos los mexicanos por bienestar, igualdad y justicia. 

				

				
					1346177076353780000

				

				
					0

				

				
					Sí

				

				
					T19

				

				
					Todas las encuestas muestran que la mayoría de la gente aprueba la forma en que está trabajando el presidente López Obrador y quiere que continúe la transformación.

					Vamos a organizarnos, a trabajar con unidad para que esa preferencia sea una realidad. 

				

				
					1347269903754130000

				

				
					0

				

				
					Sí

				

				
					T20

				

				
					Insistimos en la necesidad de que todos los partidos donen la mitad de su presupuesto para ayudar a la compra de vacunas contra el #COVID19.

					Prioricemos la salud de la gente por encima de las campañas electorales. 

				

				
					1346272461499880000

				

				
					0

				

				
					Sí
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				III

				Experiment tweets (Spanish)

				1. Condición control (E0): no se muestran tuits; se continúa directamente a post-test.

				2. Condición polarización pro-4T con nombres (E1): se muestran los siguientes 10 tuits con autor —en orden aleatorio— a todos los participantes en esta condición.

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E1_01

				

				
					Morena es el único partido que realmente escucha la voz popular. Por eso, el pueblo de México sigue confiando en nuestro movimiento. Extirpemos al #PRIAN y sus secuaces.

				

				
					1347563044356970000

				

				
					Mario Delgado

					@mario_delgado

				

				
					Sí

				

				
					E1_02

				

				
					El Gobierno de México es fruto de la lucha de miles de mexicanos y de varias generaciones. Como gobierno, tenemos derecho a informar a la ciudadanía el avance de nuestras acciones en pro del bienestar colectivo y del interés público. Los conservadores no nos detendrán.

				

				
					1349143693631110000

				

				
					Jesús Ramírez Cuevas

					@JesusRCuevas

				

				
					Sí

				

				
					E1_03

				

				
					En las redes quién ya no conoce

					A un opulento caciquín

					Anda siempre muy bien vestidito

					Que parece muy fifí

					Todos los conocen por transita!

					Porque bailan el fake news

					Es la boa

					Es la boa

					Es la boa

					Es la boa

					Mi desprecio es para ti

					Es la #BoaDeCorruptos

				

				
					1349091169301640000

				

				
					Javier Hidalgo

					@Javier_Hidalgo

				

				
					Sí
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				III

				Experiment tweets (Spanish)

				1. Condición control (E0): no se muestran tuits; se continúa directamente a post-test.

				2. Condición polarización pro-4T con nombres (E1): se muestran los siguientes 10 tuits con autor —en orden aleatorio— a todos los participantes en esta condición.

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E1_01

				

				
					Morena es el único partido que realmente escucha la voz popular. Por eso, el pueblo de México sigue confiando en nuestro movimiento. Extirpemos al #PRIAN y sus secuaces.

				

				
					1347563044356970000

				

				
					Mario Delgado

					@mario_delgado

				

				
					Sí

				

				
					E1_02

				

				
					El Gobierno de México es fruto de la lucha de miles de mexicanos y de varias generaciones. Como gobierno, tenemos derecho a informar a la ciudadanía el avance de nuestras acciones en pro del bienestar colectivo y del interés público. Los conservadores no nos detendrán.

				

				
					1349143693631110000

				

				
					Jesús Ramírez Cuevas

					@JesusRCuevas

				

				
					Sí

				

				
					E1_03

				

				
					En las redes quién ya no conoce

					A un opulento caciquín

					Anda siempre muy bien vestidito

					Que parece muy fifí

					Todos los conocen por transita!

					Porque bailan el fake news

					Es la boa

					Es la boa

					Es la boa

					Es la boa

					Mi desprecio es para ti

					Es la #BoaDeCorruptos

				

				
					1349091169301640000

				

				
					Javier Hidalgo

					@Javier_Hidalgo

				

				
					Sí
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					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E1_04

				

				
					Los del Reforma siguen tirándonos lodo con la máxima del hampa del periodismo conservador de que “la calumnia cuando no mancha tizna”.

				

				
					689441808862969856

				

				
					Andrés Manuel López Obrador

					@lopezobrador_

				

				
					Sí

				

				
					E1_05

				

				
					Falta que los sectores privilegiados de la derecha cobren conciencia de que los programas de bienestar no son una limosna‚ ni una práctica clientelar. Por el bien de todos, primero los pobres. No es populismo; es justicia social.

				

				
					1350177719171030000

				

				
					Epigmenio Ibarra

					@epigmenioibarra

				

				
					Sí

				

				
					E1_06

				

				
					Claudio X González como otros fifís se benefició del saqueo neoliberal, formó parte de ese grupo de los que se sentían los dueños de México pero al perder sus privilegios con la #4T busca por todos los medios detener las transformación, somos millones los que decimos: #QueNoRegresen los corruptos!

				

				
					1349705283539400000

				

				
					Javier Hidalgo

					@Javier_Hidalgo

				

				
					Sí

				

				
					E1_07

				

				
					La derecha conservadora y sus voceros en los medios medran políticamente con la pandemia e intentan convertir el miedo al virus en odio a AMLO. Destruir al Dr. Gatell es parte esencial de esta estrategia. Yo #ApoyoAHugoGatell y le agradezco sus servicios a México. Y tú?

				

				
					1346449224670460000

				

				
					Epigmenio Ibarra

					@epigmenioibarra

				

				
					Sí

				

				
					E1_08

				

				
					La oposición es racista, clasista y pedante. Se siente superior.

					Lo más chistoso es que, con todo y su “superioridad”, no ha podido siquiera elaborar un proyecto de nación.

					Lo único que tiene son ganas de robar.

					Ése es su proyecto. Su fin. Eso es la oposición: ladrona.

				

				
					1394861671240380417

				

				
					Jorge Gómez Naredo

					@jgnaredo

				

				
					Sí

				

				
					E1_09

				

				
					Vivimos un momento peculiar en el país. La izquierda está en el poder y se enfrenta a la derecha unida. Los conservadores han hecho un pacto para tratar de detener la #4T. Necesitamos refrendar nuestra mayoría.

				

				
					1395463685645144066

				

				
					Pablo Gómez

					@PabloGomez1968

				

				
					Sí

				

				
					E1_10

				

				
					Los conservadores están desesperados por posicionarse en contra de López Obrador y recurren a los gobernadores de oposición, en un intento por ganar espacio mediático.

					La realidad es que todo queda en provocaciones torpes de ciertas autoridades locales.

				

				
					1279155735629303808

				

				
					Gibrán Ramírez

					@gibranrr

				

				
					Sí
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					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E1_04

				

				
					Los del Reforma siguen tirándonos lodo con la máxima del hampa del periodismo conservador de que “la calumnia cuando no mancha tizna”.

				

				
					689441808862969856

				

				
					Andrés Manuel López Obrador

					@lopezobrador_

				

				
					Sí

				

				
					E1_05

				

				
					Falta que los sectores privilegiados de la derecha cobren conciencia de que los programas de bienestar no son una limosna‚ ni una práctica clientelar. Por el bien de todos, primero los pobres. No es populismo; es justicia social.

				

				
					1350177719171030000

				

				
					Epigmenio Ibarra

					@epigmenioibarra

				

				
					Sí

				

				
					E1_06

				

				
					Claudio X González como otros fifís se benefició del saqueo neoliberal, formó parte de ese grupo de los que se sentían los dueños de México pero al perder sus privilegios con la #4T busca por todos los medios detener las transformación, somos millones los que decimos: #QueNoRegresen los corruptos!

				

				
					1349705283539400000

				

				
					Javier Hidalgo

					@Javier_Hidalgo

				

				
					Sí

				

				
					E1_07

				

				
					La derecha conservadora y sus voceros en los medios medran políticamente con la pandemia e intentan convertir el miedo al virus en odio a AMLO. Destruir al Dr. Gatell es parte esencial de esta estrategia. Yo #ApoyoAHugoGatell y le agradezco sus servicios a México. Y tú?

				

				
					1346449224670460000

				

				
					Epigmenio Ibarra

					@epigmenioibarra

				

				
					Sí

				

				
					E1_08

				

				
					La oposición es racista, clasista y pedante. Se siente superior.

					Lo más chistoso es que, con todo y su “superioridad”, no ha podido siquiera elaborar un proyecto de nación.

					Lo único que tiene son ganas de robar.

					Ése es su proyecto. Su fin. Eso es la oposición: ladrona.

				

				
					1394861671240380417

				

				
					Jorge Gómez Naredo

					@jgnaredo

				

				
					Sí

				

				
					E1_09

				

				
					Vivimos un momento peculiar en el país. La izquierda está en el poder y se enfrenta a la derecha unida. Los conservadores han hecho un pacto para tratar de detener la #4T. Necesitamos refrendar nuestra mayoría.

				

				
					1395463685645144066

				

				
					Pablo Gómez

					@PabloGomez1968

				

				
					Sí

				

				
					E1_10

				

				
					Los conservadores están desesperados por posicionarse en contra de López Obrador y recurren a los gobernadores de oposición, en un intento por ganar espacio mediático.

					La realidad es que todo queda en provocaciones torpes de ciertas autoridades locales.

				

				
					1279155735629303808

				

				
					Gibrán Ramírez

					@gibranrr

				

				
					Sí
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				3. Condición polarización pro-4T anónima (E2): se muestran los siguientes 10 tuits anónimos —en orden aleatorio— a todos los participantes en esta condición.

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E2_01

				

				
					Morena es el único partido que realmente escucha la voz popular. Por eso, el pueblo de México sigue confiando en nuestro movimiento. Extirpemos al #PRIAN y sus secuaces. 

				

				
					1347563044356970000

				

				
					—

				

				
					Sí

				

				
					E2_02

				

				
					El Gobierno de México es fruto de la lucha de miles de mexicanos y de varias generaciones. Como gobierno, tenemos derecho a informar a la ciudadanía el avance de nuestras acciones en pro del bienestar colectivo y del interés público. Los conservadores no nos detendrán.

				

				
					1349143693631110000

				

				
					—

				

				
					Sí

				

				
					E2_03

				

				
					En las redes quién ya no conoce 

					A un opulento caciquín

					Anda siempre muy bien vestidito

					Que parece muy fifí

					Todos los conocen por transita!

					Porque bailan el fake news

					Es la boa

					Es la boa

					Es la boa

					Es la boa

					Mi desprecio es para ti

					Es la #BoaDeCorruptos

				

				
					1349091169301640000

				

				
					—

				

				
					Sí

				

				
					E2_04

				

				
					Los del Reforma siguen tirándonos lodo con la máxima del hampa del periodismo conservador de que “la calumnia cuando no mancha tizna”. 

				

				
					689441808862969856

				

				
					—

				

				
					Sí

				

				
					E2_05

				

				
					Falta que los sectores privilegiados de la derecha cobren conciencia de que los programas de bienestar no son una limosna‚ ni una práctica clientelar. Por el bien de todos, primero los pobres. No es populismo; es justicia social. 

				

				
					1350177719171030000

				

				
					—

				

				
					Sí
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				3. Condición polarización pro-4T anónima (E2): se muestran los siguientes 10 tuits anónimos —en orden aleatorio— a todos los participantes en esta condición.

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E2_01

				

				
					Morena es el único partido que realmente escucha la voz popular. Por eso, el pueblo de México sigue confiando en nuestro movimiento. Extirpemos al #PRIAN y sus secuaces. 

				

				
					1347563044356970000

				

				
					—

				

				
					Sí

				

				
					E2_02

				

				
					El Gobierno de México es fruto de la lucha de miles de mexicanos y de varias generaciones. Como gobierno, tenemos derecho a informar a la ciudadanía el avance de nuestras acciones en pro del bienestar colectivo y del interés público. Los conservadores no nos detendrán.

				

				
					1349143693631110000

				

				
					—

				

				
					Sí

				

				
					E2_03

				

				
					En las redes quién ya no conoce 

					A un opulento caciquín

					Anda siempre muy bien vestidito

					Que parece muy fifí

					Todos los conocen por transita!

					Porque bailan el fake news

					Es la boa

					Es la boa

					Es la boa

					Es la boa

					Mi desprecio es para ti

					Es la #BoaDeCorruptos

				

				
					1349091169301640000

				

				
					—

				

				
					Sí

				

				
					E2_04

				

				
					Los del Reforma siguen tirándonos lodo con la máxima del hampa del periodismo conservador de que “la calumnia cuando no mancha tizna”. 

				

				
					689441808862969856

				

				
					—

				

				
					Sí

				

				
					E2_05

				

				
					Falta que los sectores privilegiados de la derecha cobren conciencia de que los programas de bienestar no son una limosna‚ ni una práctica clientelar. Por el bien de todos, primero los pobres. No es populismo; es justicia social. 

				

				
					1350177719171030000

				

				
					—

				

				
					Sí
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					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E2_06

				

				
					Claudio X González como otros fifís se benefició del saqueo neoliberal, formó parte de ese grupo de los que se sentían los dueños de México pero al perder sus privilegios con la #4T busca por todos los medios detener las transformación, somos millones los que decimos: #QueNoRegresen los corruptos! 

				

				
					1349705283539400000

				

				
					—

				

				
					Sí

				

				
					E2_07

				

				
					La derecha conservadora y sus voceros en los medios medran políticamente con la pandemia e intentan convertir el miedo al virus en odio a AMLO. Destruir al Dr. Gatell es parte esencial de esta estrategia. Yo #ApoyoAHugoGatell y le agradezco sus servicios a México. Y tú?

				

				
					1346449224670460000

				

				
					—

				

				
					Sí

				

				
					E2_08

				

				
					La oposición es racista, clasista y pedante. Se siente superior.

					Lo más chistoso es que, con todo y su “superioridad”, no ha podido siquiera elaborar un proyecto de nación.

					Lo único que tiene son ganas de robar.

					Ése es su proyecto. Su fin. Eso es la oposición: ladrona.

				

				
					1394861671240380417

				

				
					—

				

				
					Sí

				

				
					E2_09

				

				
					Vivimos un momento peculiar en el país. La izquierda está en el poder y se enfrenta a la derecha unida. Los conservadores han hecho un pacto para tratar de detener la #4T. Necesitamos refrendar nuestra mayoría. 

				

				
					1395463685645144066

				

				
					—

				

				
					Sí

				

				
					E2_10

				

				
					Los conservadores están desesperados por posicionarse en contra de López Obrador y recurren a los gobernadores de oposición, en un intento por ganar espacio mediático.

					La realidad es que todo queda en provocaciones torpes de ciertas autoridades locales.

				

				
					1279155735629303808

				

				
					—

				

				
					Sí

				

				4. Condición polarización anti-4T con nombres (E3): se muestran los siguientes 10 tuits con autor —en orden aleatorio— a todos los participantes en esta condición.

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T
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					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E2_06

				

				
					Claudio X González como otros fifís se benefició del saqueo neoliberal, formó parte de ese grupo de los que se sentían los dueños de México pero al perder sus privilegios con la #4T busca por todos los medios detener las transformación, somos millones los que decimos: #QueNoRegresen los corruptos! 

				

				
					1349705283539400000

				

				
					—

				

				
					Sí

				

				
					E2_07

				

				
					La derecha conservadora y sus voceros en los medios medran políticamente con la pandemia e intentan convertir el miedo al virus en odio a AMLO. Destruir al Dr. Gatell es parte esencial de esta estrategia. Yo #ApoyoAHugoGatell y le agradezco sus servicios a México. Y tú?

				

				
					1346449224670460000

				

				
					—

				

				
					Sí

				

				
					E2_08

				

				
					La oposición es racista, clasista y pedante. Se siente superior.

					Lo más chistoso es que, con todo y su “superioridad”, no ha podido siquiera elaborar un proyecto de nación.

					Lo único que tiene son ganas de robar.

					Ése es su proyecto. Su fin. Eso es la oposición: ladrona.

				

				
					1394861671240380417

				

				
					—

				

				
					Sí

				

				
					E2_09

				

				
					Vivimos un momento peculiar en el país. La izquierda está en el poder y se enfrenta a la derecha unida. Los conservadores han hecho un pacto para tratar de detener la #4T. Necesitamos refrendar nuestra mayoría. 

				

				
					1395463685645144066

				

				
					—

				

				
					Sí

				

				
					E2_10

				

				
					Los conservadores están desesperados por posicionarse en contra de López Obrador y recurren a los gobernadores de oposición, en un intento por ganar espacio mediático.

					La realidad es que todo queda en provocaciones torpes de ciertas autoridades locales.

				

				
					1279155735629303808

				

				
					—

				

				
					Sí

				

				4. Condición polarización anti-4T con nombres (E3): se muestran los siguientes 10 tuits con autor —en orden aleatorio— a todos los participantes en esta condición.

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T
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					E3_01

				

				
					Grandes pendejadas de López Obrador y sus inútiles

					1. Desabasto de gasolina!

					2. Explosión de Tlahuelipan!

					3. Compra de pipas!

					4. Rifa del avión!

					5. Abandono de niños con cáncer!

					6. Liberación de El Chapito!

					7. Apagón de fin de año!

					8. Destrucción de selva!

					9. Incendio Metro!

				

				
					1348018993622170000

				

				
					Ricardo Alemán

					@RicardoAlemanMx

				

				
					No

				

				
					E3_02

				

				
					Gracias al inai y a la Ley de acceso a la información nos enteramos de cosas como ésta, por eso el Gobierno de López Obrador y sus seguidores quieren desaparecer la transparencia.

					El inai se creó para defender a los mexicanos de políticos corruptos. La 4T es una vergüenza.

				

				
					1350099408508030000

				

				
					Kenia López

					@kenialopezr

				

				
					No

				

				
					E3_03

				

				
					Desde 2016 he insistido en el parecido entre Trump y AMLO: megalómanos, mentirosos, autoritarios, demagogos, populistas, destructores de instituciones, quebrantadores de leyes, enemigos de la libertad, la democracia y los derechos. Imposible no verlo… así como las consecuencias. 
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					Claudio X González

					@ClaudioXGG

				

				
					No

				

				
					E3_04

				

				
					Morena = ignorancia, corrupción, resentimiento, mentira, improvisación, polarización, ineptitud, autoritarismo, destrucción… seguimos? Por el voto llegaron, por el voto —por la vía democrática— se tienen que ir. Sólo así habrá un mejor futuro para México.

				

				
					1348298005879920000

				

				
					Claudio X González

					@ClaudioXGG

				

				
					No

				

				
					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T

				

				
					E3_05

				

				
					Debemos detener la militarización del país, López y la chairiza les están entregando todo. 

				

				
					1395785394038452220

				

				
					Marietto

					@MariettoPonce

				

				
					No
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					Grandes pendejadas de López Obrador y sus inútiles

					1. Desabasto de gasolina!

					2. Explosión de Tlahuelipan!
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					4. Rifa del avión!
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					6. Liberación de El Chapito!
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					Gracias al inai y a la Ley de acceso a la información nos enteramos de cosas como ésta, por eso el Gobierno de López Obrador y sus seguidores quieren desaparecer la transparencia.

					El inai se creó para defender a los mexicanos de políticos corruptos. La 4T es una vergüenza.
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					Desde 2016 he insistido en el parecido entre Trump y AMLO: megalómanos, mentirosos, autoritarios, demagogos, populistas, destructores de instituciones, quebrantadores de leyes, enemigos de la libertad, la democracia y los derechos. Imposible no verlo… así como las consecuencias. 
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					@ClaudioXGG

				

				
					No

				

				
					E3_04

				

				
					Morena = ignorancia, corrupción, resentimiento, mentira, improvisación, polarización, ineptitud, autoritarismo, destrucción… seguimos? Por el voto llegaron, por el voto —por la vía democrática— se tienen que ir. Sólo así habrá un mejor futuro para México.
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					Claudio X González
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					Tuit a mostrar

				

				
					Uso interno

				

				
					Secuencia

				

				
					Autor

				

				
					Apoyo 4T
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					Debemos detener la militarización del país, López y la chairiza les están entregando todo. 
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					E3_06

				

				
					La ineptitud es su orgullo

					La soberbia es su divisa

					La incapacidad es su sello

					La ineficacia es su insignia

					La mediocridad es su bandera

					La corrupción es su debilidad

					La impunidad es su medicina

					La incongruencia, su estandarte

					No son un movimiento social, son un mal momento. 

				

				
					1395883913277583360

				

				
					Max Kaiser

					@MaxKaiser75

				

				
					No

				

				
					E3_07

				

				
					Para AMLO y los suyos el enemigo no es el narco sino el ciudadano que no le aplauda. De hecho con los delincuentes la lleva en paz. 
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					Francisco Calderón

					@CartonCalderon
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					E3_08

				

				
					Insinuante que Morena y la Guardia Nacional tengan un emblema que emula al águila Nazi…

				

				
					1395174157491523587

				

				
					Gabriel Quadri

					@g_quadri

				

				
					No

				

				
					E3_09

				

				
					Debemos tener claro que un voto por Morena, es un voto en apoyo al proyecto de destrucción de López Obrador. Lo bueno es que los gobiernos de cuarta ya se van. 
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					E3_10

				

				
					Esto es una vileza. Es ruin. Miserables y gandallas. Las primeras vacunas deben ser para el personal hospitalario que está en la primera línea de la batalla contra el Covid. ¡No es para estos mercenarios del voto!

					Son una vergüenza Morenos #NoTienenMadre
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				5. Condición polarización anti-4T anónima (E4): se muestran los siguientes 10 tuits anónimos —en orden aleatorio— a todos los participantes en esta condición.

					

				
					Tuit a mostrar
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					Autor
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					La ineptitud es su orgullo

					La soberbia es su divisa

					La incapacidad es su sello

					La ineficacia es su insignia

					La mediocridad es su bandera

					La corrupción es su debilidad

					La impunidad es su medicina
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					No son un movimiento social, son un mal momento. 
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					Debemos tener claro que un voto por Morena, es un voto en apoyo al proyecto de destrucción de López Obrador. Lo bueno es que los gobiernos de cuarta ya se van. 
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					Esto es una vileza. Es ruin. Miserables y gandallas. Las primeras vacunas deben ser para el personal hospitalario que está en la primera línea de la batalla contra el Covid. ¡No es para estos mercenarios del voto!

					Son una vergüenza Morenos #NoTienenMadre
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				5. Condición polarización anti-4T anónima (E4): se muestran los siguientes 10 tuits anónimos —en orden aleatorio— a todos los participantes en esta condición.
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					Autor
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					E4_01

				

				
					Grandes pendejadas de López Obrador y sus inútiles

					1. Desabasto de gasolina!

					2. Explosión de Tlahuelipan!

					3. Compra de pipas!

					4. Rifa del avión!

					5. Abandono de niños con cáncer!

					6. Liberación de El Chapito!

					7. Apagón de fin de año!

					8. Destrucción de selva!

					9. Incendio metro!

				

				
					1348018993622170000

				

				
					-

				

				
					No

				

				
					E4_02

				

				
					Gracias al inai y a la Ley de acceso a la información nos enteramos de cosas como Éésta, por eso el Gobierno de López Obrador y sus seguidores quieren desaparecer la transparencia.

					El inai se creó para defender a los mexicanos de políticos corruptos. La 4T es una vergüenza.

				

				
					1350099408508030000

				

				
					-

				

				
					No

				

				
					E4_03

				

				
					Desde 2016 he insistido en el parecido entre Trump y AMLO: megalómanos, mentirosos, autoritarios, demagogos, populistas, destructores de instituciones, quebrantadores de leyes, enemigos de la libertad, la democracia y los derechos. Imposible no verlo… así como las consecuencias.
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					Morena = ignorancia, corrupción, resentimiento, mentira, improvisación, polarización, ineptitud, autoritarismo, destrucción… seguimos? Por el voto llegaron, por el voto —por la vía democrática— se tienen que ir. Sólo así habrá un mejor futuro para México.
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					3. Compra de pipas!
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					El inai se creó para defender a los mexicanos de políticos corruptos. La 4T es una vergüenza.
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					No son un movimiento social, son un mal momento. 
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					La mediocridad es su bandera
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					Para AMLO y los suyos el enemigo no es el narco sino el ciudadano que no le aplauda. De hecho con los delincuentes la lleva en paz.
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					Insinuante que Morena y la Guardia Nacional tengan un emblema que emula al águila Nazi…
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				IV

				Questionnaire (Spanish)

				¿Cuál es su identidad de género?

				[ ] Femenina

				[ ] Masculina

				[ ] Otra

				[ ] Prefiero no responder

				¿Qué edad tiene?

				[Respuesta]

				¿En cuál estado de la República reside actualmente?

				[Lista desplegable. NB. Debe incluir opción “Fuera de México”]

				¿Cuál es el último nivel de estudios que concluyó?

				[ ] Ninguno

				[ ] Primaria

				[ ] Secundaria

				[ ] Bachillerato / Preparatoria

				[ ] Licenciatura o equivalente

				[ ] Maestría

				[ ] Doctorado

				{Cambio de página}

				En este estudio nos interesan las opiniones de personas con diferentes visiones sobre la política y el país.
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				En particular, nos interesa hacer comparaciones entre quienes apoyan al gobierno de la 4T y quienes no lo apoyan.

				 

				{Cambio de página}

				 

				Nos interesan las características que describen a las personas que apoyan a la 4T en comparación con quienes no la apoyan.

				 

				¿Cuáles son las tres palabras que caracterizan mejor a las personas que apoyan a la 4T?

				[Respuesta 1 – Campo de texto]

				[Respuesta 2 – Campo de texto]

				[Respuesta 3 – Campo de texto]

				 

				Ahora, ¿cuáles son las tres palabras que caracterizan mejor a las personas que no apoyan a la 4T?

				[Respuesta 1 – Campo de texto]

				[Respuesta 2 – Campo de texto]

				[Respuesta 3 – Campo de texto]

				 

				{Cambio de página}

				 

				Si tuviera que elegir, ¿con quién diría que se identifica más?

				[ ] Con quienes apoyan a la 4T

				[ ] Con quienes no apoyan a la 4T

				[ ] Con ninguno

				***
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				Le vamos a mostrar varios tuits reales. Sin embargo, hemos ocultado el nombre de la persona que tuiteó cada uno.

				Para cada tuit que le mostremos, puede decidir retuitear o no. Si no desea retuitear, dé clic en “Siguiente”.

				 

				[Tuit]

				[ ] Retuit.

				[ Siguiente ]

				***

				[Condición anónima]

				Ahora, le vamos a mostrar otros tuits reales.

				 

				Como antes, para cada tuit que le mostremos, puede decidir retuitear o no. Si no desea retuitear, dé clic en “Siguiente”.

				 

				[Tuit]

				[ ] Retuit.

				[ Siguiente ]

				 ***

				 [Condición no anónima]

				Ahora, le vamos a mostrar otros tuits reales. Sin embargo, ahora no hemos ocultado el nombre de la cuenta que tuiteó cada uno.

				Como antes, para cada tuit que le mostremos, puede decidir retuitear o no. Si no desea retuitear, dé clic en “Siguiente”.
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				[Tuit]

				[ ] Retuit.

				[ Siguiente ]

				 ***

				Le vamos a presentar una serie de frases. Por favor, para cada par de frases, seleccione la que más se acerque a su manera de pensar.

				 

				1.

				[ ] El presidente López Obrador es un hombre honesto.

				[ ] El presidente López Obrador es un hombre deshonesto.

				 

				2.

				[ ] Programas como “Jóvenes Construyendo el Futuro” o las “Universidades del Bienestar” dan mayores oportunidades a los jóvenes.

				[ ] Estos programas no son efectivos en otorgar mayores oportunidades para los jóvenes.

				 

				3.

				[ ] El actual gabinete federal está haciendo un buen trabajo.

				[ ] El actual gabinete federal no está haciendo un buen trabajo.

				 

				4.

				[ ] El Ejército está involucrado en muchos proyectos porque es una institución leal y confiable.

				[ ] Darle tanto poder al Ejército es peligroso y cuestionable.

				 

				5.

				[ ] El actual gobierno está controlando la corrupción.
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				[ ] Las políticas actuales no son efectivas para controlar la corrupción.

				 

				6.

				[ ] El ine es una institución autónoma fundamental y debe reforzarse.

				[ ] El ine debe modificarse y sus funciones pueden ser absorbidas por la administración pública.

				 

				7.

				[ ] Proyectos como el Aeropuerto de Santa Lucía o la Refinería de Dos Bocas son viables.

				[ ] No hay garantía de que estos proyectos sean viables.

				 

				8.

				[ ] La respuesta del actual gobierno contra la pandemia de COVID-19 fue adecuada.

				[ ] El actual gobierno no tuvo una respuesta adecuada ante la pandemia.

				 

				9.

				[ ] El presidente López Obrador está haciendo un buen trabajo.

				[ ] El presidente López Obrador no está haciendo un buen trabajo.

				 

				10.

				[ ] Las conferencias “mañaneras” son un ejercicio novedoso de transparencia.

				[ ] Las “mañaneras” son propaganda antes que ejercicios de transparencia.
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				11.

				[ ] Cuando se es funcionario(a), lo más importante es ser honesto(a).

				[ ] Cuando se es funcionario(a), lo más importante es ser competente.

				 

				12.

				[ ] México necesita una reforma fiscal que permita obtener más ingresos.

				[ ] Una reforma fiscal es innecesaria porque se pueden obtener fondos de un gobierno más austero y honesto.

				 

				13.

				[ ] El Tren Maya es una buena idea.

				[ ] El Tren Maya es una mala idea.

				 

				14.

				[ ] El liderazgo del presidente López Obrador ha unido a los mexicanos.

				[ ] El presidente López Obrador ha dividido a los mexicanos.

				 

				15.

				[ ] Un Congreso dominado por Morena y sus aliados es importante para impulsar las reformas que el país necesita.

				[ ] Un Congreso dominado por Morena y sus aliados implica un riesgo para la democracia.

				***

				Le vamos a mostrar extractos de algunas noticias verídicas. Hemos alterado los nombres de los involucrados y hemos omitido los nombres de los lugares.
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				Lea con cuidado cada extracto y, después, responda las preguntas que se indican.

				--

				 

				 

				 

				[Viñeta 1a]

				 

				La Fiscalía Especializada en Combate a la Corrupción tiene, entre los casos por atender, una denuncia por ejercicio ilícito del servicio público y enriquecimiento ilícito en contra de Reynaldo Arteaga, quien fuera director general del sistema de aguas del estado del 2016 al 2018 y quien actualmente es candidato de Morena a la Presidencia Municipal del municipio T. Las indagaciones hasta ahora no son concluyentes. Sin embargo, la Fiscalía informó que, de ser confirmadas, diversas anomalías podrían enmarcarse en delitos penales de corrupción.

				[Viñeta 1b]

				La Fiscalía Especializada en Combate a la Corrupción tiene, entre los casos por atender, una denuncia por ejercicio ilícito del servicio público y enriquecimiento ilícito en contra de Reynaldo Arteaga, quien fuera director general del sistema de aguas del estado del 2016 al 2018 y quien actualmente es candidato de la coalición pri-pan a 

				
					[image: ]
				

			

		

	
		
			[image: ]
		

		
			
				167

			

		

		
			
				Appendix

			

		

		
			
				la Presidencia Municipal del municipio T. Las indagaciones hasta ahora no son concluyentes. Sin embargo, la Fiscalía informó que, de ser confirmadas, diversas anomalías podrían enmarcarse en delitos penales de corrupción.

				--

				Por favor, responda las siguientes preguntas:

				 

				a. ¿Qué tan creíbles parecen ser las acusaciones sobre el candidato Arteaga?

				[ ] Muy creíbles

				[ ] Creíbles

				[ ] Algo creíbles

				[ ] Poco creíbles

				[ ] Muy poco creíbles

				 

				b. ¿Qué tan probable es que se descubra un acto de corrupción en el caso del candidato Arteaga?

				[ ] Muy probable

				[ ] Probable

				[ ] Algo probable

				[ ] Poco probable

				[ ] Muy poco probable

				c. Si usted viviera en ese municipio, ¿cuál(es) de las siguientes acciones estaría dispuesto(a) a hacer en favor del candidato Arteaga? (Marque todas las que apliquen.)

				[ ] Votar por él.

				[ ] Participar en una marcha de apoyo.

				[ ] Participar en un plantón en apoyo.

				[ ] Donar dinero.

				[ ] Hacer una pinta de apoyo.
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				[ ] Ninguna / No apoyaría.

				[Continuar]

				--

				 

				[Viñeta 2a]

				 

				El candidato a presidente municipal de A. por Morena, Arturo Cervantes, denunció diversas irregularidades durante la elección. En una serie de mensajes, videos y fotos acusó relleno de urnas, retraso en apertura de casillas, acarreo, compra de votos y hostigamiento por parte de panistas y priistas. Las supuestas irregularidades se habrían registrado en todo el municipio y, según Cervantes, son suficientes para cancelar la elección.

				 

				[Viñeta 2b]

				 

				El candidato a presidente municipal de A. por el pan, Arturo Cervantes, denunció diversas irregularidades durante la elección. En una serie de mensajes, videos y fotos acusó relleno de urnas, retraso en apertura de casillas, acarreo, compra de votos y hostigamiento por parte de morenistas y petistas. Las supuestas irregularidades se habrían registrado en todo el municipio y, según Cervantes, son suficientes para cancelar la elección.
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				--

				Por favor, responda las siguientes preguntas:

				 

				a. ¿Qué tan creíbles parecen ser las acusaciones del candidato Cervantes?

				[ ] Muy creíbles

				[ ] Creíbles

				[ ] Algo creíbles

				[ ] Poco creíbles

				[ ] Muy poco creíbles

				 

				b. ¿Qué tan probable es que las acusaciones del candidato Cervantes tengan consecuencias para la elección?

				[ ] Muy probable

				[ ] Probable

				[ ] Algo probable

				[ ] Poco probable

				[ ] Muy poco probable

				 

				c. Si usted viviera en ese municipio, ¿cuál(es) de las siguientes acciones estaría dispuesto(a) a hacer en favor del candidato Cervantes? (Marque todas las que apliquen.)

				[ ] Votar por él.

				[ ] Participar en una marcha de apoyo.

				[ ] Participar en un plantón en apoyo.

				[ ] Donar dinero.

				[ ] Hacer una pinta de apoyo.

				[ ] Ninguna / No apoyaría.

				[Continuar]
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				[Viñeta 3a]

				 

				Tras el ataque el pasado sábado de un grupo integrado por simpatizantes del pan en contra de la candidata morenista a la presidencia municipal de C., Albertina Sotomayor, la dirigencia nacional del partido exigió a las autoridades que se ponga un alto a la intimidación y violencia. Durante los hechos, la candidata fue atacada con piedras, basura y restos de comida que fueron arrojados contra el vehículo en el que viajaba.

				 

				[Viñeta 3b]

				Tras el ataque el pasado sábado de un grupo integrado por simpatizantes de Morena en contra de la candidata panista a la presidencia municipal de C., Albertina Sotomayor, la dirigencia nacional del partido exigió a las autoridades que se ponga un alto a la intimidación y violencia. Durante los hechos, la candidata fue atacada con piedras, basura y restos de comida que fueron arrojados contra el vehículo en el que viajaba.

				--

				Por favor, responda las siguientes preguntas:
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				a. ¿Qué tan grave considera la agresión contra la candidata Sotomayor?

				[ ] Muy grave

				[ ] Grave

				[ ] Algo grave

				[ ] Poco grave

				[ ] Muy poco grave

				 

				b. ¿Qué tan probable es que se finquen responsabilidades contra los atacantes?

				[ ] Muy probable

				[ ] Probable

				[ ] Algo probable

				[ ] Poco probable

				[ ] Muy poco probable

				c. Si usted viviera en ese municipio, ¿cuál(es) de las siguientes acciones estaría dispuesto(a) a hacer en favor de la candidata Sotomayor? (Marque todas las que apliquen.)

				[ ] Votar por ella.

				[ ] Participar en una marcha de apoyo.

				[ ] Participar en un plantón en apoyo.

				[ ] Donar dinero.

				[ ] Hacer una pinta de apoyo.

				[ ] Ninguna / No apoyaría.
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